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For  all  their  extraordinary  efforts  and  fantastic  finishes,  the  Daily  News 
proudly  salutes  the  members  of  the  U.S.  Olympic  team,  and  especially  our 
athletes  from  the  San  Fernando  and  neighboring  valleys  who  won  a  total  of 
nine  medals. 

Here  on  the  home  front,  the  Daily  News  kept  pace  with  all  the  action.  In 
addition  to  daily  on-the-scene  reports  from  our  own  Ron  Rapoport  (one  of 
America’s  top  ten  sport  columnists*),  we  were  able  to  capture  and  share  all  the 
excitement  with  familie;i  and  friends,  making  our  hometown  victories  seem  all 
the  more  sweet.  It’s  just  one  more  reason  why  readers  throughout  the  L.A. 
Valleys  are  now  turning  to  the  Daily  News  for  the  area’s  best  coverage  of  sports. 


LA.  's  Most  Honored  Sports  Section* 

‘Associated  Press  Sports  Editors 

Photos:  Associated  Press;  John  McCoy,  LA  Daily  News 
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only  $32,000.00! 


Now  comes  the  compact  and 
mobile  Stepper  2000  series  inser¬ 
ter,  priced  low  enough  to  fit 
most  small  circulation  budgets, 
even  low  enough  for  multiple 
installations  at  Targe  circulation 
satellite  distribution  points. 


tions  and  anything  in  between. 

It  can  be  used  for  pre-pressing, 
then  assemble  pre-pressed 
sections  with  news  sections  and 
single  inserts. 

Unlike  conventional  inserters, 
the  Stepper  inserts  all  sections  at 

Stepper,  Inc. 

See  us  at  the  N.N.A.  Show 


once  instead  of  one  at  a  time.  It 
takes  a  complete  stack,  from  its 
collator,  ana  inserts  it,  into  the 
jacket,  in  a  single  action.  Single 
action  eliminates  one-at-a-time 
inserting  into  fast-moving  jack¬ 
ets,  thus  correcting  an  important 
cause  of  jams  and  misfeeds. 

We  can  supply  inexpensive 
models  to  meet  almost  any 
requirement.  Take  your  pick  of 
number  of  hoppers  (as  many  as 
6  into  1).  Add  fold/ tie/wrap 
option  for  only  $10,000.00  more. 
Tell  us  what  you  need,  and  weTl 
assemble  it  for  you.  Just  ask. 

Call  or  write  for  full  details. 

P.O.  Box  1126*  Olathe,  Kansas  66051-1126 
(913)  782-2584 

September  16-18,  San  Diego 


New  inserter 
offers  surprise 
option 


2-into-l  inserter 


Newspapers  and  Retailers: 
Partners  in  Profits 


Newspapers  and  Retailers: 

Partners  in  Profits  is  a  special  section  focusing 
on  what  newspapers  are  doing  right  with  their 
best  advertisers.  With  business  conditions  as 
difficult  as  at  any  time  in  recent  memory,  news¬ 
papers  and  retailers  are  working  together  more 
closely.  Newspapers  are  listening  to  retailers, 
developing  niche  products,  creating  value  added 
opportunities  like  data  bases,  frequent  reader 
clubs,  zoning  by  zip  codes,  co-sponsoring 
promotional  events  and  doing  whatever  they 
can  to  help  build  traffic  and  sales. 


Editor  &  Publisher  will  take  a 

close  look  at  retailing  trends,  the  challenges  of 
in-store  media  and  sales  promotion  and  how 
America's  largest  retailers  truly  perceive 
newspapers. 


You  WILL  BE  PRESENTED  with  case 
histories  from  prominent  retailers  on  how  they 
successfully  use  their  local  newspapers.  The  names 
will  be  familiar  and  the  perspective  the  retailers 
bring  to  the  pages  of  Editor  &  Publisher  will  be 
valuable  to  your  newspaper.  This  section  will  be 
positive,  perceptive,  and  provocative. 


By  placing  your  ad  in  tWs  special 

section,  you  will  be  showing  dedication  to  both 
retailers  and  the  newspaper  industry.  As  an 
added  bonus,  a  mailing  to  over  2,000  members  of 
the  Retail  Advertising  and  Marketing  Association 
will  be  made.  Plus  any  ad  that  appears  in  this 
special  section  can  be  picked-up  and  run  in  the 
Editor  &  Publisher  Market  Guide  for  only 
$200,  regardless  of  the  size  of  your  ad.  So  don't 
delay,  call  today  and  reserve  your  space. 


Publication  Date:  Sept.  12th 
Closing  Deadlines:  Space:  Sept.  1st  Copy:  Sept.  3rd 


Editor  &  Publisher 

11  West  19th  Street.  New  York,  NY  10011  tel:  212*675*4380 


Sales  Offices 


New  York 
212*675*4380 


Chicago 

312*641*0041 


New  Orleans 
504  *  386*%73 


Los  Angeles 
213  *  382  *  6346 


San  Francisco 
415  *  421*7950 
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AUGUST 

20-22 — West  Virginia  Press  Association,  Annual  Convention,  The  Lakeview 
Resort,  Morgantown,  W.Va. 

23-25 — Oregon  Nevirspaper  Publishers  Association,  Summer  Convention, 
The  Benson  Hotel,  Portland,  Ore. 

23- 26 — North  Carolina  Press  Association,  Annual  Convention,  The  Omni 

Hotel,  Charlotte,  N.C. 

26-28 — Asian  American  Journalists  Association,  National  Convention,  The 
Mayflower  Hotel,  Washington,  D.C. 

SEPTEMBER 

1-2 — New  Jersey  Press  Association,  Annual  Convention,  The  Nassau  Inn, 
Princeton,  N.J. 

1-4 — Women  in  Communications,  National  Professional  Conference,  The 
Hyatt  Regency  Hotel/lllinois  Center,  Chicago,  III. 

10-12 — Michigan  Press  Association,  Annual  Display  Advertising  Confer¬ 
ence,  McGuire’s  Resort,  Cadillac,  Mich. 

10-12 — Missouri  Press  Association,  Annual  Convention  and  Trade  Show, 
The  Marriott  Pavilion  Hotel,  St.  Louis,  Mo. 

10- 13— Maryland-Delaware-D.C.  Press  Association,  Summer  Convention, 

The  Coconut  Malorie  Hotel,  Ocean  City,  Md. 

11- 12 — Freedom  of  Information  Foundation  of  Texas,  Statewide  Confer¬ 

ence,  The  Radisson  Hotel,  Austin,  Texas. 

11-13 — Tennessee  Press  Association,  Advertising  Managers’  Retreat/ 
Circulation  Committee  Meeting,  The  River  Terrace  Hotel,  Gatlinburg, 
Term. 

13-16 — California  Newspaper  Advertising  Executives  Association,  Annual 
Conference,  The  Hyatt  Regency  Hotel,  Sacramento,  Calif. 

16-18 — Interstate  Advertising  Managers  Association,  Fall  Conference, 
The  Seven  Springs  Resort,  Champion,  Pa. 

16- 19 — National  Newspaper  /Association,  Annual  Convention,  The  Sheraton 

Harbor  Island  Hotel,  San  Diego,  Calif. 

17- 18 — Research  and  Engineering  Council  of  the  Graphic  Arts  Industry,  Fall 

Executive  Committee  Meeting,  The  Westin  Hotel,  Indianapolis,  Ind. 

17- 19 — Association  of  Opinion  Page  Editors,  Annual  Conference,  The  St. 

Francis  Hotel,  San  Francisco,  Calif. 

18- 19 — New  York  Press  /Association,  Fall  Convention,  The  Mirror  Lake  Inn, 

Uke  Placid,  N.Y. 

18-19 — South  Dakota  Newspaper  /Association,  /Annual  Fall  Advertising  Con¬ 
ference,  Al’s  Oasis,  Chamberlain,  S.D. 

23 — Audit  Bureau  of  Circulations,  U.S.  Coupon  Forum,  The  Waldorf-As¬ 
toria  Hotel,  New  York,  N.Y. 

24- 26 — Nevada  Press  Association,  Annual  Convention,  Convention  Center, 

Fallon,  Nev. 

24-26 — Suburban  Newspapers  of  America,  Editorial  Conference,  The  Reg¬ 
istry  Hotel,  Bkxxnir^on,  Minn. 

24- 26 — Washington  Newspaper  Publishers  Association,  Annual  Meeting, 

The  Red  Lion  Inn,  Yakima,  Wash. 

25- 26 — Pennsylvania  Newspaper  Publishers  Association,  Annual  Conven¬ 

tion,  The  Ritz-Carfton  Hotel,  Philadelphia,  Pa. 

29-10/1 — International  Newspaper  Group,  Annual  Conference,  The  Sheraton 
Premiere  Hotel,  Tysons  Comer,  Va. 

Seminars/Workshops/Clinics 

AUGUST 

25-28 — Graphic  Arts  Technical  Foundation,  Process  Color  Stripping  Work¬ 
shop,  GATF  Headquarters,  Pittsburgh,  Pa. 

30-31  — Iowa  Newspaper  Foundation,  Management  Seminar,  The  Hotel  Fort 
Des  Moines,  Des  Moines,  Iowa. 

SEPTEMBER 

9 — Newspaper  Association  of  America.  ‘ADA  (Americans  with  Disabili¬ 
ties  Act)  and  Your  Newspaper"  Seminar,  The  Newspaper  Center, 
Alexarxfria,  Va. 

13-15 — Southern  Newspaper  Publishers  Association,  Workshop  for  Smaller 
Newspapers,  The  Inn  on  the  Park,  Houston,  Texas. 

13-16 — Newspaper  Association  of  America,  Training  Designs:  Self-Direct¬ 
ing  Teams,  Conflict  and  Consensus  Management,  Older  Learners — 
Training  and  Retraining”  Seminar,  The  Hyatt  Regency  Hotel,  Hous¬ 
ton,  Texas. 
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About  Awards 

lAPA  Awards.  The  winners  of  the  1992  awards  from 
the  Inter  American  Press  Association  were  recently  an¬ 
nounced.  The  winner  of  the  lAPA  Grand  Prize  for  Press 
Freedom  went  posthumously  to  Cuban  journalist  in  ex¬ 
ile  Guillermo  Martinez  Marquez,  a  former  lAPA  presi¬ 
dent  who  died  Feb.  29  in  Atlanta. 

Journalists  named  for  prizes  in  the  English-language 
categories  included:  Bella  Stumbo,  Los  Angeles  Times 
Magazine,  who  received  the  lAPA-McClatchy  Newspa¬ 
pers  Award  for  a  feature  on  Haiti  before  Jean-Bertrand 
Aristide’s  fall,  entitled  “From  Horror  to  Hope”;  Sam  Dil¬ 
lon,  Miami  Herald,  won  the  lAPA-Tom  Wallace  Award 
for  day-to-day  coverage  of  Latin  America  from  his  base 
in  Rio  de  Janeiro;  Christopher  Marquis,  the  Miami  Her¬ 
ald,  lAPA-Pedro  Joaquin  Chamorro  Award  for  Inter- 
American  Relations  for  his  coverage  of  U.S.  policy  to¬ 
ward  Latin  America;  David  Asman  of  the  Wall  Street 
Journal,  lAPA  Commentary  Award  for  editorial  writing 
or  opinion,  for  his  “Review  and  Outlook”  pieces  on  Mex¬ 
ico  and  the  U.S. -Mexico  Free  Trade  Agreement;  Jennifer 
Greer  of  Honduras  This  Week  of  Tegucigalpa,  Honduras, 
the  lAPA-Globe  and  Mail  Award  for  in-depth  reporting 
for  her  story  on  “The  Logging  of  La  Mosquita.” 

INFE  Walter  F.  Carley  Award.  The  International 
Newspaper  Financial  Executives  have  announced  the  win¬ 
ners  of  the  1 99 1  -92  W alter  F.  Carley  Award,  an  editorial 
award  presented  in  commemoration  of  INFE’s  second 
president  during  1948-49. 

Kenneth  Kraft,  controller  of  the  Monterey  (Calif.) 
Peninsula  Herald,  is  the  recipient  of  this  year’s  Carley 
Award  for  his  “Ideas  for  Harry”  article  discussing  an  em¬ 
ployee  suggestion  program. 

June  Elaine  Vogel,  CFO/controller  with  Princeton 
Packet  Inc.,  is  the  recipient  of  the  Walter  E.  Carley  Merit 
Award.  In  “Beating  the  Sales-Credit  Battle,”  Vogel  ex¬ 
plains  how  her  paper  is  smoothing  the  traditional  rifts  be¬ 
tween  sales  and  credit  departments. 
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About  Awards 

Harvard  Health  Journalism  Fellowships.  The  Har¬ 
vard  Journalism  Fellowship  for  Advanced  Studies  in  Pub¬ 
lic  Health  has  named  reporters  from  Newsday,  WCVB- 
TV  in  Boston,  and  the  Rochester  (N.Y.)  Democrat  & 
Chronicle  as  winners  of  the  nation’s  only  fellowship  for 
health  journalism  professionals. 

The  three  are  the  sixth  class  of  fellows  to  receive  awards, 
and  bring  the  total  of  journalists  to  enter  the  program  to 
18.  They  will  spend  an  academic  year  at  the  Harvard 
School  for  Public  Health’s  Center  for  Health  Communi¬ 
cations  in  self-directed  study  and  classroom  work,  with 
access  to  other  university  facilities. 

The  journalists  and  their  programs  of  study  are:  Lau¬ 
rie  Garrett,  Newsday  medical  writer,  who  will  focus  on 
viral  evolution,  patterns  of  viral  disease  spread,  conta¬ 
gion  control  and  cross-vector  infection;  Terry  Schraeder, 
medical  reporter  for  WCVB-TV,  Boston,  who  will  ex¬ 
plore  the  media  and  public  health  perceptions,  and  the 
changing  nature  of  health  care  delivery;  Harriet  Wash¬ 
ington,  medical/health  writer  at  the  Rochester  Democrat 
&  Chronicle,  who  will  research  Parkinson’s  disease. 

Atrium  Awards.  Fashion  writers  for  newspapers  re¬ 
cently  received  the  12th  annual  Atrium  Awards  in  a  cer¬ 
emony  at  the  Atlanta  Apparel  Mart.  The  awards  are  spon¬ 
sored  by  the  University  of  Georgia’s  Henry  W.  Grady 
College  of  Journalism  and  Mass  Communications  and  the 
Atlanta  Apparel  Mart. 

The  newspaper  winners  and  their  categories  were:  Ed¬ 
itorial,  Column,  Opinion  Piece  or  Criticism:  Linda  Gillian 
Griffin  for  her  “Hauteline”  column  in  the  Houston  Chron¬ 
icle',  Reporting  on  the  Garment/Fashion  Industry  from  a 
Business  or  Economic  Point  of  View:  Pat  Morgan,  Detroit 
Free  Press,  Anderson  (S.C.)  Independent  Mail,  William 
H.  Kisse\, Los  Angeles  Times,  Reporting  of  a  Specific  Event: 
Judy  Lunn,  Houston  Post  (her  entry  also  won  the  Dr.  George 
A.  Hough  III  Award  for  “overall  superior  reporting  on  the 
apparel  industry,”  which  was  given  for  the  first  time);  Fea¬ 
tures:  Beth  Ann  Krier  and  Jeannine  Stein,  Los  Angeles 
Times,  for  their  column,  “Hot  to  Shop:  The  Missing  Link,” 
Teri  Agins,  Wall  Street  Journal,  Michele  Meyer,  Houston 
Chronicle;  Graphic  Design,  Artwork  and  Photojournal¬ 
ism:  Kris  Poli,  Houston  Chronicle,  the  staff  of  Children ’s 
Business',  Special  Pages  and  Sections:  Catherine  Cook,  “In 
Style”  section,  Baltimore  Sun. 

Lincoln  Steffens  Journalism  Competition.  An  in¬ 
vestigative  article  about  violence  in  Huron,  Calif.,  was 
cited  as  the  top  award  winner  in  the  1 1th  annual  Lincoln 
Steffens  Journalism  Competition  in  Northern  California. 

The  annual  competition  is  named  after  Lincoln  Stef¬ 
fens,  a  native  of  San  Francisco,  whose  turn-of-the-cen- 
tury  investigative  reports  on  corruption  in  the  cities  earned 
him  the  title  of  the  nation’s  first  muckraker. 

Richard  Steven  Street,  of  San  Anselmo,  Calif.,  won  the 
first-place  Lincoln  Steffens  plaque  and  $300  for  his  arti¬ 
cle  titled  “Knife  Fight  City”  which  was  published  in  West 
Magazine  distributed  by  the  San  Jose  Mercury  News. 

Two  entries  in  the  competition,  co-sponsored  by  the 
Sonoma  County  Press  Club  and  the  Department  of  Com¬ 
munication  Studies  at  Sonoma  State  University,  tied  for 
second-place  honors. 

Greg  King,  Fulton,  Calif.,  won  for  “Child’s  Play,”  pub¬ 
lished  in  the  East  Bay  Express,  and  T om  Knudson  of  Sacra¬ 
mento  won  for  “The  Sierra  in  Peril,”  published  in  the 
Sacramento  Bee. 


Writers  Workshop 

By  Jack  Hart 

Catching  and  taming  the  wiid  quotation 

Sometimes  great  quotations  just  fall  into  your  lap  but, 
like  most  of  the  good  things  in  life,  the  best  quotations 
usually  come  to  those  who  work  for  them.  That  means 
finding  lively  sources,  cultivating  them,  and  coaxing 
strong  quotations  out  of  them  with  savvy  interviewing. 

The  rewards  include  comments  like  the  radio  pro¬ 
grammer’s  promise  that  his  station  would  broadcast  “no 
punk,  no  funk,  no  elevator  junk.”  Or  another  source’s  ob¬ 
servation  that  an  obnoxious  acquaintance  was  “stronger 
than  an  acre  of  garlic.” 

Lively  outbursts  like  that  shame  the  pallid  “informa¬ 
tion  quotes”  we  described  a  few  weeks  back,  and  they 
usually  emerge  in  interviews  that  take  the  form  of  open, 
trusting  conversations. 

Ken  Metzler,  the  author  of  Creative  Interviewing,  says 
we’ve  acquired  a  warped  idea  of  interviewing  from  tele¬ 
vision.  Mike  Wallace  ambushes  somebody,  sticks  a  mi¬ 
crophone  in  his  face,  and  demands  a  comment.  Meet  the 
Press  guest  journalists  toss  questions  and  answers  back 
and  forth  from  behind  little  enclosures  as  if  they  were  lob¬ 
bing  hand  grenades  between  miniature  forts. 

Good  print  interviewers,  on  the  other  hand,  warm  up 
their  sources  with  chit-chat,  create  trust  by  finding  points 
in  common  with  their  sources,  tell  anecdotes  to  get  anec¬ 
dotes,  and  gently  prod  the  conversation  in  productive  di¬ 
rections. 

But  getting  great  quotes  is  just  the  first  step.  Connect¬ 
ing  with  readers  also  means  using  quotes  adroitly  once 
they’ve  been  captured  and  brought  back  to  the  office. 

Every  good  writer  worries  about  setting  a  prized  quo¬ 
tation  up  properly.  Everything  readers  must  know  to  un¬ 
derstand  the  quote  fully  should  come  before  the  quote  it¬ 
self.  That’s  why  well-organized  stories  almost  never  in¬ 
clude  quotations  containing  parenthetical  information. 

On  the  other  hand,  a  quote  setup  that  anticipates  the 
quotation  by  spilling  all  its  information  in  advance  ruins 
the  actual  quote  in  the  same  way  a  comic  ruins  his  rou¬ 
tine  by  stepping  on  his  lines.  The  quotation  becomes  an 
echo  of  the  setup,  a  redundancy  best  deleted  altogether. 
Logically  enough,  we  call  such  afterthoughts  “echo 
quotes,”  or  sometimes  “stutter  quotes.”  Here’s  one: 

“Lawrence  Taylor,  the  New  York  Giants  All-Pro 
linebacker,  had  no  drugs  in  his  system  when  he  was  ar¬ 
rested  on  an  alcohol-related  charge,  according  to  police 
in  Newark,  N.J.  ‘There  were  no  drugs,’  a  police  official 
said.” 

The  more  sensitive  writers  also  fret  about  where  they’ll 
break  the  quote  to  identify  the  speaker,  realizing  that  the 
attribution  can  bury  the  quote  or  ruin  its  cadence.  They 
often  follow  the  advice  in  William  Zinsser’s  On  Writing 
Well  and  insert  the  attribution  at  the  quote’s  first  natural 
pause. 

And  they  worry  about  where  the  quote  belongs  in  the 
story’s  internal  structure.  They  usually  conclude  that  good 
quotes  work  best  at  the  end  of  paragraphs,  and  they  know 
that  their  very  best  quote  often  works  beautifully  as  a 
kicker  for  the  entire  story. 

In  any  event,  the  play  we  give  a  quote  largely  deter¬ 
mines  its  impact.  “Speech  finely  framed,”  says  the  Bible, 
“delighteth  the  ears.” 

(Hart  is  the  staff  development  director  and  writing 
coach  at  The  Oregonian,  Portland,  Ore.) 
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Access  is  no  guarantee 

The  news  is  welcome  that  legislation  has  been  introduced  in 
both  houses  of  Congress  to  create  an  on-line,  electronic  database 
of  government  documents  that  makes  access  to  these  documents 
easier  and  less  expensive  to  the  public. 

It  will  be  designed  to  establish  within  the  Government  Printing 
Office  a  central  point  of  access  to  a  wide  range  of  federal  databas¬ 
es  containing  “public  information.” 

The  last  two  words  are  critical  to  this  discussion. 

What  the  legislation  proposes  is  to  provide  easier  access  to  in¬ 
formation  that  is  already  in  the  public  arena  in  one  form  or  anoth¬ 
er.  All  well  and  good.  However,  it  does  nothing  to  increase  the 
amount  of  information  available  to  the  public,  to  enlarge  the  infor¬ 
mation  base,  or  to  break  down  departmental  barriers  of  secrecy. 
Those  are  other  problems  and  involve  state  governments  as  well 
as  the  federal. 

At  the  state  level,  access  to  information  depends  on  statutes 
which  must  be  interpreted  by  the  courts.  “Public  records”  in 
many  instances  have  yet  to  be  defined  to  include  computerized 
records  {E&P,  Nov.  2, 1991). 

At  the  federal  level  the  same  thing  applies.  If  there  is  an  agency 
or  departmental  policy  against  release  of  information,  no  amount 
of  legislation  calling  for  computerization  will  add  to  the  informa¬ 
tion  available  from  that  agency.  You  cannot  put  into  a  data  bank 
what  that  government  agency  wants  to  withhold. 

For  instance,  earlier  this  year  (E&P,  April  11,  P.  12)  the 
Reporters  Committee  for  Freedom  of  the  Press  examined  100  in¬ 
stances  of  government  attempts  to  withhold  information  fi*om  the 
American  people.  One  hundred  instances  ran  the  gamut,  of  course, 
but  contained  gems  like  this: 

“Congressional  investigators  found  a  two-page  memo  instruct¬ 
ing  NASA  staffers  on  how  to  avoid  releasing  information  to 
Freedom  of  Information  requesters,  including  mixing  up  papers, 
camouflaging  handwriting,  and  making  notes  on  detachable  stick- 
ons  that  can  be  removed  from  important  documents.” 

Another  one:  “A  General  Accounting  Office  report  showed 
Bush  issued  51  national  security  directives  by  the  fall  of  1990,  but 
that  none  had  been  declassified  and  few  were  even  shared  with  the 
congressional  oversight  committee.” 

It  was  E  &P’s  conclusion  then,  and  still  is,  that  in  spite  of  all  the 
Sunshine  Acts  and  Freedom  of  Information  Acts,  government  of¬ 
ficials  have  the  compulsion  to  cover  their  actions  with  secrecy.  The 
higher  the  official,  the  worse  the  offense.  Within  the  Beltway  and 
in  the  military  it  is  called  C  YA. 

The  House  and  Senate  get  credit  for  improving  government 
housekeeping  and  making  available  records  more  accessible  by 
putting  them  in  a  database.  What  we  really  need  is  a  concerted  ef¬ 
fort  to  increase  the  amount  of  available  records  by  eliminating  the 
secrecy  factor  and  removing  the  “confidential”  and  “secret” 
stamps  from  government  offices. 


The 

Audit 

Bureau 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member 

American  Newspaper 
Publishers  Association 


A8P 


6  mo.  avg.  circulation  December  1991  —  25,556 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 
With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29, 1901;  Advertising,  January  22, 1925. 

Editor 

Robert  U.  Brown 
Managing  Editor 
John  P.  Consoli 
Associate  Editors 
David  Astor,  Tony  Case, 

George  Gameau,  Ann  Marie  Kerwin, 

Jim  Rosenberg 
Midwest  Editor 
Mark  Fitzgerald 
Washington  Editor 
Debra  Gersh 


West  Coast  Editor 
M.  L.  Stein 


Copy  Editor 
George  W.  Anderson 
Advertising  Director 
Steven  A.  Townsley 
Sales  Representatives 
Robert  N.  Glassman,  Richard  H.  Henrichs, 
Robert  J.  Mathes,  Roger  J.  Power  Jr., 
Advertising  Production  Manager 
Louise  Villani 

Classified  Advertising  Manager 
Susan  Strong 
Circulation  Manager 
Gina  Dzurenda 

Editorial  Production  Manager 

Colin  Phillips 

Photocomposition  Manager 
Janice  Zwingli 
Promotion  Manager 
Deborah  M.  Fogel 


OFFICES 

General:  1 1  West  19th  Street,  New  York,  N.Y. 
10011;  (212)  675-4380;  FAX  PHONE:  (212) 
929-1259 

Chicago:  8  South  Michigan  Avenue,  Suite  1601, 
Chicago,  lil.  60603;  (312)  641-0041;  FAX 
(312)  641-0043.  Mark  Fitzgerald,  Editor; 
Richard  H.  Henrichs,  Sales  Representative. 
Washington,  D.C.:  National  Press  Building,  Suite 
1128,  Washington,  D.C.  20045;  (202)  662-7234; 
FAX  (202)  662-7223.  Debra  Gersh,  Editor. 

Long  Beach:  369  Seville  Way,  Long  Beach,  Calif. 
90814;  (310)  597-1159;  FAX  (310)  597-1776. 
M.  L.  Stein,  Editor. 

Los  Angeles:  3435  Wilshire  Blvd.,  Ste.  650, 90010; 
(213)  382-6346,  FAX  (213)  382-1108.  W.  Mar¬ 
shall — Scott,  Marshall,  McGinley  &  Doyle  Inc., 
Advg.  Reps. 

San  Francisco:  450  Sansome  St.,  Ste.  1420, 
94111;  (415)  421-7950,  FAX  (415)  398-4156.  P. 
Scott— Scott,  Marshall,  McGinley  &  Doyle  Inc., 
Advg.  Reps. 


INDEX  TO  ISSUE 

About  Awards . 

Ad  Data . 

Advertising . 

Calendar . 

Classified  Ads . 

Editorials . 

Legal ... 

News  Tech . 

Newspeople  in  the  News . 

Obituaries 

Stocks.. 

Syndicates 

Shop  Taik  at  Thirty . 

Weekly  Editor . 

With  the  Ombudsman . 

Writers  Workshop . 


.2,3 

..28 

.to 

...2 

.40 


.23, 


.16 

...5 

...3 


Microfilni  copies  of  Editor  &  Publisher  are  available  in  ISinfn  microfilm, 
35mm  microfilm  and  105mm  microficbe  from:  University  Microfilms  In¬ 
ternational,  300  North  Zeeb  Road,  Ann  Aibor.  Ml  48106. 


4 


EDITOR  &  PUBLISHER  for  August  15, 1992 


WITH  THE  OMBUDSMAH 


Keep  headlines  straight  ahead 


By  Henry  McNulty 

“Earth  Summit  polluted  by  ill  will 
toward  U.S.”  was  the  headline  on  a 
recent  story  in  the  Hartford  (Conn.) 
Courant,  and  a  reader  didn’t  like  it. 

“The  headline  is  not  supported  by 
the  text  of  the  article,”  he  complained, 
and  I  think  he  was  right.  The  story  did 
report  international  criticism  of  U.S. 
policy,  but  there  was  no  indication,  at 
that  point,  that  the  summit  was  “pol¬ 
luted”  by  it.  So  why  was  the  headline 
written  that  way? 

There  is  only  one  answer,  as  far  as 
I  can  see;  The  word  “polluted”  was  a 
play  on  words,  a  little  pun  on  the  en¬ 
vironmental  theme. 

This  headline  was  just  one  of  the 
many  in  the  Courant  that  turn  on  a  pun, 
a  quip  or  a  witticism.  Here  are  some 
other  recent  ones,  although  almost  any 
day’s  newspaper  will  provide  exam¬ 
ples: 

“Officials  may  face  flood  of  com- 


(McNulty  is  the  Hartford  [Conn.] 
Courant’s  reader  representative.) 

NEWSPAPERDOM® 

50  years  ago  . . . 

A  federal  grand  jury  investigates  a 
Chicago  Tribune  story  dealing  with 
the  disposition  of  the  Japanese  fleet 
at  Midway.  The  government  inquiry 
was  launched  as  a  result  of  Stanley 
Johnston’ s  story,  which  declared  that 
the  U.S.  Navy  knew  in  advance  the 
Japanese  strength  and  attributed  this 
information  to  reliable  sources  in 
naval  intelligence.  Johnston  had  been 
on  the  carrier  Lexington,  which  was 
sunk  during  that  battle. 

*  *  * 

International  News  Service  scored 
a  29-hour  beat  on  the  fate  of  the 
German  saboteurs  who  had  been 
landed  on  Long  Island  from  a  U-boat. 
Their  story  on  the  morning  of  Friday, 
Aug.  7,  declared  the  conviction  and 
execution  of  six  of  the  eight.  The 
White  House  continued  to  insist  that 
President  Roosevelt  was  still  reading 
the  testimony  of  the  trial.  At  1 :30  p.m. 
Saturday,  White  House  press  secre¬ 
tary  Steve  Early  announced  comple¬ 
tion  of  the  execution  of  the  six  and 
the  sentencing  of  the  other  two. 

From  Editor  &  Publisher 
August  15,  1942 


plaints  over  water  lines”;  “Salmon 
make  big  splash;  this  run  may  set 
record”;  “Low  plane  fares  have  sum¬ 
mer  travelers  floating  on  air”;  “Gov¬ 
ernment  slices  into  pizza  debate”; 
“Stamp  for  The  King  takes  quite  a  lick¬ 
ing.” 

The  Courant  isn’t  the  only  news¬ 
paper  to  suffer  from  the  headline-pun 


syndrome.  I  was  recently  in  Toronto, 
where  one  day  the  top  headline  in  the 
Globe  and  Mail  was  “Helicopter  deal 
up  in  the  air.” 

Reporters  don’t  write  the  headlines 
that  appear  on  their  stories.  Headlines 
are  written  by  copy  editors,  and  theirs 
is  a  difficult  and  demanding  art.  It  is 

not  easy  to  write  a  headline.  It  must 

sum  up,  usually  in  fewer  than  nine  or 

1 0  words,  the  essence  of  a  news  story, 

sometimes  an  extremely  involved  and 

sensitive  one. 

Reporters  have  the  luxury  of  being 

able  to  explain  complex  situations  in 

dozens,  even  hundreds  of  words. 

Headline  writers  can’t  do  that  and. 


what  is  more,  they  work  on  the  tight¬ 
est  of  deadlines.  Often  an  editor  has 
just  a  few  minutes  to  come  up  with  a 
headline.  Moreover,  it  is  likely  that 
many  more  people  will  read  a  head¬ 
line  than  the  story.  That  is  another  rea¬ 
son  why  each  headline  must  be  accu¬ 
rate,  fair,  appropriate  and  informa¬ 
tive. 


It  is  a  tall  order,  and  sometimes 
adding  a  pun  means  something  else 
must  be  subtracted. 

Take  “Stamp  for  The  King  takes 
quite  a  licking.”  The  story  reported 
reader  reaction  to  the  announcement 
that  the  new  Elvis  Presley  stamp 

would  bear  the  image  of  the  young 

Elvis.  True,  some  readers  criticized 

the  choice,  and  others  didn’t  like  the 

idea  of  printing  any  Elvis  stamp  at  all. 

However,  the  story  reported  the  re¬ 

sults  of  an  unscientihc  phone-in  sur¬ 
vey  in  which  Courant  readers,  by  a  ra¬ 
tio  of  almost  3-to-l,  said  that  the 
choice  of  the  young  Elvis  was  a  good 

(See  OMBUDSMAN  on  page  39) 


X  can  always  find  room 
for  350  well-chosen  words 
about  personal  finance. 

That’s  what  I  like  about 
Kiplinger’s  Money  Power 
columns.  They’re  short,  sweet 

and  useful.”  —  Rosalie  Muller  Wright, 
assistant  managing  editor/features, 

San  Francisco  Chronicle 


Kipi.in(;kr's  Monkv  Powkr 


Introducing  ‘Ask  Dr.  Tightwad"  about  kids  &  money 

For  details:  Connie  White  at  800-444-0267  or  310-785-9613;  fax:  310-785-0613 
The  New  York  Times  Syndicate,  130  5th  Ave.,  New  York,  N.Y.  10011 


Except  in  the  rarest  cases — let’s  say  once  a  month 
or  so,  and  only  on  a  lighthearted  feature — headline- 
writers  should  forget  the  puns  and  concentrate  on 
getting  the  message  across  effectively. 
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Tlie  pages  of  Editor  &  Publisher’s  September  26  issue  will  cover  the  up-to-date 
topical  news  of  newspapering  and  also  feature  our  annual  special  pullout 
section,  “Color  in  Newspapers.”  Editorial  content  will  cover  the  effectiveness 
of  spot  and  four-color  advertising,  new  technologies  in  color  reproduction, 
state-of-the-art  equipment  that  will  enhance  newspaper  color  capability, 
and  case  histories  of  effective  use  of  editorial  and  advertising  color. 

Don’t  miss  your  chance  to  be  a  part  of  this  exciting  section.  To  place  your  ad 
in  the  September  26  issue  of  Editor  &  Publisher,  contact  your  local  sales 
representative  or  Steve  Townsley  at  (212)  675-4380.  We  promise  that  it  will 
open  your  eyes  to  a  new  and  colorful  world. 

Publication  Date:  September  26, 1992 
r  .^i^ClosinQ  Dates:  Space:  September  fi,  Copy:  September  16 


E&P 


August  15, 1992 


Every  Saturday  since  1884 


USA  Today  breaks  embargo 

Toyota  to  bar  newspaper  from  future  press  previews 


By  Tony  Case 

USA  Today  did  not  endear  itself  to 
Toyota  when  it  offered  an  advance 
peek  at  the  company’s  new  interme¬ 
diate-size  pickup  truck. 

It  was  not  that  the  newspaper  had 
bad  things  to  say  about  the  TlOO, 
which  will  be  available  in  November. 
In  fact,  in  a  three-quarter  page  spread 
Aug.  10,  a  USA  Today  reviewer  gave 
the  vehicle  high  marks  for  comfort, 
handling  and  styling. 

But  the  Japanese  automaker  was 
irked  that  the  newspaper  broke  an  em¬ 
bargo  agreement  when  it  unveiled  the 
top-secret  truck  four  months  early, 
and  has  vowed  to  ban  the  paper  from 
some  future  product  introductions. 

US  A  T  oday  had  agreed,  along  with 
other  publications  and  writers,  not  to 
reveal  prematurely  information  pro¬ 
vided  to  invited  journalists  at  a  sneak 
preview  last  month  in  Oregon. 

Automotive  News,  an  auto  industry 
trade  publication  that  was  not  invited 
and  did  not  agree  to  the  embargo,  one 
week  earlier  carried  details  and  pho¬ 
tos  of  the  TlOO  that  it  obtained  from 
unidentified  sources.  Furthermore, 
Detroit  auto  industry  executives  re¬ 
portedly  had  begun  discussing  Toy¬ 
ota’s  new  product  among  themselves 
and  with  journalists. 

Citing  that  the  information  had  be¬ 
come  “common  knowledge,’’  USA 
Today  in  its  Money  section  ran  two 
stories,  a  review  and  photos  of  the 
TlOO — along  with  an  explanatory 
sidebar  headed,  “Why  the  embargo 
was  broken.” 

In  the  item,  the  newspaper  explained 
that  publications  attend  embargoed 
previews  “because  editors  and  re¬ 
porters  get  information  that — while 
they  can’t  publish  it — lets  them  avoid 
incorrect  speculation  that  often  pre¬ 
cedes  new  models.  Sometimes,  em¬ 
bargoed  previews  are  the  only  way  to 
get  intricate  details  about  products.” 

USA  Today  editor  Peter  Prichard 
was  quoted  as  saying,  “Ordinarily,  we 
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USA  Today  went  all  out  when  it  broke  T oyota’s  embargo  on  news  about 
its  big  new  pickup  truck:  a  Page  One  teaser  with  color  picture,  a  story 
on  the  front  of  the  business  section  (above)  and  another  article,  a  re¬ 
view  and  photos  inside. 


honor  news  embargoes,  but  once  news 
is  out  in  the  media  marketplace,  we 
see  no  reason  to  suppress  it.” 

T oyota  spokesman  Fred  Hammond 
told  E&.P  that,  while  he  understood 
USA  Today’s  rationale  for  running 
the  story,  he  did  not  agree  with  it. 

The  Automotive  News  article,  he 


the  New  York  Times"  or  syndicated 
newspaper  writers  that  participated 
in  the  embargo. 

Hammond  said  that,  in  the  case  of 
USA  Today,  Toyota  will  abide  by  its 
policy  of  banning  those  who  violate 
embargoes  from  future  previews. 

“If  we  can’t  trust  them  to  honor  an 


USA  Today  editor  Peter  Prichard  said,  “Ordinarily, 
we  honor  news  embargoes,  but  once  news  is  out  in  the 
media  marketplace,  we  see  no  reason  to  suppress  it.” 


said,  was  based  on  “unsubstantiated 
conjecture”  and  “previous  stories.” 

Automotive  News  was  not  privy  to 
information  provided  in  Oregon,  so, 
“as  far  as  we’  re  concerned,  that  should 
not  enter  into  any  discussion  as  to  who 
broke  the  embargo.” 

He  continued,  “US  A  Today  was  the 
first  to  break  the  embargo,  and  there¬ 
fore  stands  alone  in  breaking  the  em¬ 
bargo.  Nobody  else  picked  up  the  Au¬ 
tomotive  News  story,  not  the  Wall 
Street  Journal,  the  Washington  Post, 


embargo,  I  don’t  see  how  we  can  in¬ 
vite  them  to  a  long-lead  [press  con¬ 
ference]  again,”  he  said. 

Prichard  told  E&P  that  he  hoped 
USA  Today’s  editorial  relationship 
with  Toyota  would  not  be  affected. 

Though  USA  Today,  with  nearly  2 
million  circulation,  broke  the  em¬ 
bargo,  Toyota  was  not  exactly  dam¬ 
aged  by  the  liberal  and  generally  pos¬ 
itive  coverage,  including  a  Page  One 
teaser  with  full-color  photo. 

(See  EMBARGO  on  page  8) 


Embargo 

(Continued  from  page  7) 

Outside  the  editorial  department, 
however,  another  partnership  was  in¬ 
volved  as  Toyota  is  one  of  the  national 
newspaper’s  high-profile  advertisers. 

USA  Today  associate  publisher 
Carolyn  Vesper  said  she  would  have 
to  “wait  and  see”  Toyota’s  reaction. 
The  company  had  not  pulled  any  ad¬ 
vertising  as  a  result  of  the  broken  em¬ 
bargo  she  related. 


Vesper  called  Toyota,  which  has 
run  full-page,  four-color  ads  in  USA 
Today,  “a  good  advertising  partner.” 

Meanwhile,  Prichard  said  the  fact 
that  Toyota  is  an  advertiser  had  “no 
bearing”  on  the  decision  to  go  with 
the  story. 

Scuffles  over  broken  embargoes  are 
nothing  new. 

In  1988,  for  example,  the  VewEng- 
land  Journal  of  Medicine  accused  the 
Reuters  news  service  of  violating  an 
agreement  to  embargo  a  story  that 
linked  the  use  of  aspirin  by  men  to  de¬ 
creased  risks  of  heart  disease. 


And  the  Journal  of  the  American 
Medical  Association  maintained  in 
1986  that  the  Miami  Herald  had  bro¬ 
ken  an  agreement  to  sit  on  a  story  and 
dropped  the  Herald  from  its  mailing 
list. 

The  Herald  contended  that  its  re¬ 
porter  broke  the  story  on  his  own, 
however,  and  the  newspaper  began 
publishing  stories  in  advance  to  their 
appearance  in  the  Journal. 

Several  weeks  later,  the  Journal 
agreed  to  put  the  Herald  back  on  its 
mailing  list  and  apologized  for  what 
it  called  a  “misunderstanding.” 


Talks  go  round  the  clock  to  sell  N.Y.  Daily  News 


By  George  Garneau 

The  next  phase  in  the  New  York 
Daily  News'  long  and  agonizing  strug¬ 
gle  for  survival  was  being  decided  in 
round-the-clock  talks  to  find  a  new 
owner  before  a  self-imposed  deadline 
Aug.  14. 

Facing  an  impatient  judge  and  cred¬ 
itors  in  bankruptcy  court,  and  a  cash 
shortage  looming  in  September,  the 
newspaper’s  nine  unions  intensified 
negotiations  with  two  main  bidders  in 
the  Grand  Hyatt  Hotel,  just  down  42nd 
Street  from  the  Daily  News  Building, 
to  try  and  hammer  out  an  agreement 
for  a  new  owner  to  take  over  the  trou¬ 
bled  tabloid. 

The  unions  have  been  divided  over 
offers  from  Canadian  publisher  Con¬ 
rad  Black  and  U.S.  News  &  World  Re¬ 
port  publisher  Mortimer  Zuckerman. 

A  dark  horse.  Silver  Screen  Enter¬ 
tainment,  submitted  details  in  writing 
to  union  offlcials  on  its  proposed  part¬ 
nership  deal  with  the  unions. 

“We  all  came  to  negotiate,”  said 
Howard  Bishow,  part  of  Black’s  team. 
“We  will  go  as  long  as  is  necessary.” 

If  the  unions  fail  to  agree  on  a  buyer, 
the  creditors  committee  said  it  is  pre¬ 
pared  to  announce  its  choice  of  buy¬ 
ers  on  Aug.  14. 

That  buyer  “will  have  the  opportu¬ 
nity  to  negotiate”  union  contracts,  said 
creditors  committee  attorney  Howard 
Seife. 

Such  a  move  would  force  the  unions’ 
hand,  leaving  them  little  choice  but  to 
negotiate  painful  concessions  with  a 
buyer  chosen  by  creditors. 

“We’re  committed  to  try  and  pick 
a  buyer.  What  happens  if  we  can’t  is 
not  our  call,”  George  McDonald,  head 
of  the  coalition  of  unions  told  the 
Daily  News. 

The  unions  are  hoping  to  keep  con¬ 
trol  of  the  process — the  bankruptcy 
court  can  choose  one  bidder  or  auc¬ 
tion  the  paper  to  the  highest  bidder — 


and  come  up  with  a  deal  they  all  can 
accept. 

“The  guy  who  takes  nine  union  con¬ 
tracts  to  the  judge  is  the  winner,”  said 
pressmen’s  union  president  John  P. 
Kennedy. 

“We’re  all  teetering  on  the  brink  of 
a  very  large  precipice,”  Bankruptcy 
Judge  Tina  Brozman  said  at  a  hear¬ 
ing.  If  no  deal  emerges  by  Aug.  17, 
the  Daily  News  will  have  to  “do  what¬ 
ever  is  necessary  to  conserve  cash,” 
she  said. 

The  court  can  order  pay  and  staffing 
cuts  to  keep  the  paper  alive. 

News  management  has  warned  the 
unions  that  it  expects  to  run  out  of  cash 
in  September  or  October,  at  which 


union  estimated  Black’s  cuts  to  be 
10%  worse  than  Zuckerman’ s,  and 
went  so  far  as  to  declare  an  agreement 
“in  principle”  with  Zuckerman,  who 
also  develops  real  estate. 

Press  reports  indicated  that  Daily 
News  management  and  the  creditors 
committee  favor  the  Black  offer. 
Black  is  chairman  of  Hollinger  Inc., 
publisher  of  the  London  Daily  Tele¬ 
graph  and  80  small  dailies  of  Amer¬ 
ican  Publishing. 

Union  leaders  have  expressed  in¬ 
terest  in  the  Silver  Screen  proposal 
but  doubt  about  its  financial  backing. 

The  Daily  News  retains  about  2,000 
employees,  down  substantially  in  the 
turmoil  of  the  last  two  years.  Con¬ 


“We  all  came  to  negotiate,”  said  Howard  BIshow, 
part  of  Black’s  team.  “We  will  go  as  long  as  Is  neces¬ 
sary.” 


time  the  paper  would  be  forced  to  cut 
losses  in  order  to  stay  in  business — 
meaning  such  layoffs  or  pay  cuts. 

The  paper  has  lost  at  least  $6  mil¬ 
lion  since  January.  It  owes  the  credi¬ 
tors  committee — the  three  biggest 
creditors  are  newsprint  manufacturers 
Quebec  &  Ontario,  Kruger,  and  Dono¬ 
hue —  $35  million  to  $40  million. 

The  unions  disagree  on  proposals 
offered  by  Black  and  Zuckerman,  both 
of  whom  have  discussed  building  a 
$200  million  printing  plant.  The  value 
of  their  cash  offers  was  hard  to  quan¬ 
tify. 

The  Newspaper  Guild  local,  the  pa¬ 
per’  s  biggest  union,  representing  jour¬ 
nalists  and  other  white-collar  work¬ 
ers,  has  rejected  Zuckerman’s  plans 
to  cut  newsroom  staff  at  will  and  to 
reduce  severance. 

The  craft  unions  have  favored 
Zuckerman’s  plans.  The  pressmen’s 


cessions  demanded  by  a  new  owner 
will  reduce  staffing  further. 

After  losing  money  on  it  for  a 
decade  or  so.  Tribune  Co.  gave  the 
News  away  in  March  1991  amid  a  bit¬ 
ter  strike  that  nearly  killed  the  paper. 

British  publisher  Robert  Maxwell 
took  over  but  died  eight  months  later, 
leaving  his  empire  in  debt  and  legal 
trouble.  The  News  filed  for  bank¬ 
ruptcy  last  December.  Maxwell’s 
British  companies  have  sued  the  News 
to  recover  nearly  $1  billion  in  miss¬ 
ing  funds. 

Once  the  nation’s  largest  daily 
newspaper,  the  News  has  slipped  to 
sixth  place,  with  782,000  daily  cir¬ 
culation,  983,000  Sunday,  according 
to  the  latest  audit  as  of  March. 

Kennedy  of  the  pressmen’s  union 
said  chances  were  good  that  the 
unions  will  agree  on  a  buyer. 

“We’ve  done  this  before,”  he  said. 
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Pulitzer  to  fold  Lerner  papers 

Closing  set  for  October  if  no  buyer  emerges 


By  Mark  Fitzgerald 

When  Pulitzer  Publishing  Co. 
bought  the  big  Lerner  Newspaper 
chainin  1985,  it  had  high  hopes  of  do¬ 
ing  to  Chicago  dailies  what  a  ring  of 
suburban  weeklies  were  doing  to  its 
flagship  St.  Louis  Post-Dispatch. 

“If  we  can  make  it  in  Chicago,  if 
Lerner  can  make  it  in  Chicago,  then 
we  can  make  it  anywhere  because 
Chicago  is  a  very  competitive  mar¬ 
ket,”  Pulitzer’ s  then-general  manager, 
Nicholas  G.  Penniman  IV,  declared 
back  in  June  1985. 

In  the  August  dog  days  of  the  re¬ 
cession  year  of  1992,  however, 
Pulitzer  threw  in  the  towel. 

It  announced  a  “tentative  decision” 
to  shut  down  the  chain  of  14  weekly 
community  papers  if  a  buyer  cannot 
be  found  before  early  October. 

Pulitzer  has  twice  put  the  chain  on 
the  auction  block — once  in  1989  and 
again  this  January — without  attract¬ 
ing  any  bids. 

However,  since  the  announcement 
of  the  shutdown  about  a  dozen  po¬ 
tential  buyers  have  emerged,  three  or 
four  of  them  interested  in  the  entire 
chain,  said  Penniman,  now  Pulitzer’s 
senior  vice  president/newspaper  op¬ 
erations. 

Penniman  said  Pulitzer’s  failure  in 
Chicago  was  a  mixture  of  broad  eco¬ 
nomic  forces  and  the  peculiarities  of 
Pulitzer  itself,  Lerner  and  the  Chicago 
newspaper  market. 

“I  think  we  learned  that  we  pur¬ 
chased  tertiary-level  media  while  our 
real  expertise  is  primary  media —  the 
leading  television  station,  the  leading 
newspaper,”  Penniman  said. 

Right  from  the  start,  he  said, 
Pulitzer  learned  that  the  Lerner  chain, 
which  then  had  a  combined  circula¬ 
tion  of  about  300,000,  needed  to  grow 
much  bigger  to  prevail  in  the  crowded 
Chicago  newspaper  market. 

“We  learned  that  to  put  together  the 
kind  of  operation  [the  Suburban  Jour¬ 
nal  papers]  had  in  St.  Louis  was  way 
beyond  our  means,”  he  said. 

“We  thought  if  we  could  get  1  mil¬ 
lion  distribution  it  might  work,  but  we 
quickly  realized  that  it  would  take 
closer  to  2  million,”  he  added. 

And  one  big  disadvantage  of  oper¬ 
ating  a  market-lagging  chain,  Penni¬ 
man  noted,  is  that  it  is  the  first  to  be 
hurt  by  a  recession. 


Ironically,  what  has  hurt  Pulitzer 
in  Chicago  has  helped  its  St.  Louis 
daily  in  the  competition  with  the  chain 
of  free-circulation  Suburban  Journal 
papers. 

“When  the  recession  comes  along, 
as  one  did  two-and-a-half  years  ago, 
cutbacks  are  made  depending  on  your 
position.  We  find  exactly  the  same 
thing  in  St.  Louis:  the  Suburban  Jour¬ 
nals  here  have  been  cut  and  we’re  ac¬ 
tually  the  last  ones  cut  back,”  Penni¬ 
man  said  of  the  Post-Dispatch. 

Lerner  presented  its  own  unique 
challenges,  as  well,  Penniman  said. 

For  one  thing,  the  papers  have  an 
extraordinarily  narrow  advertising 
base:  More  than  50%  of  ad  revenue 
comes  from  help-wanted  classified, 
Penniman  said. 

“The  recession  took  its  toll.  Cor¬ 


porate  downsizing  took  its  toll,  and  it 
is  more  or  less  permanent:  Chicago 
companies  are  not  going  to  hire  these 
people  back  in  an  upturn,”  Penniman 
said. 

Certainly  there  has  been  no  short¬ 
term  relief:  In  the  first  quarter  of  this 
year  help-wanted  was  down  15%  year 
to  year. 

Penniman  sees  another  long-term 
problem  for  help-wanted  classified: 
the  new  Americans  With  Disabilities 
Act,  which,  he  said,  “could  well  cause 
a  severe  depression  in  help-wanted 
ads.” 

Pulitzer’s  attempts  to  broaden  the 
Lerner  advertising  base  were  un¬ 
availing. 

“We  tried  to  get  automotive  from 
the  [Chicago]  Sun-Times — no  luck. 
We  tried  to  get  real  estate  from  the 
[Chicago]  Tribune — no  luck.  It’sjust 
a  very  competitive  market  out  there,” 
he  said. 

During  its  years  of  ownership, 
Pulitzer  closed  or  combined  many  of 
the  papers.  While  the  chain  had  52 
flags  at  the  time  of  its  purchase,  by 
this  summer  it  published  just  15. 

Circulation  had  also  ebbed,  from 
300,000  in  1985  to  about  100,000 


now,  about  half  of  that  paid. 

Pulitzer’s  decision  to  get  rid  of 
Lerner  one  way  or  another  came  as  no 
surprise. 

In  addition  to  shopping  the  chain 
around,  last  December  Pulitzer  took 
a  $3.9  million  charge  for  the  write¬ 
down  of  Lerner’ s  good  will  and  other 
intangible  assets.  In  a  statement  the 
company  said  the  chain’s  closing 
would  not  have  a  material  effect  on 
Pulitzer’s  consolidated  net  earnings 
in  1992. 

If  Lerner  folds,  about  150jobswill 
be  eliminated,  including  34  news¬ 
room  employees  represented  by  the 
Newspaper  Guild. 

Pulitzer  said  it  will  continue  to  op¬ 
erate  one  of  the  15  Lerner  papers. 
Market  Journal,  a  shopper  in  the  Lake 
County  area. 


In  Chicago,  Pulitzer  also  contin¬ 
ues  to  operate  the  52,2 12-circulation 
evening  daily  Southtown  Economist 
and  a  weekly  shopper.  The  Marketer. 
Both  primarily  serve  the  southwest 
Chicago  suburbs  while  Lerner  was 
mostly  in  northern  suburban  areas. 

Despite  the  failure  in  its  first  foray 
into  weekly  newspapers,  Pulitzer  is 
not  ruling  out  future  community 
newspaper  purchases,  Penniman  said. 

“Not  at  all,  this  was  a  very  unique 
situation,”  he  said,  adding  that  “our 
acquisition  strategy  is  focused  for  the 
future  on  leading  media.” 

Boston  Phoenix 
publishes  writers 

The  Boston  Phoenix,  an  alternative 
weekly  newspaper  distributed  in  New 
England,  will  publish  the  work  of  na¬ 
tionally  known  writers  monthly.  Be¬ 
gun  on  July  10  with  a  piece  from  nov¬ 
elist  Gore  Vidal,  the  series  will  con¬ 
tinue  with  an  excerpt  from  Jimmy 
Buffet,  singer,  songwriter  and  best¬ 
selling  author,  and  in  September  with 
a  contribution  from  John  Updike,  the 
Pulitzer  Prize  winner. 


“We  thought  if  we  could  get  1  million  distribution  it 
might  work,  but  we  quickly  realized  that  it  would  take 
closer  to  2  million.” 
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ADVERTISING 

Unified  Ciassified 

Newspapers  join  national  classified  ad  service 


By  Ann  Marie  Kerwin 

With  pirates  lifting  newspaperclas- 
sified  ads  and  marketing  them  to  con¬ 
sumers,  and  telephone  companies 
poised  to  start  electronic  classified  ad 
services,  newspapers  are  thinking  de¬ 
fense. 

One  hope  comes  from  Denver, 
where  the  Newspaper  Association  of 
America  is  negotiating  with  a  firm  that 
wants  to  start  a  national  database  of 
newspaper  classified  ads. 

The  company.  North  American 
ClassiFACTS  Inc.,  plans  to  take  em¬ 
ployment,  real  estate  and  automotive 
classified  ads  from  major  newspapers 
and  create  a  database  that  consumers 
would  call  through  a  toll-free  phone 


number  to  order  Sunday  classified  ads 
from  around  the  country — for  a  fee. 

For  example,  a  San  Diego  accoun¬ 
tant  who  was  planning  to  move  to  At¬ 
lanta  could  call  and  ask  for  job  and 
home  listings  from  the  Atlanta  news¬ 
papers.  ClassiFACTS  would  send  him 
four  weeks  of  Sunday  classified  ads. 

Newspapers  would  submit  their 
Sunday  classified  ads  to  Classi¬ 
FACTS  and  promote  the  service  in 
their  classified  sections. 

At  the  recent  Association  of  News¬ 
paper  Classified  Advertising  Man¬ 
agers  in  Denver,  Ray  Gaulke,  NAA 
chief  marketing  officer,  urged  sup¬ 
port  for  the  idea. 

“We  believe  that  by  using  a  national 
database,  newspapers  will  be  doing 
the  right  thing  to  preserve  their  clas¬ 
sified  advertising,”  Gaulke  said. 

Newspapers  will  protect  them¬ 
selves  from  having  the  information 
used  by  others  and  will  provide  an  ex¬ 
tra  service  to  readers,  he  said. 

“Newspapers  should  own  that  tech¬ 
nology  and  the  database,  and  this  will 
allow  them  to,”  he  said. 

A  market  exists  for  a  national  em¬ 
ployment  database,  the  NAA  believes. 


According  to  recent  NAA  research,  7% 
of  adults  at  any  given  time  are  actively 
job  hunting,  and  22%  are  open  to  con¬ 
sidering  new  jobs.  Sixty  percent  of  U.S. 
adults  say  newspaper  classified  ads  are 
their  main  source  of  job  information. 
In  the  average  week,  29  million  adults 
read  newspaper  employment  ads; 
about  10  million  become  interested  in 
the  ads;  and  over  3.5  million  respond 
to  them  each  week. 

The  Bureau  of  Labor  Statistics  says 
that  10  million  people  are  either  un¬ 
employed,  looking  for  a  job,  or  relo¬ 
cated  for  work. 

ClassiFACTS  projects  that  1.8%  of 
all  newspaper  recruiting  ad  respon¬ 
dents  would  respond,  yielding  about 
23,000  inquiries  per  week,  or  about 


1.2  million  annually,  according  to 
NAA  reports. 

Expectations  are  that  one  out  of  ev¬ 
ery  four  callers  will  buy  Job  Finder 
reports,  or  291,000  sales  a  year. 

Peter  Winter,  the  NAA  vice  presi¬ 
dent  of  market  development  who  was 
meeting  with  ClassiFACTS,  refused 
to  comment  for  this  article. 

“I’m  just  wondering  when  news¬ 
papers  are  going  to  jerk  their  heads 
out  of  the  sand  and  be  a  leader  for  once 
instead  of  trying  to  play  catch-up  with 
the  competition,”  said  Dean  Welch, 
classified  ad  director  at  the  Atlanta 
Journal  and  Constitution,  the  first  pa¬ 
per  to  sign  a  contract  with  Classi¬ 
FACTS. 

ClassiFACTS  needs  at  least  30  ma¬ 
jor  dailies  to  make  the  product  viable. 
It  has  pitched  the  idea  to  the  top  85 
newspapers  and  is  focusing  on  the  40 
largest  markets  to  get  the  operation 
started. 

Some  papers  are  taking  a  “wait  and 
see”  attitude  toward  the  project,  said 
Mike  Lemke,  classified  ad  manager 
of  the  Seattle  Post-Intelligencer, 
which  also  has  signed  on. 

Newspapers,  however,  generally 


are  wary  of  sharing  their  classified  in¬ 
formation  with  outside  parties. 

“Because  it’ s  a  third-party  vendor, 
ClassiFACTS  is  going  to  have  to  con¬ 
tinue  to  reassure  individual  newspa¬ 
pers  that  this  will  be  implemented  in 
a  fashion  that  serves  newspaper  in¬ 
terests,”  said  Lemke. 

Mark  Stange,  classified  ad  man¬ 
ager  for  the  Orange  County  Register 
in  Santa  Ana,  Calif.,  said  classified 
databases  were  already  being  filched 
from  newspapers  by  companies  that 
electronically  scan  the  pages,  despite 
lacking  any  agreement  from  the  pa¬ 
pers. 

“They’re  doing  it  anyway,  so  we 
might  as  well  be  the  ones  doing  it  and 
profiting  from  it,”  Stange  said. 

Plans  call  for  newspapers  to  pay  a 
$3,500  start-up  fee,  plus  costs  of  ad¬ 
ditional  computer  programming,  if 
necessary,  to  classified  ad  front-end 
systems.  The  fee  covers  software  and 
equipment  to  download  the  ads  to 
ClassiFACTS. 

The  first  category  to  go  on  line 
would  be  help  wanted.  ClassiFACTS 
wants  to  launch  its  Job  Finder  service 
by  October,  but  Welch  believes  it 
might  be  early  next  year. 

Besides  the  set-up  fee,  newspapers 
must  commit  to  publish  an  average  of 
25  column  inches  of  ClassiFACTS 
promotional  ads. 

Participating  newspapers  would 
advertise  the  service  as  their  own.  For 
instance,  the  Journal  and  Constitu¬ 
tion  would  run  ads  for  the  “Atlanta 
Journal  ClassiFACTS  Job  Finder, 
Home  Finder,  and  Auto  Finder,”  so 
that  readers  identify  the  service  with 
the  newspaper. 

ClassiFACTS  will  provide  the 
technical  assistance  needed  to  link 
computer  systems  and  will  handle 
telemarketing,  screening,  response, 
customer  service,  sales,  database 
searches  and  billing. 

Don  Golden,  ClassiFACTS  presi¬ 
dent,  said  he  wants  to  set  up  a  board 
of  advisers  from  participating  news¬ 
papers  to  decide  how  the  databases 
would  be  used. 

The  company  is  offering  to  be  in¬ 
dependently  audited  so  that  newspa¬ 
pers  would  receive  monthly  reports 
on  revenue  and  profits.  Current  meet¬ 
ings  focus  on  whether  NAA  will  au¬ 
dit  the  service  or  run  the  advisory 


“We  want  ClassiFACTS  to  be  up  and  running.  We 
want  them  to  be  economically  sound  so  that  they  can 
run  this  for  us.  After  we  get  it  going,  two  or  three  years 
down  the  road,  then  we  can  argue  about  revenue 
share,”  said  Welch. 
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Lemke  said. 

Questions  remain  about  details  of 
who  will  control  and  benefit  from  the 
database. 

Other  papers  that  have  signed  con¬ 
tracts  with  ClassiFACTS  include  the 
Raleigh  {N.C.)News  &  Observer,  San 
Francisco  Chronicle  and  Examiner, 
Seattle  Times  and  Post  Intelligencer 
and  the  Minneapolis  Star  Tribune. 

ClassiFACTS  has  letters  of  intent 
from  the  Baltimore  Sun,  Cincinnati 
Enquirer  and  Post,  Hartford  (Conn.) 
Courant,  Indianapolis  Star,  Rocky 
Mountain  News,  Denver,  Salt  Lake 
Tribune/Deseret  News,  and  the  San 
Diego  Union-Tribune. 

Others,  such  as  the  Chicago  Sun- 
Times,  Asbury  Park  (N.J.)  Press,  and 
Los  Angeles  Times  were  said  to  be  re¬ 
viewing  agreements. 

The  proposal  allows  newspapers  to 
generate  revenue  in  two  ways.  Each 
paper  is  assigned  an  8(X)  number  linked 
directly  toClassiFACTS.  Newspapers 
would  receive  $6.65  for  every  sale  of 
a  classified  ad  report  to  callers  re¬ 
sponding  to  the  newspaper’s  Classi¬ 
FACTS  ad.  Also,  every  time  an  ad  from 
their  database  is  reprinted  for  a  cus¬ 
tomer,  the  paper  receives  1/3(J. 


Bidders  vie  for  Daiias  Times  Herald  memorabiiia 


By  Jeff  Siegel  century-old  Times  Herald’s  assets  notjustlocally,  but  nationally,”  said 

when  its  publisher,  John  Buzzetta,  Bruce  Baird,  a  regional  vice  president 
The  Dallas  Times  Herald  closed  in  closed  the  paper  last  year,  scheduled  atRoss-DoveCo.,  whichrantheauc- 
December,  but  its  death  was  not  offi-  the  auction  to  dispose  of  equipment  tion.  “It’s  not  often  an  entire  news- 

cial  for  a  number  of  the  its  employees  and  materials  it  did  not  want  to  keep,  paper  gets  auctioned,  and  it  seems  like 

until  an  Aug.  4  auction  disposed  of  About  100  people  filed  in  and  out  everyone  I’ve  talked  to  either  worked 
the  newspaper’s  remaining  assets.  of  the  fifth-floor  room  where  the  auc-  for  the  Herald  or  knew  someone  who 
Held  downtown  in  the  Times  Her-  tion  was  held,  spending  most  of  their  worked  for  the  Herald.” 

aid  building  now  owned  by  the  Dal-  time  bidding  on  rooms  and  rooms  of  Though  most  bidders  were  sec- 

las  Morning  News,  the  auction  gave  used  office  equipment,  lots  of  nearly  ondhand  dealers  of  some  sort  (and 

Harold  Ruddle  a  chance  to  pick  up  a  obsolete  computer  hardware  —  much  were  a  closed-mouth  group,  almost  to 

variety  ofsouvenirs  from  his  lOyears  of  it  bought  by  an  area  computer  dealer  a  person  refusing  interviews),  there 
as  director  of  operations.  —  and  the  accumulated  debris  of  a  were  enough  memorabilia  to  attract 

It  enabled  Maggie  Kennedy,  who  century  of  newspapering.  buyers  interested  in  personally  pre¬ 

wrote  the  popular  “Dear  Dallas”  col-  Not  offered  were  a  number  of  the  serving  some  of  the  paper’s  history, 
umn,  to  acquire  a  number  of  reminders  Herald’s  most  valuable  assets.  Miss-  Ruddle  was  one  of  them.  He  spent 

of  her  tenure  at  the  paper.  ing  were  its  System  Integrators  Inc.  $90  for  a  number  of  souvenir  items 

The  auction  also  allowed  former  editorial  system,  which  the  Morning  that  included  T-shirts,  belt  buckles, 
sportsreporterBartHubbuch,  25,who  News  will  trade  in  on  a  new  editorial  historic  back  issues  and  ashtrays, 
started  working  at  the  Times  Herald  computer  system.  It  is  also  keeping  “I  just  wanted  something  to  re- 

when  he  was  in  junior  high  school  and  the  Herald’ s  like-new  line  of  Goss  off-  member  the  paper  by,”  said  Ruddle, 

spent  half  of  his  life  working  there  in  set  presses,  installed  in  1 985 .  The  lat-  who  now  works  for  Westward  Corn- 
some  capacity,  a  chance  to  say  good-  ter  will  be  used  as  part  of  a  $40  mil-  munications,  a  chain  of  newspapers 
bye.  lion  expansion  of  the  News’  suburban  that  is  owned  by  some  former  Times 

“I  didn’t  want  to  buy  anything.  I  Plano  printing  plant.  Herald  executives.  In  fact,  said  Rud- 

just  wanted  to  walk  around  the  build-  In  addition,  two  lines  of  Goss  let-  die,  some  items  will  be  displayed  in 

ing  one  final  time,”  said  Hubbuch,  terpress  converted  to  offset  in  the  late  the  lobby  of  Westward’s  North  Dal- 

who  toured  the  building  during  the  1980s  were  withdrawn  from  auction  las  offices. 

Aug.  3  auction  preview.  by  the  News,  which  originally  an-  Kennedy,  now  an  assignment  edi- 

The  Morning  News,  buyer  of  the  nounced  that  they  were  for  sale.  Re-  torfortheCBSaffiliateinDallas,paid 
'  portedly,  this  equipment,  too,  will  go  $70  for  a  number  of  wire  newspaper 
(Siegel  is  a  free-lance  writer  based  to  Plano.  racks  stuffed  with  extras  detailing  the 

in  Dallas.)  “We’ ve  had  a  lot  of  interest  in  this.  Challenger  space  shuttle  explosion. 


Newspapers  would  gross  about 
27.5%  of  revenue,  according  to  Rich 
Frankenheimer,  vice  president  of  op¬ 
erations. 

Some  classified  managers,  ac¬ 
cording  to  NAA  reports,  have  com¬ 
plained  about  their  share  of  revenues. 

Welch  responds  that  newspapers 
get  nothing  now,  so  why  object  to  new 
revenue?  He  sees  the  system  as  an  op¬ 
portunity  to  test  consumer  need  for  a 
national  database — at  a  minimal  cost 
to  newspapers — while  providing  an 
extra  service  to  readers  and  advertis¬ 
ers.  Once  established,  its  demo¬ 
graphic  and  statistical  database  can 
be  presented  to  clients  to  sell  the  ser¬ 
vice,  Welch  said. 

Another  argument  from  skeptics  is 
that  newspapers  could  set  up  a  sys¬ 
tem  themselves,  but  Golden  of  Clas¬ 
siFACTS  says  the  system  is  ready  to 
go  now  and  requires  little  investment 
by  newspapers. 

“We  want  ClassiFACTS  to  be  up 
and  running.  We  want  them  to  be  eco¬ 
nomically  sound  so  that  they  can  run 
this  for  us.  After  we  get  it  going,  two 
or  three  years  down  the  road,  then  we 
can  argue  about  revenue  share,”  said 
Welch. 


board,  according  to  ClassiFACTS. 

Obstacles  exist,  however.  For  ex¬ 
ample,  newspapers  in  competing  mar¬ 
kets  have  asked  for  exclusivity.  This 
weakens  the  database  and  puts  NAA 
in  potential  conflicts  as  adviser  and 
auditor. 

Newspapers  are  also  wary  about 
who  owns  the  database  of  callers  to 
the  system.  ClassiFACTS  would  com¬ 
pile  and  potentially  control  it. 

However,  it  would  not  benefit  the 
company  to  anger  newspaper  cus¬ 
tomers,  Welch  argues. 

“First  of  all,  every  paper  would 
have  a  contract  with  them.  So  they 
could  sue  if  the  data  were  used  some 
way  they  did  not  want  it  to  be.  But  the 
paper  can  also  just  pull  its  database 
from  the  operation  anytime,  and  that 
would  leave  them  with  nothing  to 
sell,”  said  Welch. 

Newspapers  could  use  the  con¬ 
sumer  database  to  earn  revenue  by 
selling  local  advertisers  the  advan¬ 
tage  of  being  in  a  national  database. 
Advertisers  seeking  only  local  expo¬ 
sure  might  choose  to  be  excluded. 

“I  think  it’s  critical  that  newspa¬ 
pers  are  directing  the  database,  and 
that  NAA  participation  is  critical,” 
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N.Y.  Times  Co.  fires  12  drivers 
in  dispute  over  truck  loading 

The  New  York  Times  Co.  fired  1 2  drivers  who  refused 
to  load  pallets  of  newspaper  bundles  onto  trucks. 

The  dispute  Aug.  7  left  more  than  50.000  copies  of  the 
New  York  Times  undelivered.  It  was  the  most  serious  la¬ 
bor  problem  since  the  Times  Co.  acquired  two  newspa¬ 
per  wholesalers  in  May  after  a  bitter  strike  that  ended  with 
the  drivers  union  conceding  on  many  workplace  issues. 

The  drivers  refused  orders  to  load  trucks  by  the  pallet, 
a  new  procedure.  Formerly  trucks  were  loaded  by  indi¬ 
vidual  bundles.  A  pallet  may  hold  tens  of  bundles. 

In  the  incident  at  New  York  Times  headquarters  near 
Times  Square,  drivers  argued  that  as  employees  of  the 
Times  Co.’s  merged  city  and  suburban  distribution  com¬ 
pany,  they  were  prohibited  from  using  New  York  Times 
equipment  for  moving  pallets. 

John  M.  O’Brien,  executive  vice  president  of  the  Times, 
said  the  drivers  were  fired  after  ignoring  repeated  in¬ 
structions  to  load  the  pallets. 

He  said  the  Times  expected  that  terms  of  the  new  con¬ 
tracts  would  be  tested,  and  the  company  intended  to  fully 
exercise  its  rights  under  the  contracts. 

The  following  day  U.S.  District  Judge  John  S.  Martin 
Jr.  temporarily  barred  the  Newspaper  and  Mail  Deliver¬ 
ers  Union  from  disrupting  deliveries. 

Under  the  new  contracts,  drivers  may  be  fired  for  re¬ 
fusing  legitimate  instructions,  but  may  appeal  in  arbitra¬ 
tion.  Under  the  former  contracts,  “status  quo”  terms  al¬ 
lowed  existing  practices  to  continue  until  arbitration  set¬ 
tled  disputes  within  30  days. 

A  call  to  the  drivers  union  was  not  returned. 

The  Times  also  suspended  the  union’s  business  agent 
for  30  days  because  he  allegedly  tried  to  prevent  other 
workers  from  loading  the  trucks. 

In  other  action,  the  Times  filed  a  $300,000  lien  against 
the  union  as  a  result  of  a  judge’s  earlier  ruling  that  union 
members  violated  a  restraining  order  and  disrupted  de¬ 
liveries  during  the  May  dispute. 

— George  Garneau 


Balding  is  back 


Timothy  Balding  has  withdrawn  his  resignation  as  di¬ 
rector  general  of  the  International  Federation  of  News¬ 
paper  Publishers  (FIEJ)  at  the  request  of  the  association’ s 
executive  committee.  Balding  had  announced  his  resig¬ 
nation  at  the  45th  World  Newspaper  Congress  of  FIEJ  in 
Prague  last  May  {E&P,  May  30,  P.  16).  He  is  on  leave  of 
absence  but  will  return  to  the  post  Oct.  1 . 


Editor  halts  newsroom  search 

Police  armed  with  a  warrant  sought  to  search  the  news¬ 
room  of  the  West  Chester  (Pa.)  Daily  Local  News  for  pho¬ 
tographs  of  a  steel  mill  strike,  but  police  left  after  the  ed¬ 
itor  objected. 

Editor  David  Y.  Warner  said  he  protested  because  such 
a  search  could  hurt  the  newspaper’ s  ability  to  gather  news. 

“The  principle  is  that  reporters  and  photographers 
should  not  be  forced  to  become  unwitting  extensions  of 
police  investigations  and  thereby  lose  their  status  as  neu¬ 
tral  observers  of  news  events,”  Warner  said. 

The  warrant,  signed  by  District  Justice  Paul  L.  John¬ 
son  of  nearby  Coatesville,  authorized  police  to  search  the 
building  for  photographs  of  a  fight  in  Coatesville  during 


Editor  &  Publisher 

U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

8/11/92 

8/4/92  8/13/91 

Affiliated  Publications  Inc.  (NY) 

11.875 

12.00 

8.125 

A.H.  BeloCorp.  (NY) 

45.75 

45.75 

29.75 

Capitol  Cities/ABC  Inc.  (NY) 

451.75  453.375 

456.00 

Central  Newspapers  Inc.  (NY) 

22.125 

22.00 

19.00 

Dow  Jones  &  Co.  Inc.  (NY) 

35.125 

34.125 

25.875 

Gannett  Co.  Inc.  (NY) 

46.50 

47.625 

46.125 

Knight  Bidder  Inc.  (NY) 

61.00 

61.25 

54.00 

Lee  Enterprises  Inc.  (NY) 

28.75 

30.125 

25.75 

McCIatchy  Newspapers  Inc.  (NY) 

19.75 

20.25 

21.50 

Media  General  Inc.  (AM) 

18.875 

18.50 

21.625 

Multimedia  Inc.  (OTC)  * 

25.50 

26.75 

28.75 

New  York  Times  Co.  (AM) 

29.125 

28.50 

21.875 

Park  Communications  Inc.  (OTC) 

16.00 

16.00 

14.00 

Pulitzer  Publishing  Co.  (OTC) 

30.00 

30.25 

24.25 

E.W.  ScrippsCo.  (NY) 

24.625 

25.50 

22.375 

Times  Mirror  Co.  (NY) 

34.50 

34.75 

30.375 

Tribune  Co.  (NY) 

40.875 

41.25 

47.125 

Washington  Post  Co.  (NY) 

*  3  tor  1  stock  split 

220.00 

216.50 

218.00 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

1  (Weekly  Stock  Quotes) 

stock 

8/11/92 

8/4/92  8/13/91 

McLean  Hunter  Ltd.  (a) 

11.875 

12.125 

10.125 

Hollinger  Inc.  (a) 

11.125 

11.125 

11.25 

Quebecor  Inc.  Class  A  (a)(d) 

14.875 

12.00 

8.625 

Reuters  (c) 

58.75 

59.875 

42.125 

Southam  Inc.  (a) 

16.50 

16.50 

17.375 

Thomson  Corp.  (a) 

14.375 

14.375 

14.25 

Toronto  Sun  I^blishing  Corp.  (a) 

16.125 

16.50 

15.875 

TorStar  Corp.  (a) 

21.875 

21.50 

24.50 

Pearson  Ltd.  (b)(e) 

3.21 

3.37 

3.75 

News  Corp.  Ltd.  (c) 

32.875 

33.75 

14.75 

(a)  Quotes  are  in  Canadian  Dollars 

(b)  Quote  is  in  British  Pounds 

(c)  Quote  is  in  U.  S.  Dollars 

(d)  2  for  1  stock  split  -  January  24, 1992 

(e)  2  for  1  stock  split  -  June  15, 1992 

1  Prepared  for  E&P  by  Wertheim  Schroder  &  Company  Inc. 

last  year’s  strike  by  workers  at  Lukens  Steel.  A  man  is 
charged  with  aggravated  assault  in  connection  with  the 
fight. 

The  day  after  the  fight,  photographs  by  staff  member 
Kristen  Cortazzo  appeared  in  the  Daily  Local  News  along 
with  her  eyewitness  account. 

The  newspaper  agreed  to  furnish  authorities  with  copies 
of  the  photographs  that  appeared  in  the  newspaper,  but 
police  said  they  wanted  unpublished  pictures,  as  well. 
James  P.  MacElree  II,  the  Chester  County  district  attor¬ 
ney,  said  the  photos  could  help  win  a  conviction. 

A  Coatesville  police  detective  and  a  West  Chester  po¬ 
lice  officer  arrived  at  the  newspaper  the  morning  of  July 
7  with  the  warrant,  and  Warner  asked  for  a  delay  while 
the  newspaper’ s  lawyer  contacted  MacElree,  who  agreed 
to  drop  the  warrant  but  issued  a  subpoena  instead.  W arner 
said  the  newspaper  had  yet  to  decide  on  its  response  to 
the  subpoena. 
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Making  it,  differentiy 

Alternative  weeklies  doing  just  fine,  thank  you, 
rocking  to  a  different  beat,  trashing  mainstream  dailies 


By  M.L.  Stein 

Boasting  that  its  papers  are  basking 
in  circulation  and  financial  growth,  the 
Association  of  Alternative  Newsweek- 
lies  opened  its  annual  convention  in 
Seattle  on  a  theme  that  could  be  stated, 
“What  recession?” 

The  boast  was  made  in  an  A  AN  fact 
sheet  claiming  that  the  group’s  pub¬ 
lications  “have  been  successful  in  the 
face  of  one  of  the  biggest  ad  crunches 
ever  to  hit  the  publishing  industry. 

“The  newsweeklies  have  enjoyed 
growth  and  resilience  in  many  cities 
where  the  second  daily  paper  has  ex¬ 
pired,”  AAN  says. 

There  appeared  to  be  solid  support 
for  AAN’ s  euphoria.  Attendance  at  the 
July  29-Aug.  1  conclave  was  about 
400,  the  highest  in  the  15-year  history 
of  the  organization  that  has  grown  from 
1 5  founding  members  to  82  across  the 
country,  virtually  all  of  them  free. 

The  big  gathering  in  one  of  Seattle’ s 
tony  hotels  came  at  a  time  when  at¬ 
tendance  at  conferences  of  mainstream 
newspaper  organizations  has  been 
dwindling  in  the  face  of  budget  axes. 

This  year,  23  alternative  weeklies, 
including  the  venerable  Village  Voice 
of  New  Y  ork,  applied  for  AAN  mem¬ 
bership.  Only  the  Voice  and  six  oth¬ 
ers  were  accepted. 

The  fact  that  the  Voice,  which  pre¬ 
dates  AAN  by  several  years,  sought 
entry  was  hailed  by  members  as  fur¬ 
ther  indication  of  AAN’s  rising  sta¬ 


tus  in  the  world  of  journalism. 

Further  evidence  that  the  alterna¬ 
tives  are  on  a  roll  could  be  seen  in  the 
tabloid  weeklies  on  display  at  the 
meeting.  Some,  such  as  Westward  in 
Denver,  the  Washington  (D.C.)  City 
Paper,  Houston  Press  and  the  River¬ 
front  Times  in  St.  Louis,  ran  from  75 
to  over  1 00  pages  and  bulged  with  lo¬ 
cal  display  and  classified  advertising. 

There  is  a  tiny  amount  of  national 
advertising  in  the  larger  weeklies  but 
a  proposal  was  launched  at  the  con¬ 
vention  for  an  AAN  “national  adver¬ 
tising  buy”  to  include  5 1  %  of  its  mem¬ 
bership. 

Editorial  content  varied  widely 
among  the  papers.  Most  carried  a  hefty 


Nev\«&Review 


amount  of  cultural,  entertainment  and 
dining  listings  and  reviews,  but  there 
was  a  singular  divergence  in  what  they 
labeled  as  news. 

Many  of  the  stories  involved  local 
political  or  social  issues  and  were  fre¬ 
quently  wrapped  in  commentary  or 
opinion.  Other  stories,  purporting  to  be 
straight  news,  would  not  be  considered 
so  on  a  mainstream  newspaper. 

The  Columbus  (Ohio)  Alive!,  for 
example,  listed  on  its  contents  page 
three  articles  in  the  “News”  category. 
One  of  them,  headed  “Defending  a 
Cop  Killer,”  was  an  analysis  and  com¬ 
mentary  concerning  the  controversy 
over  rapper  Ice-T’s  recording  “Cop 
Killer.”  Another  was  a  tidbit  column 
with  a  highly  personal  style  that 
leaped  from  a  paragraph  urging  read- 


KjouromD^Bc'TT  .'UoNAWAitrariKiruNn.:*sTiviN6Exrt»jr«citMi  * 


ers  to  complain  about  a  cut  in  the  Ohio 
Art  Council’s  budget  to  a  plug  for  a 
Latin  jazz  band  at  a  local  club. 

In  contrast,  the  Chico  (Calif.)  News 
&  Review  offered  two  full  pages  of 
what  would  fit  the  news  mold  of  any 
daily  or  community  weekly:  the  ef¬ 
fect  of  budget  cuts  at  the  local  uni¬ 
versity,  City  Council  action  on  skate¬ 
boarders  and  a  community’s  plan  to 
clean  a  septic-based  sewer  system. 

Alisa  Fuller,  who  publishes  a  Las 
Vegas  business  paper  and  plans  to 
launch  an  alternative  weekly,  ob¬ 
served:  “If  there  is  one  thing  I’ve 
learned  at  this  convention,  it’s  that  there 
is  no  formula  for  an  alternative  paper.” 

However,  the  broad  diversity  among 
AAN  members  over  what  is  consid¬ 
ered  news  content  worries  some  of  its 
more  established  members,  including 
AAN  president  Ray  Hartmann,  pub¬ 
lisher  of  the  Riverfront  Times;  Seat¬ 
tle  Weekly  publisher  David  Brewster, 
and  Bruce  Brugmann,  editor  and  pub¬ 
lisher  of  the  San  Francisco  Bay 
Guardian.  They  believe  the  main 
strength  of  the  alternatives  lies  in  hard 
news,  not  soft  features  and  opinion. 

That  idea  apparently  is  taking  hold. 
The  1 6  unsuccessful  AAN  applicants 
did  not  have  enough  news  to  qualify 
for  membership,  according  to  admis¬ 
sions  chairperson  Patricia  Calhoun, 
editor  of  Westword. 

Nevertheless,  AAN  publishers  and 
editors  interviewed  by  EtfeP  said  they 
(See  WEEKLIES  on  page  14) 
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time”  producing  it.  that  the  preponderance  of  major  in- 

“We  have  a  sense  of  humor  about  vestigative  reporting  is  being  done  by 
what  we’re  doing,  yet  we  are  show-  the  dailies.  Many  alternative  staffers 

ing  people  how  their  system  oper-  are  convinced  they  are  tackling  stories 

ates — what  personalities  in  the  com-  the  metros  are  afraid  to  touch, 

munity  are  causing  things  to  happen  The  AAN  conventioneers  were 
and  how  they  happen.  If  you  read  us  mostly  in  their  twenties  and  thirties, 
regularly,  you  have  a  good  under-  generally  college-educated,  and  al- 
standing  of  how  the  city  works,  and,  most  entirely  white.  Women  were  in 
besides,  we  feature  the  kind  of  quirky  abundance  as  reporters,  editors  and, 
and  offbeat  writing  you  rarely  see  in  in  some  instances,  publishers, 
the  dailies.”  Several  of  the  editors  and  publish- 

Indeed,  the  alternatives  do  produce  ers  started  their  careers  on  main- 
a  generous  outpouring  of  quirky  writ-  stream  dailies,  to  which  some  of  their 
ing.  Some  of  it  is  brilliant  and  innova-  reporters  now  aspire, 
tive,  some  self-indulgent  and  ama-  Willamette  Week  editor  Mark  Zus- 
teurish.  There  is  a  great  deal  of  first-  man  remarked,  “We’re  like  any  other 
person  writing  and  it  is  not  unusual  for  weekly  paper  in  the  sense  that  young 

Said  Westward’s  Calhoun  of  the  entire  array  of  AAN 
papers,  “Some  of  them  are  fabulous.  Others  cause  me 
to  worry  about  the  future  of  journalism.” 

serious  stories  to  be  weakly  sourced.  people  are  ambitious  and  want  to  move 

Several  alternative  papers,  it  would  up.” 
seem,  could  benefit  from  the  strong  Questionedinformally,editorses- 
professionalismofsuch  organs  as  the  timated  that  reporters’  salaries  on 
Seattle  Weekly,  Bay  Guardian,  West-  AAN  papers  spread  from  $15,000  to 
word  and  Willamette  Week  of  Port-  $30,000.  LA  Week/y  editor  Kit  Rach- 
land.  Ore.  lis  said  the  pay  at  his  paper,  among 

Said  Westword’s  Calhoun  of  the  en-  the  two  or  three  highest  paying  in 

tire  array  of  AAN  papers,  “Some  of  AAN,  ranged  from  $25,000  to 
them  are  fabulous.  Others  cause  me  to  $60,000,  not  including  his  salary, 
worry  about  the  future  of  journalism.”  AAN  states  that  its  readership  is 

Another  staple  of  the  alternatives  comprisedprimarily  of  “affluent,  ac- 

is  criticism  of  the  mainstream  media,  tive,  urban  adults,  aged  1 8  to  49.” 
a  topic  that  also  accounted  for  one  of  Asked  if  she  thought  the  staffs  of 
the  convention’s  panel  discussions.  alternative  weeklies  were  a  demo- 
While  it  can  be  argued  that  being  a  graphic  reflection  of  their  audience, 
media  watchdog  is  a  proper  function  of  a  reporter  replied: 
an  alternative  newspaper,  there  appears  “Except  for  one  thing.  Our  readers 

to  be  little  AAN  recognition  of  the  fact  make  more  money  than  we  do.” 

AAN  to  weeklies  owned  by  dailies:  Don’t  bother  to  apply 

The  Association  of  Alternative  The  measure  provoked  considerable  the  restriction  “foolhardy  and  un- 
Newsweeklies  voted  to  reject  appli-  discussion,  he  added.  needed.” 

cations  from  publications  owned  or  “This  is  a  way  of  protecting  our-  “It  misses  the  point, “  he  said, 
operated  by  a  daily  newspaper.  selves,”  he  told  E&P.  “We  are  dif-  “Newspapers  seeking  admission  to 

The  32-15  vote  in  favor  of  the  ban  ferent  newspapers  with  a  different  AAN  should  bejudged  solely  on  their 
took  place  during  a  business  meeting  way  of  looking  at  things  than  the  merit  or  lack  of  it.  Mere  ownership 
at  ANN’ s  annual  convention  in  Seat-  dailies.  We  have  a  right  to  define  our-  should  not  disqualify  anyone.” 
tie,  July  29- Aug.  1.  selves  as  best  we  can.”  Chicago  Reader  publisher  Bob 

According  to  AAN  president  Ray  Bruce  Brugmann,  editor  and  pub-  Roth  supported  him,  saying,  “The 
Hartmann,  the  only  current  member  lisher  of  the  San  Francisco  Bay  simple  matter  of  ownership  is  not  the 

owned  by  a  daily  is  the  Baltimore  City  Guardian  and  one  of  AAN’ s  founders,  determining  factor  as  to  whether  a  pa- 

Paper,  whose  parent  company  is  the  agreed,  saying,  “ANPA  and  other  daily  per  is  alternative  or  not.” 

Scranton  Times.  The  City  Paper  will  organizations  have  their  rules  about  Another  AAN  member,  who  did  not 

not  be  affected  by  the  amendment  to  who  they  let  in,  so  why  shouldn’t  we?  want  to  be  identified,  said  he  was 

the  bylaws,  Hartmann  said.  The  newspaper  industry  already  is  among  those  strongly  opposed  to  the 

Hartmann,  publisher  of  the  River-  dominated  by  the  chains  and  the  big  amendment  “because  it’s  against  ev- 
front  Times  in  St.  Louis,  said  he  fa-  dailies.  All  we  have  is  AAN.”  erything  we  stand  for.  We  should  not 

vored  the  amendment,  which  was  in-  An  outspoken  opponent  of  the  mea-  be  an  exclusionary  body.” 

troduced  by  the  New  Times  papers  in  sure,  Steve  Buell,  publisher  of  Spec-  Founded  in  1975 with  25  members, 

Dallas,  Miami,  Phoenix  and  Denver,  trum  WeekinLittle  Rock,  Ark.,  termed  AAN  counts  82  members  now. 


Weeklies 

( Continued  from  page  13) 

were  profitable  and  were  putting  out 
a  product  that  has  built  a  loyal  fol¬ 
lowing. 

PublisherTom  Bartel  of  City  Pages 
in  Minneapolis  reported  that  circula¬ 
tion — now  at  100,000 — and  revenue 
have  risen  steadily,  although  the  rate 
has  slowed  this  year. 

The  paper  has  succeeded  because 
it  provided  a  voice  in  the  community 
that  was  unavailable  in  the  Min¬ 
neapolis  Star  Tribune. 

“They  don’t  take  on  some  of  the  is¬ 
sues  we  do  because  they  don’t  want 
to  antagonize  the  powers  that  be  and 
big  advertisers,”  Bartel  said. 

“We’re  doing  well,  although  we’re 
falling  short  of  expectations,”  ob¬ 
served  Brewster  of  the  Seattle  Week¬ 
ly,  which  at  750  a  copy  is  one  of  the 
few  paid  AAN  papers. 

Brewster  said  the  Northwest’s  rel¬ 
atively  healthy  economy  is  a  factor  in 
the  Weekly’s  buoyancy  but  he,  like 
several  other  AAN  publishers,  said 
the  alternatives  give  readers  material 
not  found  in  the  dailies. 

“The  day  is  over  for  the  one-size- 
fits-all  newspaper,”  he  explained. 
“People  now  have  a  wide  spectrum  of 
information  and  we  have  become  part 
of  the  reader’s  lifestyle.” 

By  finding  a  similar  niche,  the  Bay 
Guardian  has  reached  a  circulation  of 
135,000,  and  is  up  17%  over  last  year’s. 

Deborah  Laake,  executive  manag¬ 
ing  editor  of  the  Phoenix  New  Times, 
which  is  part  of  a  four-newsweekly 
group,  believes  the  paper’s  growth 
and  popularity  stem  partly  from  the 
fact  that  its  staff  “reallv  has  a  eood 
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Press  bashing  for  fun  and  profit 

Dailies  make  big  target  for  alternative  snipers 


By  M.L.  Stein 

Jack  Shafer,  editor  of  the  Wash¬ 
ington  (D.C.)  City  Paper,  has  a  three- 
step  method  for  getting  ammunition 
to  shoot  down  the  mainstream  press, 
he  disclosed  at  the  annual  convention 
of  the  Association  of  Alternative 
Newsweeklies: 

1 .  Find  a  “traitor”  at  the  local  daily, 
take  him  to  lunch  and  pump  him  for 
insider  “scandals”  at  his  shop. 

2.  Somehow,  get  a  regular  feed  of 
the  daily’ s  employee  house  organs  for 
tips  on  what  is  going  on  there. 

3.  Get  the  paper’ s  private  telephone 
book  that  lists  the  direct  lines  of  re¬ 
porters  and  their  home  phones. 

His  advice  came  during  an  AAN 
panel  discussion  on  “Media  Criti¬ 
cism”  at  the  15th  annual  AAN  meet¬ 
ing  in  Seattle  from  July  29  through 
Aug.  1. 

Shafer  scored  the  alternative  pa¬ 
pers  for  not  doing  enough  media  bash¬ 
ing  and  urged  them  to  regularly  “beat 
the  s —  out  of  the  dailies”  as  a  “big 
target  you  want  to  go  after.” 

Noting  that  the  City  Paper  is  quick 
to  criticize  the  Washington  Post  and 
Washington  Times,  Shafer  said,  “I  try 
to  demystify  them.  There  is  not 
enough  media  criticism  in  the  nation 
at  large.” 

The  alternatives  should  ignore  their 
own  political  orientation  in  pouncing 
on  the  media,  Shafer  suggested. 

“Go  beyond  right  and  left,”  he  said. 

This  should  be  a  natural  for  AAN 
papers,  Shafer  indicated,  smiling. 

“The  mainstream  media  practice 
bad  journalism  and  we’re  experts  in 
bad  journalism  because  we  publish  so 
much  of  it,”  he  allowed. 

Another  panelist,  Leslie  Savan, 
who  writes  a  column  on  advertising 
for  the  Village  Voice  in  New  York,  ar¬ 
gued  that  the  editorial  content  of  metro 
dailies  is  “determined  by  advertisers.” 

“Advertising  often  is  the  news,”  she 
emphasized. 

Savan  took  particular  aim  at  cor¬ 
porate  “identity”  ads,  which  lay  out  a 
company’s  position  on  a  controver¬ 
sial  issue. 

Citing  as  an  example  the  Mobil  Co. 
ads  after  the  Alaskan  oil  spill,  she  said 
such  presentations  “create  an  image 
of  the  companies  being  the  good  guys” 
and  counteract  actual  news  stories  of 
the  event  itself. 

“These  ads  exploit  the  news”  and 


are  designed  to  manipulate  public 
opinion,”  Savan  charged. 

She  also  accused  newspapers  of 
softening  or  ignoring  certain  stories 
because  they  don’ t  want  to  offend  ma¬ 
jor  advertisers.  “You  have  a  unique 
opportunity  to  go  after  them,”  she  told 
AAN  editors  and  reporters. 


When  it  was  pointed  out  from  the 
audience  that  some  newspapers  have 
sacrificed  large  amounts  of  with¬ 
drawn  ad  revenue  by  publishing  sto¬ 
ries  that  irritated  advertisers,  Savan 
replied,  “I’m  glad  to  hear  it.” 

Another  listener  questioned  wheth- 
(See  BASHING  on  page  35) 
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WEEKLY  EDITOR 


Webster  Hawkins 
Osawatomie  Graphic 
Osawatomie,  Kan. 


By  Tom  Riordan 


At  1 5,  Web  Hawkins  landed  his  first 
newspaper  job — printer’s  devil  at  the 
weekly  St.  Francois  Journal  in  his 
hometown  of  Flat  River,  Mo. 

That  meant  arriving  each  morning 
at  6:30  to  build  a  fire  in  the  coal  fur¬ 
nace  and  sweep  the  shop.  After  school 
he  was  back,  proofing  galleys  of  type, 
melting  lead  slugs,  casting  mats,  pour¬ 
ing  pigs.  All  this  for  $1.50  a  week. 

After  three  months,  his  boss  asked 
the  youthful  Hawkins  if  he  would  like 
to  learn  to  operate  the  Linotype.  Web 
immediately  volunteered.  Mastering 
the  cumbersome,  often  balky  linecast¬ 
ing  machine  took  time  and  tenacity. 

“Many  nights  I  worked  until  1 1 
p.m.,”  Hawkins  remembers. 

His  skill  at  the  keyboard  helped  fi¬ 
nance  the  longtime  dream  of  earning 
a  journalism  degree  from  the  Univer¬ 
sity  of  Missouri.  By  day  he  attended 
classes.  By  night  he  set  type  for  the 
Columbia  Daily  Tribune. 

Fresh  out  of  j-school  in  1947, 
Hawkins  headed  for  Russell,  Kan. 
There  publisher  Russell  Townsley 
was  about  to  convert  his  weekly /?M^- 
sell  County  News  into  the  Russell 
Daily  News.  Hawkins  had  been  hired 
as  news  editor.  The  new  arrangement 
would  take  place  Web’s  first  day  on 
the  job. 

“I  didn’t  know  exactly  what  a  news 
editor  was  supposed  to  do,”  Hawkins 
confesses  44  years  later,  then  quickly 
adds,  “but  I  did  know  we  had  a  paper 
to  get  out.” 

Townsley,  now  retired,  recalls  that 
“It  was  a  tough  two  or  three  beginning 
years.  Without  Hawkins,  the  paper 
probably  would  have  failed.  His  ded¬ 
ication  to  real  news  values — right 
down  the  line — soon  gave  the  paper 
an  identifiable  character. 

“He  maintained  a  strong  sports  page. 
The  front  page  aimed  at  30  items  daily, 
with  at  least  half  of  them  local.  The 
City  Council  and  school  boards  found 
new  exposure,  and  didn’t  like  it. 

“Hawkins’  eye  for  news  and  his  de¬ 
termination  to  print  ‘what  happens  to¬ 
day’  became  the  strong  point  of  the 
daily.” 

Hawkins  rapidly  developed  a  wide 
variety  of  news  contacts.  The  Russell 


(Riordan  is  a  free-lance  writer.) 


County  attorney  particularly  im¬ 
pressed  him.  His  name:  Robert  Dole. 
A  warm  friendship  between  the  two 
quickly  developed.  It  continues  to  the 
present. 

“We  were  in  Kiwanis  together  as 
program  co-chairmen,”  says  Haw¬ 
kins.  “Bob,  always  a  witty  guy,  would 
introduce  our  speakers,  and  usually 
his  introductions  were  better  than  their 
talks.” 

Hawkins  remained  news  editor  the 
next  dozen  years,  minus  1 950-52  dur¬ 
ing  the  Korean  War,  when  he  served 
as  a  stateside  Army  public  informa¬ 
tion  officer. 

In  1 959,  Hawkins  left  Russell  to  be¬ 
come  general  manager  with  an  option 
to  buy  the  weekly  Osawatomie  Graph¬ 
ic.  In  two  years,  Web  and  his  wife 
Schmitty,  whom  he  had  met  in  Rus¬ 
sell,  hammered  out  the  $257,050  deal 
that  made  them  owners. 

“The  Graphic  didn’t  cover  the 
school  board  or  City  Council,”  Haw¬ 
kins  says.  “It  ran  no  pictures,  didn’t 
even  have  a  darkroom.  It  was  a  terri¬ 
ble  paper.  I  figured  anything  I  did 
would  be  an  improvement.  First  I 
bought  a  two-and-one-quarter-square 
Yashica  and  added  photos.  We  also 
started  to  cover  all  the  boards.” 

Gradually  enlarging  staff  over  three 
decades,  the  Hawkins  team — Web 
guiding  news  and  writing  editorials, 
Schmitty  handling  the  business  side — 
nursed  circulation  from  1,700  to  its 
current  5,100.  Gross  sales  zoomed 
from  $30,000  to  $400,000.  This  prop¬ 
erty  now  is  valued  upward  of 
$750,000,  Hawkins  estimates. 

The  visitor  wonders  about  Dole, 
long  a  U.S.  senator  and  current  mi¬ 
nority  leader.  Do  they  get  to  see  one 
another? 

Hawkins  replies  by  way  of  a  vi¬ 
gnette:  “Dole  was  through  here  last  fall 
for  the  dedication  of  our  downtown  re¬ 
modeling.  As  we  walked  to  his  van,  I 
was  giving  him  hell  for  saying  that  he 
wasn’t  going  to  run  for  re-election. 

“Bob  told  me  his  cholesterol  was 
high.  He  didn’t  feel  all  that  great.  Just 
then  a  guy  in  a  plaid  shirt  dashed  up. 
I  didn’t  know  who  he  was.  He  stuck 
out  his  hand  to  Dole  and  said,  ‘Sena¬ 
tor,  I  just  want  to  shake  your  hand  and 
thank  you  and  the  Republican  Party 
and  President  Bush  for  all  you  have 
done  for  this  town.’ 


. .  .and  his  newspaper. 


“A  senator  doesn’t  hear  something 
like  that  very  often.  I  have  no  idea  at 
all  if  that  had  anything  to  do  with  the 
fact  Bob  now  is  campaigning  for  an¬ 
other  term.” 

This  prompts  a  call  to  Senator 
Dole’s  office  in  Washington,  asking 
press  secretary  Walt  Riker  for  a  com¬ 
ment  from  his  boss  on  Web  Hawkins, 
community  editor.  An  hour  later  Riker 
is  back  with  Dole’s  response: 

“Web  doesn’t  just  put  out  a  news¬ 
paper;  he  speaks  for  his  neighbors,  and, 
when  Web  speaks,  I  listen.  When  it 
comes  to  common  sense,  knowing  the 
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pulse  of  our  home  states,  and  getting 
an  editorial  earful  from  time  to  time, 
country  editors  are  the  folks  you  need 
to  know.  That’s  why  I  value  the  input 
from  Web  Hawkins,  a  man  I  respect 
for  all  he  has  done  for  his  community 

Hawkins  has  served  as  president  of 
the  National  Newspaper  Association 
and  Kansas  Press  Association.  He  is 
on  the  board  of  the  Columbia  Mis¬ 
sourian,  a  daily  produced  by  faculty 
and  students  of  the  University  of  Mis¬ 
souri  Journalism  School.  In  1987,  his 
alma  mater  awarded  him  its  Medal  for 
Distinguished  Service  to  Journalism. 

When  you  first  meet  the  66-year- 
old  Hawkins  he  deflects  questions 
about  his  accomplishments.  Instead, 
he  lauds  the  Graphic  gang.  “Schmitty 
is  really  tough  on  collections.  She  re¬ 
quires  that  all  classifieds  be  paid  be¬ 
fore  they  run.  It  used  to  take  most  of 
Thursday  to  bill  classifieds.  We  might 
mail  three  250  notices  to  collect  one 
$4  ad. 

“Paul  Branson,  our  advertising 
manager,  is  one  hell  of  a  guy.  He  at¬ 
tended  the  old  Missouri  Press  Asso¬ 
ciation  Linotype  school.  We  hired  him 
in  the  1960s  to  set  type.  Now  he  runs 
the  whole  damn  plant.  Paul  can  fix 
anything.  He  even  keeps  the  paper’s 
two  cars  running. 

“Carol  Chitwood  and  Kathleen  Mc- 
Dougal  are  key  people .  Carol  has  been 
here  since  1962.  She  runs  the  news 
operation.  Kathleen  is  family  focus 
editor.  They  can  do  everything  in  the 
front  office.” 

Hawkins  adds  that  Branson  also 
oversees  Fast  Kansas  Offset  Inc.,  a 
printing  cooperative  between  Os- 
awatomie,  Paola  and  Garnett.  Each 
paper  owns  a  portion  of  the  four-unit 
Goss  Community  press  located  in  a 
7,200-square-foot  wing  of  the  spa¬ 
cious  Graphic  building. 

Hawkins  talks  about  the  Os- 
awatomie  of  1 854  and  the  Kansas-Ne- 
braska  Act,  when  Congress  told  resi¬ 
dents  of  those  territories  they  could 
decide  to  become  free  or  slave  states. 
Both  chose  free. 

This  brings  him  to  John  Brown,  the 
fiery  abolitionist  who  helped  estab¬ 
lish  underground  railroads  for  es¬ 
caped  slaves. 

“In  1856,  he  appeared  in  Os- 
awatomie  and  set  up  headquarters. 
Soon  Brown  was  running  raids  into 
Missouri,  a  slave  state,  then  return¬ 
ing  to  the  safety  of  Kansas,”  Hawkins 
says.  After  two  years.  Brown  left  Os- 
awatomie — to  the  relief  of  many  res¬ 
idents — for  Virginia  and  his  ill-fated 
attack  at  Harpers  Ferry.  He  was  cap¬ 
tured  there  and  later  executed. 

Each  June  Osawatomie  residents 
are  reminded  of  the  legendary  aboli¬ 
tionist  when  the  Graphic  and  other  lo¬ 


cal  businesses  stage  John  Brown  Jam¬ 
boree  Days. 

That  means  a  decorated  main  street, 
giant  sales  at  all  stores,  entertainment, 
music,  parade.  For  the  Graphic  there 
is  an  extra  fat  issue.  This  spring  it  ran 
62  broadsheet  pages,  compared  with 
the  regular  30-  to  40-pages.  All  is¬ 
sues  include  three  to  four  grocery  in¬ 
serts. 

Traditionally,  6,000  sample  copies 
of  the  Jamboree  edition  are  mailed  to 
non-subscribers  in  portions  of  four 
counties.  This  blankets  the  Osawa¬ 
tomie  trade  area,  and  more.  The  yearly 


sampling  helps  hype  circulation  and 
fill  the  town  all  five  Jamboree  Days. 

Promotions  are  exciting  and  prof¬ 
itable  for  community  papers,  but  it  is 
the  week-by-week  reporting  of  area 
news  and  the  local  editorials  that  turn 
on  this  country  editor. 

“We  try  to  be  progressive  news- 
wise.  Sometimes  it’ s  damn  tough  to  dig 
out  the  facts,  but  we  work  hard  at  it. 
We  heard  a  drugstore  was  about  to 
change  hands.  The  owner  didn’t  want 
us  to  print  the  story.  A  local  doctors’ 
association  made  a  deal  with  the  hos¬ 
pital  and  wanted  it  kept  quiet.  Miami 
and  Linn  county  co-ops  were  about  to 
merge.  ‘Don’t  print  it,’  they  said,  but 
we  ended  up  reporting  all  these  events.” 


In  his  four  weekly  editorials, 
Hawkins  displays  a  deft  touch.  Each 
discusses  a  different  topic.  Written 
in  an  easy-to-read,  free-flowing 
style,  they  explain  how  events — lo¬ 
cal,  state  and  national — might  affect 
Osawatomie  and  Miami  County  res¬ 
idents. 

Web  and  Schmitty  remain  close  to 
old  boss  Russell  Townsley,  usually 
dropping  in  on  him  while  visiting  rel¬ 
atives  in  Russell.  Townsley,  never  at 
a  loss  for  words,  recently  summed  up 
the  free-spirited  Osawatomie  editor 
this  way; 


“Currently  he  is  sending  me  anti- 
Perot  information  after  I  told  him  I 
probably  wouldn’t  vote  for  either 
party  candidate.  His  move  from 
[news]  desk  to  management  may  have 
made  a  Republican  out  of  him,  a  far 
step  for  a  Flat  River,  Mo.,  lad.” 


Thanks,  carriers 

The  Herald,  New  Britain,  Conn., 
and  the  New  Britain  Red  Sox  base¬ 
ball  team  saluted  more  than  300  car¬ 
riers  at  the  annual  “Carrier  Night”  at 
Beehive  Field.  Certificates  of  appre¬ 
ciation  were  presented  to  carriers  be¬ 
tween  games  of  a  doubleheader. 


R  •  I  •  T 


What  Happens  tf  You  Shout 
“Stop  the  Presses” 

You’ll  learn  the  answer  in  a  new  seminar. 
Fundamentals  of  Newspaper  Production^  SepL  21-24, 1992. 
Presented  RTFs  Center  for  New^)^)er  Operations  and  T&E  Center. 

Other  seminars  for  the  newspaper  industry  include: 

Newspaper  Project  Management  —  Oct.  26-29 
How  to  Conduct  a  Newspcper  Production  Audit — Nov.  16-19 
Quality  Reproduction  for  Newspapers  — ^Dec.  1-4 

For  more  information,  contact  Lisa  Ford  at: 

Rochester  Institute  ofTechnoIt^ 

T&E  Center,  P.O.  Box  9887,  Rochester,  NY  14623 
phone:  716/475-5837  FAX:  716/475-7052 


“I  didn’t  know  exactly  what  a  news  editor  was 
supposed  to  do,”  Hawkins  confesses  44  years  later, 
then  quickly  adds,  “but  I  did  know  we  had  a  paper  to 
get  out.” 
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Under  fire 

At  hearings  on  LA.  riots,  critics  biast  the  media 
on  coverage,  and  iack  of  coverage,  of  minorities,  cities 


By  Susan  Paterno 

The  mainstream  media  were  un¬ 
prepared  for  the  May  riots  in  Los  An¬ 
geles  and  were  unable  to  explain  the 
violence  except  in  superficial  —  of¬ 
ten  ignorant  and  inaccurate  —  terms, 
according  to  those  who  testified  at  a 
special  legislative  hearing  in  Cali¬ 
fornia  on  one  of  the  largest  urban  dis¬ 
turbances  in  American  history. 

Members  of  community  groups,  the 
minority  media  and  academia  criti¬ 
cized  the  mainstream  Los  Angeles 
news  media  in  one  of  six  California 
state  Assembly  hearings  convened  to 
examine  the  causes  of  the  riots  and  the 
ongoing  efforts  to  rebuild  Los  Ange¬ 
les. 

Representatives  from  the  leading 
television  and  print  news  organiza¬ 
tions  were  invited  to  explain  what  they 
covered  and  why  at  the  July  3 1  hear¬ 
ing  in  Los  Angeles  but  only  news  di¬ 
rectors  from  KCOP  Channel  13  par¬ 
ticipated. 

Though  the  special  committee  has 
subpoena  powers,  it  never  intended  to 
force  the  media  to  participate,  said 
committee  chairman  Curtis  R.  Tucker 
Jr.  (D-Inglewood). 

“The  hearings  are  to  expose  the 
problems,”  Tucker  said.  “The  media 
are  as  much  to  blame  as  every  other 
group  people  are  pointing  fingers  at. 
The  fact  that  they  didn’t  even  show 
up  —  what  can  you  do?” 

Local  newspapers  and  television 
reporters  were  accused  of  being  so  out 
of  touch  with  the  community  that  all 
were  unprepared  for  the  verdict  in  the 
Rodney  King  trial.  The  trial  exoner¬ 
ated  Los  Angeles  police  officers  of 
brutality,  despite  a  widely  viewed 
videotape  showing  officers  repeat¬ 
edly  beating  and  kicking  King. 

When  riots  followed  the  verdict, 
television  and  print  reporters  docu¬ 
mented  the  violence  from  the  streets, 
but  failed  to  put  the  upheaval  in  the 
context  of  the  social  and  economic 
problems  of  the  city’ s  disadvantaged, 
several  people  testified. 

Especially  among  television  re¬ 
porters,  those  testifying  charged,  the 
lack  of  sources  in  communities  hard- 


(Susan  Paterno  is  a  journalism 
professor  and  free-lance  writer  in 
Southern  California.) 


est  hit  by  rioting  led  to  the  worst  sorts 
of  racial  stereotyping. 

Mark  Schubb,  director  of  the  Los 
Angeles  chapter  of  Fairness  and  Ac¬ 
curacy  in  Reporting,  studied  televi¬ 
sion  footage  from  the  riots  and  recited 
some  glaring  mistakes.  One  exchange, 
Schubb  told  the  committee,  went  like 
this: 

“Tell  me,  Linda,  do  these  people 
look  like  illegal  aliens?”  local  an¬ 
chorman  Paul  Moyer  asked  reporter 
Linda  Mour  about  a  group  of  looters. 
“Yes  they  do,  Paul,”  Mour  replied  on 
the  air. 

“During  the  riots,  when  anchors  at¬ 


ters  by  a  new  style  of  corporate  own¬ 
ers,”  he  said. 

Newspapers,  too,  are  changing,  be¬ 
coming  more  concerned  with  money 
than  with  the  press’s  traditional  role 
of  exposing  injustice  and  informing 
the  citizenry,  said  William  Drum¬ 
mond,  a  25-year  news  veteran  and 
professor  of  journalism  at  the  Uni¬ 
versity  of  California,  Berkeley. 

A  new  generation  of  editors  is 
“born  to  be  mild,”  he  said.  “Editors 
today  are  not  leaders.  They’re  man¬ 
agers,  not  around  to  inspire  reporters 
to  right  injustice,  but  to  make  a 
profit.” 


“The  hearings  are  to  expose  the  problems,”  Tucker 
said.  “The  media  are  as  much  to  blame  as  every  other 
group  people  are  pointing  fingers  at.  The  fact  that  they 
didn’t  even  show  up  —  what  can  you  do?” 


tempted  analysis,  it  was  often  spec¬ 
ious,”  Schubb  said,  “as  when  Jess 
Marlow  explained  on  KNBC  that  the 
uprising  was  especially  tragic  because 
now,  25  years  after  the  Watts  riots, 
‘we  were  just  getting  to  a  point  where 
companies  were  willing  to  reinvest  in 
South  Central  Los  Angeles  and  this 
will  set  that  back  another  decade.’ 

“In  fact,  in  the  last  decade  alone, 
[more  than]  70,000  South  Central 
manufacturing  jobs  moved  overseas 
or  to  Mexico,”  Schubb  said. 

“One  KABC  report  claimed  that 
‘40%  to  50%  of  those  arrested  during 
the  disturbances  had  extensive  crim¬ 
inal  rap  sheets,’”  Schubb  said.  “In 
fact,  police  said  that  as  many  as  40% 
had  some  prior  arrest,  a  statistic  that 
included  people  with  even  a  single 
past  traffic  arrest.” 

Schubb  gave  example  after  exam¬ 
ple,  from  blatant  stereotyping  to  in¬ 
correct  geographical  locations.  He 
blamed  news  directors  and  station 
owners  for  chasing  profits  while  al¬ 
lowing  journalistic  standards  to  erode. 

“The  infrastructure  of  local  broad¬ 
cast  journalism  has  collapsed  in  the 
last  decade,”  he  said.  “Newsrooms  are 
no  longer  a  public  service  provided 
by  commercial  broadcasters  in  ex¬ 
change  for  their  use  of  the  airwaves, 
but  are  now  seen  simply  as  profit  cen¬ 


Drummond  criticized  the  current 
trend  among  mainstream  newspaper 
editors  to  rely  on  marketing  focus 
groups  to  shape  news  coverage.  These 
groups,  usually  made  up  of  middle- 
class  readers  now  called  customers, 
have  led  editors  to  increase  coverage 
of  sports,  business  and  leisure  activ¬ 
ities  such  as  shopping  and  cooking, 
while  reducing  or  eliminating  urban 
affairs  reporting.  The  poor,  he  said, 
“only  become  an  issue  if  they  invade 
the  consciousness  of  the  focus 
groups.” 

Despite  technology  that  makes 
news  dissemination  faster  and 
cheaper,  “we’ re  doing  a  worse  job  [re¬ 
porting  the  news]  than  we  were  20 
years  ago,”  he  said.  “In  fact,  we’re 
probably  doing  downright  harm.” 

Adding  thousands  of  minority  re¬ 
porters  and  editors  to  the  ranks  of  the 
mainstream  media  since  the  mid  ’60s 
“has  not  changed  coverage  in  any 
way,”  Drummond  added. 

To  improve  news  coverage,  jour¬ 
nalists  “must  broaden  their  vision  and 
responsibility.  Subscribers  must 
know  many  things,”  he  said,  “even 
those  things  that  are  upsetting.” 

Many  at  the  hearing  were  angry 
that  most  of  the  dominant  local  news 
organizations  declined  to  partici¬ 
pate. 
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“They  don’t  want  anybody  telling 
them  how  to  do  it  differently,”  said 
KCOP  Channel  1 3  news  director  Jeff 
Wald,  who  told  the  committee  about 
his  station’s  recent  efforts  to  reallo¬ 
cate  resources  toward  more  urban  af¬ 
fairs  reporting. 

“It’s  like  a  policeman  who  thinks 
he’s  above  the  law,”  he  said.  “1  don’t 
think  the  news  media  should  be  above 
criticism.” 

Kenneth  Thomas,  publisher  of  The 
Sentinel,  which  covers  the  local 
African-American  community  in  ar¬ 
eas  hardest  hit  by  the  riots,  said  that 
he  and  others  in  the  ethnic  and  mi¬ 
nority  media  “used  our  newspapers  to 
correct  the  distortions  in  the  main¬ 
stream  press.  The  media  are  there  to 
serve  the  community.  If  they  fail  to 
accomplish  their  goal,  then  some 
sanction  should  result.” 

The  mainstream  media,  Thomas 
said,  failed  to  analyze  the  Los  Ange¬ 


les  riots  correctly.  “This  is  a  class  is¬ 
sue,  not  a  race  issue,”  he  said.  The  Ko¬ 
rean  merchants  shown  on  television 
shooting  at  looters  “just  happened  to 
be  Korean.  How  many  blacks  get 
blown  away  by  blacks?  That  doesn’t 
mean  blacks  are  prejudiced  against 
blacks.  The  mainstream  media  pre¬ 
sented  it  as  though  Koreans  are  trig¬ 
ger-happy.” 

Japanese- American  and  Latino  ed¬ 
itors  and  community  leaders  com¬ 
plained  about  being  excluded  from 
coverage,  attributing  their  exclusion 
to  the  mainstream  media’s  lack  of 
news  sources  in  ethnic  neighbor¬ 
hoods. 

“News  editors  and  reporters  need 
to  be  out  in  the  community,  not  in  the 
confines  of  their  air-conditioned  of¬ 
fices,”  said  Naomi  Hirahara  of  Rafu 
Shimpo,  a  newspaper  covering  Los 
Angeles’  Japanese  community. 

Guy  Aoki,  with  the  Media  Action 


Network  for  Asian- Americans,  agreed. 
The  media  missed  the  real  story 
behind  the  L.A.  riots,  he  said.  “Eco¬ 
nomic  conditions  pit  Latin  Ameri¬ 
cans,  African-Americans  and  Koreans 
against  one  another,  fighting  for 
crumbs.” 

The  speakers  also  suggested  ways 
the  media  could  improve,  including: 

•  Hiring  reporters  and  editors  with 
backgrounds  in  ethnic  studies. 

•  Making  the  news  media  account¬ 
able  for  their  mistakes,  with  boycotts 
if  necessary. 

•  Pushing  for  the  promotion  of  more 
minorities  into  editor  and  publisher 
positions. 

•  Lobbying  schools  to  teach  chil¬ 
dren  to  become  more  skeptical  of  the 
media. 

To  this,  committee  chairman  Tuc¬ 
ker  replied,  “I’d  go  one  step  farther. 
I’d  teach  them  how  to  turn  the  tv  off 
altogether.” 


IN  BRIEF 


lAPA  protests 

The  Inter  American  Press  Associ¬ 
ation  has  protested  measures  in  Ar¬ 
gentina  and  Aruba  that  it  said  threat¬ 
ened  freedom  of  speech  in  those  coun¬ 
tries. 

In  Argentina,  a  recent  decision  of 
the  Supreme  Court  implied  a  right  of 
reply  in  the  news  media  to  any  person 
who  claims  to  “feel  offended  by  an 
opinion  expressed”  by  the  news  me¬ 
dia. 

In  Aruba,  lAPA  said  it  was  con¬ 
cerned  with  a  recent  decision  of  the 
Council  of  Ministers  to  restrict  gov¬ 
ernment-controlled  advertising  to  five 
newspapers,  thereby  discriminating 
against  other  publications  which  for¬ 
merly  had  received  such  advertising. 

Alternatives  'ad’  up 

Alternative  newspapers  are  getting 
fatter,  the  Association  of  Alternative 
Newsweeklies  says. 

AAN’s  quarterly  count,  described 
as  an  “extremely  rough  gauge  of  fluc¬ 
tuations  in  AAN  advertising,”  shows 
alternative  papers  carrying  an  aver¬ 
age  of  65  pages  this  summer,  com¬ 
pared  with  60  last  summer.  The  44 
papers  surveyed  reported  a  mean 
number  of  56  pages,  flat  from  last 
summer. 

“This  indicates  that,  although 
there  are  still  an  equal  number  of  pa¬ 
pers  with  more  than  56  pages  and 
fewer  than  56  pages,  those  papers 
with  more  pages  grew  slightly  larger 


this  summer,”  AAN  said. 

The  heavyweights  were  Toronto’s 
NOW  and  the  Chicago  Reader,  each 
with  160  pages,  followed  by  L.A. 
Weekly  and  Phoenix  New  Times  at  144 
pages. 

In  the  summer  of  1 989,  the  average 
alternative  paper  was  50  pages. 

VAC  to  audit 
delivery  services 

With  the  market  for  private  deliv¬ 
ery  burgeoning.  Verified  Audit  Cir¬ 
culation  is  offering  to  audit  private 
delivery  services. 

Based  in  Mill  Valley,  Calif.,  VAC 
audits  over  1 ,000  free  and  paid  weekly 
newspapers  and  trade  magazines. 

Alternate  delivery  companies  pop¬ 
ping  up  in  metropolitan  areas  around 
the  country,  many  of  them  newspaper 
companies,  see  a  chance  to  make 
money  delivering  advertising,  maga¬ 
zines,  catalogs  and  product  samples 
to  homes,  in  competition  with  the  U.S. 
Postal  Service. 

VAC  says  it  has  audited  some  ser¬ 
vices  of  some  alternate  delivery  com¬ 
panies  but  is  expanding  its  auditing 
to  include  a  full  range  of  services,  in¬ 
cluding  checking  on  delivery,  usage 
and  demographics. 

“Auditing  demonstrates  to  adver¬ 
tisers  or  users  that  the  job  being  done 
by  the  alternate  distribution  company 
is  every  bit  as  good  as  the  job  of  the 
post  office.”  said  president  James 
Desser.  “We  see  this  as  a  natural  ex- 


Newspaper  tutoring 
program  a  success 

With  the  help  of  a  newly  developed 
tutoring  program  sponsored  by  the 
Newport  News,  Va.,  Daily  Press 
Newspaper  in  Education  Department, 
17  or  23  at-risk  middle  school  stu¬ 
dents  will  go  on  to  high  school. 

The  23  students  who  participated 
in  the  pilot  program,  all  eighth  graders 
at  Huntington  Middle  School  in  New¬ 
port  News,  had  twice  failed  the  state- 
required  Literacy  Passport  Test  mea¬ 
suring  their  abilities  in  reading,  writ¬ 
ing  and  math.  Virginia  law  requires 
the  test  be  administered  in  middle 
school.  A  passing  score  is  required 
for  admission  to  high  school. 

For  six  months.  Daily  Press  NIE 
coordinator  Ann  Stephens  and  exec¬ 
utive  secretary  ReginaTaylor  visited 
the  school  twice  a  week  to  tutor  the 
students  in  reading  and  writing.  With 
copies  of  the  Daily  Press  and  several 
NIE  educational  supplements,  the 
team  developed  lesson  plans  that 
would  require  the  students  to  read  and 
comprehend  the  materials  in  order  to 
participate  in  the  sessions. 

The  students  were  given  their  final 
opportunity  to  pass  the  test  at  the  end 
of  March.  Seventeen  of  the  23  stu¬ 
dents  passed  the  test,  and  of  the  22 
who  had  previously  failed  the  read¬ 
ing  portion  of  the  test,  20  passed. 
Eight  of  the  1 1  students  who  had  ear¬ 
lier  failed  the  writing  portion  passed 
that  section,  and  none  of  the  1 1  stu¬ 
dents  who  had  failed  both  reading  and 
writing  earlier  failed  this  year. 
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NEWSPEOPLE  IN  THE  NEWS 


Steven  Isenberg 


Eugene  Falk 


Lawrence  M.  Higby 


Douglas  B.  Fox 


In  a  series  of  moves  at  Times  Mirror  Co.  and  its  newspapers,  DOUGLAS  B.  FOX,  president  of  Newsday  of  Long  Is¬ 
land,  N.Y.,  has  been  named  vice  president  of  marketing  for  Times  Mirror’s  newspaper  group,  and  STEVEN  L.  ISEN¬ 
BERG,  executive  vice  president  for  marketing  at  the  Los  Angeles  Times,  moves  to  Newsday  to  become  deputy  pub¬ 
lisher. 

At  the  Times,  executive  vice  president  of  administration  EUGENE  L.  FALK  was  promoted  to  executive  vice  presi¬ 
dent  and  general  manager,  and  LAWRENCE  M.  HIGBY,  currently  senior  vice  president  of  consumer  marketing  and 
president  of  the  paper’s  Orange  County  edition,  succeeds  Isenberg  as  executive  vice  president,  marketing. 

The  appointments  are  effective  Oct.  1. 

At  Times  Mirror’s  newspaper  group.  Fox  will  initiate  marketing  programs,  is  responsible  for  multimedia  projects, 
and  represents  the  company  on  the  executive  committee  of  Newspapers  First,  a  national  marketing  and  sales  orga¬ 
nization. 

Fox  has  been  vice  president  of  marketing  and  senior  vice  president  of  marketing  at  Newsday.  He  previously 
worked  for  Tambrands  Inc.,  a  Long  Island-based  consumer  products  firm,  and  Procter  &  Gamble  Co.  of  Cincinnati. 

In  his  newly  created  post,  Isenberg  is  responsible  for  advertising  and  marketing  at  Newsday  and  New  York  News- 
day  and  serves  as  a  senior  member  of  the  editorial  board  for  both  newspapers. 

Earlier,  Isenberg  was  assistant  to  the  publisher  and  associate  publisher  at  Newsday  and  publisher  of  the  Stamford 
Advocate  and  Greenwich  Time  in  Connecticut.  He  also  practiced  iaw  in  New  York  and  served  as  chief  of  staff  and  as¬ 
sistant  to  former  New  York  Mayor  John  V.  Lindsay. 

At  the  Los  Angeles  Times,  Falk  assumes  responsibility  for  marketing  functions  while  continuing  to  oversee  opera¬ 
tions,  finance,  employee  relations  and  other  business  concerns. 

Falk  has  served  as  executive  vice  president-general  manager  and  senior  vice  president  of  Knight-Ridder  Inc.’s 
Philadelphia  Inquirer  and  Philadelphia  Daily  News,  vice  president  of  operations  with  the  San  Jose  Mercury  News, 
and  in  production  and  operations  positions  with  Knight-Ridder,  Harte-Hanks  and  Gannett  Co. 

Higby  has  been  a  vice  president  at  the  Times  and  senior  vice  president  for  marketing,  programming  and  sales  at 
Times  Mirror  Cable  Television.  He  previously  held  executive  posts  with  America’s  Pharmacy,  Taco  Beil  and  Pepsi¬ 
Cola  USA  and  was  deputy  assistant  to  President  Richard  M.  Nixon. 


The  Orlando  Sentinel  has  reorga¬ 
nized  its  advertising  and  marketing 
operations  and  made  the  following 
management  changes: 

Dan  Hoag,  formerly  marketing 
services  manager,  now  serves  as  clas¬ 
sified  ad  manager.  Barry  Haselden, 

Journalism  Fellowship 
in  Japan 

(Nov.-Dee.,  1992) 

Applications  are  being  accepted 
for  a  two-week  working  fellow¬ 
ship  in  Japan  including  an  indi¬ 
vidual  reporting/research  project 
and  introductory  tour  of  the  Japa- 
nesepress.  Application  deadline 
is  September  11.  For  application 
information,  call; 

THE  Center  for 
Foreign  Journalists 

(Reston,  Virqnia) 

•  (703)  620-5984 


who  had  been  classified  ad  manager, 
moves  to  retail  ad  manager.  Joe  Del 
Rocco,  most  recently  retail  ad  man¬ 
ager,  was  named  advertising  opera¬ 
tions  manager.  Ronnie  Matthews, 
previously  ad  operations  manager,  be¬ 
comes  zoned  publications  manager. 
Ray  Eckhart,  earlier  zoned  publi¬ 
cations  manager,  was  appointed  mar¬ 
keting  services  manager. 

*  *  * 

Bill  McKinney,  who  has  served 
as  publisher  of  the  Marietta  (Ohio) 
Times  and  Lansdale,  Pa.,  Reporter  md 
president  and  publisher  at  the  Knox¬ 
ville  IJtnn.)  Journal,  has  been  named 
general  manager  of  the  Times- 
Gazette,  Ashland,  Ohio. 

*  *  * 

Dan  Gallivan,  formerly  city  home 
delivery  manager  with  the  Chicago 
Tribune,  has  been  promoted  to  subur¬ 
ban  circulation  manager.  Fred  Hunt¬ 
er,  formerly  city  single  copy  manager, 
succeeds  Gallivan  as  city  home  deliv¬ 
ery  manager.  John  Anderson,  who 
has  worked  in  the  suburban,  city  sin¬ 
gle  copy  and  administrative  areas  of 


the  Tribune’s  circulation  department, 
now  is  city  single  copy  manager. 

*  *  * 

David  Braton,  general  manager 
at  the  Fargo,  N.D.,  Forum,  was 
elected  president  of  the  North  Dakota 
Newspaper  Association  at  the  group’ s 
recent  meeting  in  Medora,  N.D. 

Also  elected  were:  Robert  Deni¬ 
son  of  the  Towner  County  Record- 
Herald  in  Cando,  first  vice  president; 
Duane  Schatz  of  the  Grant  County 
News  in  Elgin,  second  vice  president; 
and  Mark  Carlson  of  the  Pierce 
County  Tribune  in  Rugby,  third  vice 
president. 

*  *  * 

Howard  Finberg,  assistant  man¬ 
aging  editor  of  the  Arizona  Repub¬ 
lic  in  Phoenix,  is  president  of  the 
newly  organized  Society  of  News¬ 
paper  Design  Foundation. 

Finberg  has  worked  editing  and 
management  posts  at  the  Chicago  Tri¬ 
bune,  the  New  York  Times,  the  San 
Francisco  Chronicle,  the  San  Fran¬ 
cisco  Examiner  and  the  San  Jose 
(Calif.)  Mercury  News. 
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Jim  Schiekofer,  formerly  New 
England  sales  manager  of  Sports 
Afield  magazine,  now  is  manager  of 
national  advertising  sales  with  USA 
Today  Baseball  Weekly. 

*  *  * 

Gannett  Co.  Inc.  has  appointed 
three  regional  vice  presidents  in  its 
newspaper  division. 

Lawrence  R.  Fuller,  formerly 
president  and  publisher  of  the  Argus 
Leader  of  Sioux  Falls,  S.D.,  becomes 
a  vice  president  in  the  Central  News¬ 
paper  Group,  working  with  Gannett 
papers  in  Iowa  City,  Iowa;  Green  Bay 
and  Wausau,  Wis.;  and  St.  Cloud,  Minn. 

Sara  M.  Bentley,  who  has  been 
president  and  publisher  of  the  States¬ 
man  Journal,  Salem,  Ore.,  and  earlier 
was  publisher  in  Fremont,  Neb.,  suc¬ 
ceeds  Fuller  as  a  vice  president  in  the 
West  Newspaper  Group,  and  works 
with  papers  in  Olympia  and  Belling¬ 
ham,  Wash.;  Boise,  Idaho;  and  Fort 
Collins,  Colo. 

Duane  K.  McCallister,  previ¬ 
ously  president  and  publisher  of  the 
Jackson,  Miss.,  Clarion-Ledger,  now 
is  a  vice  president  in  the  South  News¬ 
paper  Group,  working  with  Gannett 
properties  in  Monroe,  La. ;  Muskogee, 
Okla.;  and  Hattiesburg,  Miss.  Mc¬ 
Callister  has  served  as  a  regional  vice 
president  in  the  Central  Group. 

*  *  ♦ 

William  K.  Adler,  formerly  man¬ 
ager  of  corporate  relations  with  the 
New  York  Times  Co.,  has  been  pro¬ 
moted  to  director  of  corporate  rela¬ 
tions.  His  appointment  follows  the  re¬ 
cent  promotion  of  Nancy  Nielsen, 
formerly  director  of  corporate  rela¬ 
tions  and  public  affairs,  to  vice  pres¬ 
ident  of  corporate  relations  and  pub¬ 
lic  affairs. 

Adler  has  directed  public  relations 
for  the  Spanish-language  television 
network  Univision  and  served  in  sev¬ 
eral  positions  at  United  Press  Inter¬ 
national,  including  reporter,  regional 
business  manager,  vice  president  in 
charge  of  corporate  relations,  general 
manager  of  broadcasting  and  deputy 
to  the  chairman. 

*  *  * 

Carole  Brennan,  who  most  re¬ 
cently  supervised  the  Worcester, 
Mass.,  Telegram  &  Gazette's  expan¬ 
sion  from  five  to  seven  local  editions, 
has  been  appointed  director  of  zoning 
and  will  oversee  the  expansion  of  lo¬ 
cal  news  and  advertising. 

Previously,  Brennan  was  a  reporter 
and  editor  with  weekly  papers  in  the 
Boston  area  and  the  Virgin  Islands 
Daily  News.  She  covered  Boston  and 
the  Virgin  Islands  for  Associated 
Press  and  was  editor  and  publisher  of 
the  weekly  Idyllwild  Town  Crier  in 
Southern  California. 


The  following  changes  were  made 
at  the  Da/7yPrg55,  Victorville,  Calif.; 

Arthur  N.  Kurek,  formerly  of  the 
Daily  Racing  Form,  now  is  retail  ad¬ 
vertising  manager  at  the  D-P;  Susan 
Drake,  formerly  D-P  sales  manager, 
was  promoted  to  classified  ad  man¬ 
ager;  Barbara  Gregory,  formerly 
promotion  manager,  moved  to  mar¬ 
keting  director/circulation;  Judith 
Pfeffer,  formerly  copy  editor,  is  as¬ 
sistant  city  editor;  Joanne  Bar¬ 
tholomew,  formerly  proofreader, 
becomes  community  editor;  and  Rick 
Santos,  formerly  assistant  wire  edi¬ 
tor,  now  is  business  editor. 

*  *  * 

Chris  Mahai,  a  business,  market¬ 
ing  and  communications  consultant 
for  the  Minneapolis  Star-Tribune,  has 
joined  the  newspaper  as  vice  presi¬ 
dent  and  director  of  marketing. 

4:  «  4c 

Walter  V.  Robinson,  formerly  a 
Washington,  D.C. -based  national  cor¬ 
respondent  for  the  Boston  Globe,  as¬ 
sumes  the  city  editor  post.  He  suc¬ 
ceeds  Ellen  Clegg,  now  editor  of 
the  paper’s  new  City  Weekly  section 
on  Sundays. 

Robinson  has  covered  urban  af¬ 
fairs,  Boston  City  Hall,  the  Mas¬ 
sachusetts  Statehouse,  the  U.S.  Sen¬ 
ate,  the  White  House,  the  1988  pres¬ 
idential  campaign  and  the  Middle  East 
for  the  Globe. 


Kathy  Fetsch,  who  has  worked 
in  home  delivery  with  Fort  Wayne 
(Ind.)  Newspapers,  publishers  of  the 
Journal-Gazette  and  News-Sentinel, 
has  been  promoted  to  circulation  op¬ 
erations  manager. 

*  *  * 

Rich  Oppel,  editor  of  the  Char¬ 
lotte  Observer,  has  been  elected  pres¬ 
ident  of  the  North  Carolina  Press  As¬ 
sociation.  He  succeeds  Lockwood 
Phillips,  associate  publisher  of  the 
Carteret  County  News-Times,  More- 
head  City. 

Oppel  also  will  serve  as  president 
of  North  Carolina  Press  Services,  the 
association’ s  business  and  marketing 
subsidiary. 

Dennis  Tharrington,  publisher 
of  the  Henderson  Daily  Dispatch,  was 
appointed  secretary-treasurer  of 
NCPS. 

Jim  Milligan,  retired  publisher 
of  the  Laurinburg  Exchange,  contin¬ 
ues  as  secretary-treasurer  of  the 
NCPA. 

*  *  * 

James  Campbell,  formerly  a  news 
reporter  with  the  Houston  Chronicle, 
has  joined  the  paper’s  opinion  sec¬ 
tion  as  an  editorial  writer  and  mem¬ 
ber  of  the  editorial  board. 

Earlier,  Campbell  was  sports  in¬ 
formation  director  of  Texas  Southern 
University,  editor  of  the  black  life¬ 
styles  magazine  Focus  and  a  police 
reporter  at  the  Houston  Post. 
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OBITUARIES 


Thomas  Joseph  Allen,  9 1 ,  retired 
vice  president  of  the  British  arm  of 
United  Press  International,  died  July 
23,  1992,  in  Cornwall,  England. 

*  *  * 

James  F.  Dent,  63,  a  reporter  and 
columnist  for  the  Charleston  (W.Va.) 
Gazette,  died  July  17. 

*  *  * 

John  W.  Gregory,  89,  a  photog¬ 
rapher  whose  work  appeared  in  the 
New  York  Times  and  Time  magazine 
and  was  distributed  by  the  Associated 
Press,  died  July  1 9  in  Hyannis,  Mass., 
after  a  brief  illness. 

*  *  * 

Agnes  Kastner  Head,  88,  founder 
and  publisher  of  the  Hobbs  (N.M.) 
Flare,  died  July  9  in  Lubbock,  Texas, 
after  a  brief  illness. 

*  *  * 

Alfred  A.  Look,  98,  former  ad¬ 
vertising  director  for  the  Grand  Junc¬ 
tion  (Colo.)  Daily  Sentinel,  died  July 
12. 

*  *  * 

Victor  Louis,  64,  a  Soviet  jour¬ 
nalist  who  wrote  for  the  London 
Evening  News  and  Sunday  Express, 
died  of  a  heart  attack  July  1 8  follow¬ 
ing  surgery. 

*  ♦  * 

Gordon  R.  McIntyre,  87,  former 
managing  editor  of  the  Post-Crescent, 
Appleton,  Wis.,  died  July  5  in  De- 
Land,  Fla. 

*  *  * 

Brian  Murray,  58,  city  editor  of 
the  Massillon  (Ohio)  Independent, 
died  July  1 1  after  falling  from  a 
bridge. 

Murray  had  served  as  a  reporter. 


wire  editor,  makeup  editor  and  edito¬ 
rial  page  editor  at  the  paper. 

ii>  *  * 

Lincoln  O’Brien,  85,  who  foun¬ 
ded  newspapers  in  Massachusetts  and 
New  Mexico,  including  the  Daily 
Times  of  Farmington,  N.M.,  died  July 
8. 

O’Brien  also  was  publisher  of  the 
old  Boston  Transcript  and  a  police  re¬ 
porter  for  the  Tulsa  Tribune. 

*  *  * 

Mollie  Parnis,  87,  a  fashion  de¬ 
signer  who  established  the  Livingston 
Awards  for  Journalists,  died  of  con¬ 
gestive  heart  failure  July  18. 

*  ♦  * 

John  A.  Skakle,  70,  publisher 
emeritus  of  the  News  Tribune  of 
Waltham,  Mass.,  died  July  19. 

*  *  * 

Christopher  Stave,  46,  news  ed¬ 
itor  and  columnist  of  the  San  Mateo 
(Calif.)  Times,  died  July  4. 

*  *  * 

Carolyn  Stull,  80,  who  worked 
as  an  editor  for  the  San  Francisco 
Chronicle,  the  San  Francisco  Exam¬ 
iner  and  the  Oakland  Tribune,  died  of 
complications  from  lung  surgery  July 


Ward  B.  “Buddy”  Threatt,  63, 
co-editor  of  the  American  Press,  Lake 
Charles,  La.,  died  July  8  after  a  brief 
illness. 

*  *  * 

William  K.  (Tim)  Turner,  82, 
former  director  of  University  News 
Service  at  Southern  Illinois  Univer¬ 
sity  in  Carbondale,  died  July  3. 

Turner  previously  worked  as  a  re¬ 


porter  and  editor  at  the  Harrisburg, 
Ill.,  Daily  Register. 

*  «  * 

Jean  Walrath,  84,  who  covered 
theater  and  art  for  the  Rochester 
(N.Y.)  Democrat  and  Chronicle  and 
worked  with  the  Daily  Messenger, 
Canandaigua,  N.Y.,  died  July  7  after 
suffering  a  stroke. 

*  *  * 

Thomas  Watts,  69,  a  columnist 
at  the  former  Chicago  Today,  died 
July  1. 

Watts  previously  worked  for  news¬ 
papers  in  California,  Indiana  and 
Michigan. 

«  *  « 

Jack  Williams  Jr.,  79,  editor  and 
publisher  of  the  Journal-Herald  of 
Waycross,  Ga.,  died  June  18. 

*  *  * 

Nick  B.  Williams,  85,  retired  ed¬ 
itor  of  the  Los  Angeles  Times  who  ear¬ 
lier  was  with  the  Fort  Worth  Star- 
Telegram,  the  Nashville  Tennessean 
and  the  old  Los  Angeles  Express,  died 
of  lung  disease  July  1 . 

*  *  * 

Allan  F.  Yoder,  43,  an  assign¬ 
ment  editor  and  previously  Wash¬ 
ington,  D.C.,  correspondent  with  the 
Hackensack,  N.J. -based  Record,  died 
of  complications  from  AIDS  July  6. 

Earlier,  Yoder  was  a  state  corre¬ 
spondent  for  the  News  Tribune, 
Woodbridge,  N.J. 

*  *  * 

Robert  Lee  Zimmer,  46,  who 
wrote  about  agriculture  and  worked 
in  the  Phoenix,  Little  Rock,  Ark.,  and 
Champaign,  Ill.,  bureaus  for  the  As¬ 
sociated  Press,  died  of  a  heart  attack 
June  25. 


IN  BRIEF - 


U.S.  reporter  shot 
in  S.  Africa  melee 

Washington  Post  South  Africa  cor¬ 
respondent  Paul  T  ay  lor,  on  assignment 
there  for  only  a  week,  was  shot  during 
a  visit  to  a  black  township  to  report  on 
the  nationwide  general  strike. 

According  to  the  Post,  Taylor  and 
Phillip  van  Niekerk,  a  reporter  for  the 
South  African  Weekly  Mail  and  a  spe¬ 
cial  correspondent  for  the  Post,  were 
traveling  with  two  other  journalists 
when  their  car  was  blocked  by  an  au¬ 
tomobile  filled  with  four  or  five  men 
who  demanded  money  and  the  keys  to 
the  reporters’  car. 

Van  Niekerk,  the  driver,  was  shot 


at  close  range  even  though  he  com¬ 
plied  with  the  men’ s  demands.  He  was 
wounded  in  the  neck  and  his  jaw  was 
badly  shattered,  according  to  the  Post 
account. 

The  same  gunman  then  shot  Tay¬ 
lor,  who  was  injured  in  the  left  arm 
and  shoulder. 

Both  journalists  were  reported  to 
be  in  stable  condition  at  private  clin¬ 
ics  in  Johannesburg. 

E.  German  tab  folds 

Eastern  Germany’s  splashy  tab¬ 
loid,  Super  Illu,  went  under  July  24, 
a  victim  of  Western  competition  and 
the  pullout  of  publishing  magnate  Ru¬ 


pert  Murdoch,  officials  said. 

The  newspaper  employed  220  peo¬ 
ple  and  sold  an  average  of  375,503 
newspapers  a  day  in  the  second  quar¬ 
ter,  just  below  the  Eastern  German 
circulation  of  Bild,  Germany’s  best¬ 
selling  tabloid. 

In  a  statement,  the  Munich-based 
Burda  publishing  group  said  co¬ 
owner  Murdoch  withdrew  from  Su¬ 
per  Illu.  It  did  not  say  how  large  Mur¬ 
doch’ s  interest  was. 

Burda  said  poor  economic  condi¬ 
tions  left  little  hope  for  profitability 
in  the  near  future. 

Eastern  Germany  ’  s  newspaper  mar¬ 
ket  has  been  highly  contested  since  East 
Germany  and  West  Germany  merged. 

—  AP 
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LEGAL  — 

Will  ‘rent-a-judges’  hold  secret  proceedings? 

California  journalists  express  concern  over  proposed  rule 


A  proposed  rule  that  is  feared  will 
allow  the  closure  of  court  proceed¬ 
ings  by  “rent-a-judges”  has  stirred  a 
protest  by  a  California  journalists’ 
group  and  media  lawyers. 

Terry  Francke,  executive  director 
of  the  California  First  Amendment 
Coalition  (CFAC),  told  E&P  that  he 
has  alerted  its  members  to  the  rec¬ 
ommendation,  which  has  been  made 
to  the  state  Judicial  Council. 

In  California  and  other  states,  liti¬ 
gants  in  civil  suits  can  pay  private 
judges  to  hear  their  cases  and  render 
decisions,  which  have  the  full  weight 
of  law.  The  advantage  to  the  parties 
is  that  they  can  eliminate  the  years  of 
waiting  for  a  hearing  because  of  back- 
logged  court  dockets. 

The  rent-a-judges  are  usually  re¬ 
tired,  or  former  jurists  who  have  re¬ 
signed.  Some  also  engage  in  private 
law  practice. 

The  proposal  by  a  special  commit¬ 
tee  of  the  Judicial  Council  states  that 
anyone  can  request  by  letter  that  a  case 
before  a  private  judge  be  “deemed  of 
public  interest”  and  give  a  reason. 

If  a  supervising  judge  decides  that 
the  case  is  of  public  interest,  he  or  she 
can  order  the  proceedings  to  be  held 
in  a  regular  public  courtroom,  using 
court  personnel  and  a  jury. 

CFAC  has  interpreted  the  commit¬ 
tee’ s  recommendation  as  posing  a 
threat  to  open  court  hearings. 


Coalition  president  Bob  Rawitch, 
a  Los  Angeles  Times  editor,  told  the 
Los  Angeles  Daily  Journal'.  “We  be¬ 
lieve  all  matters  before  private  judges 
.  .  .  should  be  presumed  open  to  the 
public  unless  there  is  a  strong  show¬ 
ing  why  they  should  be  closed.  That 
is  the  very  essence  of  the  court  sys¬ 
tem,  so  there  is  accounting  to  the  pub¬ 
lic.” 

San  Francisco  Superior  Court 
Judge  Roy  L.  Wonder,  the  committee 
chairman,  felt  CFAC  was  overreact¬ 
ing,  saying  he  believed  that  the  rec¬ 
ommendation  would  allow  for  the  use 
of  normal  considerations  for  opening 
or  closing  a  proceeding. 

Rawitch  said  CFAC  reads  the  com¬ 
mittee’s  proposal  as  creating  a  pre¬ 
sumption  that  hearings  before  rent-a- 
judges  could  be  closed. 

Francke  pointed  out  that  both  state 
law  and  the  U.S.  Supreme  Court  have 
declared  that  trial  proceedings  be  open 
unless  there  is  an  strong  showing  that 
they  should  be  closed.  Riverside  at¬ 
torney  James  Ward,  who  has  repre¬ 
sented  the  media  in  several  First 
Amendment  cases,  was  among  those 
concerned  about  the  committee’ s  pro¬ 
posal. 

“There  has  to  be  a  presumption  of 
openness  and  there  has  to  be  a  right 
of  access  so  if  someone  wants  to  at¬ 
tend,  they  have  the  right,”  he  was 
quoted  as  saying  in  the  Daily  Journal. 


Bolles  killer  is  sentenced 


The  man  convicted  of  the  1 976  mur¬ 
der  of  Phoenix,  Ariz.,  newspaperman 
Don  Bolles  has  been  sentenced  to  25 
years  to  life  in  prison. 

The  U.S.  Supreme  Court  had  ear¬ 
lier  blocked  the  death  penalty  for  John 
Harvey  Adamson,  who  has  already 
served  1 6  years  for  the  killing.  Adam¬ 
son  was  convicted  of  setting  a  car 
bomb  that  killed  Bolles,  of  the  Ari¬ 
zona  Republic.  Bolles  had  written  in¬ 
vestigative  articles  about  mob  activ¬ 
ities  in  the  state. 

Prosecutors  said  Adamson  was  paid 
$100,000  to  attach  a  bomb  to  Bolles’ 
car. 

He  originally  was  allowed  to  plead 
guilty  to  second-degree  murder  in  re¬ 
turn  for  testifying  against  two  co-de¬ 
fendants,  but  Adamson  reneged  on  the 
plea  bargain,  was  tried  and  sentenced 
to  death. 


Adamson  recently  agreed  to  renew 
the  plea  bargain.  Jack  Roberts,  the  as¬ 
sistant  state  attorney  general  handling 
death  penalty  cases,  has  said  that  if 
Adamson  testifies,  the  state  would  let 
him  plead  guilty  to  second-degree 
murder  and  seek  a  20-year  term. 

The  trial  of  co-defendants  Max 
Dunlap,  accused  of  asking  Adamson 
to  plant  the  bomb,  and  James  Robi¬ 
son,  accused  of  detonating  it,  is  ten¬ 
tatively  set  for  fall. 

The  High  Court  decided  June  22  to 
leave  intact  a  1 988  decision  by  the  9th 
U.S.  Circuit  Court  of  Appeals  to  throw 
out  Adamson’s  death  sentence.  The 
appeals  court  said  the  death  sentence 
was  invalid  after  it  had  struck  down  a 
provision  in  Arizona  law  that  lets 
judges  choose  between  life  and  death 
for  convicted  murderers. 

—  AP 


“Otherwise,  we’ll  have  secret  courts 
and  that’s  something  we  can’t  coun¬ 
tenance.” 

The  Daily  Journal  reported  that  in 
1990,  another  committee  headed  by 
Dean  Scott  Bice  of  the  University  of 
Southern  California  Law  Center  ad¬ 
vised  the  Judicial  Council  that  all 
cases  referred  to  private  judges  by 
public  courts  should  be  as  open  as 
public  judge  cases  and  that  “adequate 
prior  notice  should  be  given  to  allow 
for  public  attendance.” 

The  Judicial  Council,  whose  pre¬ 
siding  officer  is  the  chief  justice  of 
the  state  Supreme  Court,  “gave  a  cool 
reception”  to  the  Bice  committee’s 
proposal,  the  Daily  Journal  said. 

The  Judicial  Council  will  solicit 
comments  on  the  proposal  by  Judge 
Wonder’ s  committee  and  will  rule  on 
the  issue  at  a  November  meeting. 

—  M.L.  Stein 
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NEWS/TECH 


Schuylkill  plant  up  and  printing 

With  new  plant,  Philadelphia  Inquirer  and  Daily  News  phase  in 
offset  color,  redesigned  sections  and  more  zoned  editions 


By  Jim  Rosenberg 

Philadelphians  lucky  enough  to  en¬ 
joy  a  long  weekend  at  the  Jersey  Shore 
last  month  were  treated  to  the  first 
four-color  offset  copies  of  the 
Philadelphia  Daily  News. 

OnahotJuly  13,  the  tabloid’s  news- 
racks  in  the  seaside  towns  were  filled 
with  most  of  the  33,000  copies  from 
the  presses  in  the  new  Schuylkill 
Printing  Plant,  14  miles  northwest  of 
Philadelphia  Newspapers  Inc.’  s  down¬ 
town  headquarters,  which  printed  the 
remaining  190,000  copies  in  black- 
and-white  on  aging  letterpress  equip¬ 
ment. 

It  was  not  the  first  offset  color  to 
appear.  The  day  before,  the  front  and 
back  pages  of  the  Philadelphia  In¬ 
quirer  travel  section  sported  color 
that  was  printed  earlier  in  the  week. 
Using  the  same  presses,  the  first  of 
nine  identical  10-unit  Goss  Color- 
liners  to  come  on  line,  a  black-only 
travel  section  was  printed  June  29, 
and  the  Daily  News  was  first  run  in 
offset  black  July  6. 

The  new  presses  will  be  phased  into 
operation  through  the  middle  of  next 
year,  but  the  Daily  News’  transition 
to  the  new  plant  will  be  completed  by 
late  September.  Production  of  the 
larger,  more  complexly  zoned  In¬ 
quirer  will  not  completely  transfer  to 
the  Montgomery  County  plant  until 
next  spring. 

Besides  the  time  needed  to  put  so 
many  big  new  presses  into  operation 
and  add  color  to  advertising  and  edi¬ 
torial  content,  the  gradual  transition 
reflects  challenges  in  working  with 
new  equipment  in  a  more  automated 
plant  and  distributing  from  a  new  lo¬ 
cation. 

Just  as  important,  the  phased  im¬ 
plementation  also  accommodates 
changes  being  made  to  the  newspa¬ 
pers  —  changes  in  coverage,  design, 
zones,  and  advertising  products.  Some 
measure  of  physical  redesign  was 
made  necessary  by  the  reduced  cut¬ 
off,  trimming  about  I'A"  from  the 
sheet,  and  perhaps  some  of  the  cost  of 
newsprint. 

Beyond  sheet  size,  however,  the 
most  obvious  initial  change  is  to  color. 


and  it  is  most  obvious  on  the  Daily 
News  front  pages,  even  if  downtown 
Philadelphia  has  yet  to  see  it.  Larry 
D.  Marbert,  senior  vice  president,  op¬ 
erations,  told  E&P  that  the  Shore 
probably  represents  a  less  time-sen¬ 
sitive  market  for  the  Daily  News,  with 
weekend  and  vacationing  readers  buy¬ 
ing  the  paper  later  in  the  day  from 
vending  boxes. 

Also,  the  size  of  that  market  more 
closely  approximates  what  for  now  is 
a  smaller  color  press  run .  If  distributed 
locally,  different  readers  might  be 


paying  for  different-looking  copies. 
(When  the  Louisville  Courier-Jour¬ 
nal  phased  in  greater  color  printing 
capacity  this  year,  it  acknowledged 
that  copies  delivered  to  subscribers 
on  the  same  street  might  temporarily 
be  both  color  and  black-and-white.) 

Improving  the  papers 
In  a  column  in  the  July  13  edition. 
Daily  News  editor  Zachary  Stalberg 
wrote  that  color  came  late  to  the  pa¬ 
pers  “partly  because  we  thought  for  a 
while  that  the  war  for  readers  was  won 
once  The  Bulletin  split.  Now,  we’re 


putting  arrogance  and  apprehensions 
aside.” 

Before  summer’s  end,  the  Daily 
News  will  have  color  inside  and  out 
but,  if  the  first  run  is  any  indication, 
it  will  be  a  far  cry  from  the  paper’s 
previous  attempts  with  letterpress 
color. 

Stalberg  wrote,  “We  did  a  team 
photo  of  the  Phillies  once  that  looked 
like  lollipops-on-parade.”  And  in  a 
photo  of  President  Carter’s  inaugu¬ 
ration,  “you  had  to  read  the  caption 
to  tell  Jimmy  from  Rosalynn.”  He  at¬ 


tributed  last  year’ s  success  with  a  por¬ 
trait  of  Cardinal  Anthony  Bevilacqua 
to  “divine  assistance.” 

At  a  press  conference  in  the  new 
plant,  Stalberg  said  his  paper  seeks  to 
represent  the  whole  city  and  certain 
suburbs  that  closely  identify  with  it. 
A  new  section  for  northeast  Philadel¬ 
phia  “covers  a  part  of  the  city  that  of¬ 
ten  doesn’t  get  it’s  due,”  he  said  in  a 
press  release.  In  addition  to  a  changed 
Page  One,  the  Daily  News  has  added 
a  “Homefront”  real  estate  section  and 
redesigned  the  “Yo!”  and  food  and 
sports  sections. 


Aerial  view  shows  Philadelphia  Newspapers  Inc.’s  Schuylkill  Printing 
Plant,  alongside  the  Schuylkill  River,  14  miles  northwest  of  Philadelphia 
in  Montgomery  County. 
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Overall,  the  redesign  seeks  to  widen 
the  paper’s  appeal,  said  Stalberg.  In 
the  fall,  a  special  “Fresh  Ink”  section 
will  aim  at  readers  aged  12  to  17. 

The  Inquirer  began  a  gradual  in¬ 
troduction  of  design  changes  in  Jan¬ 
uary  to  allow  readers  to  adjust,  ac¬ 
cording  to  deputy  editor  Gene  Fore¬ 
man,  who  noted  that  the  paper’s  last 
majorredesign  wasin  1974,  with  only 
typographical  changes  made  since 
then. 

The  paper  is  adding  summary  para¬ 
graphs  to  guide  time-starved  readers. 
Entire  sections  will  be  redesigned  one 
at  a  time,  the  final  step  being  the  ad¬ 
dition  of  full  color.  For  production 
staff,  a  color  bar  is  added  under  each 
section  front’s  nameplate  to  ensure 
proper  density  and  register. 

When  Schuylkill  begins  printing 
enough  copies,  weekday  editions  of 
the  Inquirer  will  be  produced  in  two 
parts,  with  later  printing  allowing  in¬ 
clusion  of  late-breaking  news  and  fi¬ 
nal  sports  scores.  Beginning  at  6  p.m. 
classified  ads  and  an  entertainment 
section  will  go  to  press,  along  with  a 
“Daily  Magazine”  focusing  on  dif¬ 
ferent  topics  each  day  (health  and  fit¬ 
ness,  worklife,  family,  people,  home 
and  design). 

An  after-midnight  deadline  brings 
out  the  main  news,  metro,  business 
and  sports  sections.  On  some  days,  a 
special  all-color,  all-advertising  sec¬ 
tion  also  will  go  to  press  late. 

This  fall.  Inquirer  readers  across 
the  Delaware  will  get  their  own  zoned 
New  Jersey  news  section.  Beginning 
early  next  year,  four  similar  zoned 
broadsheet  sections  will  go  out  to  the 
Pennsylvania  suburbs.  With  complete 
local  coverage,  including  late-break¬ 
ing  news,  the  latter  replace  on  a  daily 
basis  the  existing  twice-  or  thrice- 
weekly  “Neighbors”  tabloid  sections, 
which  will  be  retained  in  the  Sunday 
Inquirer,  according  to  editor  Maxwell 
E.P.  King. 

Ad  opportunities 

The  new  plant  means  more  color, 
more  zones  and  more  products.  Se¬ 
nior  vice  president/advertising  Her¬ 
bert  W.  Maloney  listed  several  ad¬ 
vertiser  needs  the  new  plant  can  ful¬ 
fill;  strong  image  advertising  through 
high-visibility  color  production,  “sig¬ 
nificantly”  reduced  rates  for  color, 
targeted  geographic  zoning,  posi¬ 
tioning  integrated  with  the  editorial 
product,  and  greater  penetration 
through  total  market  coverage. 

Anticipating  new  production  ca¬ 
pabilities,  Maloney’s  staff  met  last 
year  with  hundreds  of  advertisers  and 
“developed  several  major  advertising 
initiatives.” 

Among  them  is  a  separate  “block¬ 
buster”  section  of  up  to  eight  pages  of 


four-color  advertising  on  any  day  in 
the  Daily  News  and/or  Inquirer.  Cre¬ 
ated  as  an  alternative  to  preprinted 
freestanding  inserts,  the  section  will 
be  competitively  priced  and  will  of¬ 
fer  deadlines  as  short  as  two  days. 
Available  this  month,  it  can  be  posi¬ 
tioned  as  a  second  section  of  the  In¬ 
quirer,  the  first  of  Sunday  or  daily  ad¬ 
vance  sections,  or  as  the  wrapper  of 
Sunday’s  travel  section. 

When  all  nine  presses  are  up  and 
running,  not  only  will  each  paper  have 
crisper  black  printing  and  offer,  in  col¬ 
lect  mode,  up  to  32  four-color  and  32 
spot  color  pages  daily,  but  for  the  first 
time,  geographically  targeted  zoned 
editions  will  be  feasible  in  the  eight- 
county  market. 

Advertisers  wishing  to  reach  sub¬ 
urban  Inquirer  readers  are  getting 
weekday  local  news  sections  and  Sun¬ 
day  Neighbors  sections.  City  zoning 
is  planned  to  begin  by  next  summer. 
The  target  for  all  printing  to  be  han¬ 
dled  at  the  new  plant  was  variously 
reported  to  be  next  spring  or  late  next 
summer. 

While  the  Sunday  Inquirer  will 
carry  advertising  preprints,  the 
“Shoppers  Express”  TMC  package 


will  distribute  the  preprinted  ads  be¬ 
tween  Friday  and  Sunday  to  all  non¬ 
subscribers. 

Suburban  expansion 
N amed  for  the  river  that  flows  south 
to  the  city  along  its  46-acre  site  in  Up¬ 
per  Merion  Township,  the  Schuylkill 
Printing  Plant  represents  an  invest¬ 
ment  of  $299.5  million,  of  which  $  1 60 
million  went  for  press  equipment. 

The  project  manager  was  senior 
vice  president/operations  Larry  D. 
Marbert.  Publisher  and  chairman 
Robert  J.  Hall  credited  Marbert  with 
accomplishing  the  project  “on  time 
and  under  budget.”  The  Austin  Com¬ 
pany,  Cleveland,  Ohio,  was  signed  as 
design  and  construction  contractor. 

“We  got  criticized  a  lot  for  moving 
the  plant  outside  of  Philadelphia,” 
said  Hall,  who  added  that  the  com¬ 
pany  examined  three  sites  within  city 
limits  but  found  none  suitable.  He  said 
about  50  acres  with  a  rail  siding  were 
needed,  and  the  city  “didn’t  have  a 
site  that  could  accommodate  that.” 

The  publisher  maintained  that  the 
growth  represented  by  the  new  plant 
is  still  beneficial  for  the  city,  and  cer¬ 


tainly  for  the  many  staffers  who  live 
there  and  work  at  Schuylkill.  He  said 
taxes  were  a  “relatively  minor”  con¬ 
sideration  in  the  decision  to  relocate. 

In  addition  to  more  room  to  oper¬ 
ate,  the  company  needed  convenient 
access  to  rail  lines  and  highways  to 
bring  in  newsprint  and  other  supplies 
and  to  ensure  timely  distribution  of 
newspapers. 

Although  the  new  plant  is  served 
by  a  two-lane  road,  it  is  but  a  few  miles 
north  to  the  Pennsylvania  Turnpike 
and  south  to  the  interstate  highway 
running  to  Philadelphia  and  a  state 
route  through  the  western  suburbs.  A 
rail  siding  allows  six  boxcars  on  each 
of  two  tracks  to  deliver  newsprint. 

According  to  editor  King,  about 
two-thirds  of  PNI  employees  will  con¬ 
tinue  to  work  downtown,  where  most 
business  offices  and  all  news  func¬ 
tions  will  remain.  Once  all  produc¬ 
tion  has  moved  to  Schuylkill,  said 
Hall,  the  company  hopes  to  renovate 
its  headquarters.  It  is  discussing  op¬ 
tions  with  developers. 

Once  the  Schuylkill  site  was  se¬ 
lected,  the  township  was  “ecstatic”  to 
learn  it  would  acquire  a  huge  new 
business  with  low  occupancy,  said 


Marbert.  Most  of  the  added  traffic  vol¬ 
ume  the  plant  creates  will  be  at  night. 

There  are  residences  within  a  few 
hundred  feet  of  the  plant,  but  Marbert 
said  there  had  been  but  one  written 
complaint  in  three  years,  the  result  of 
blasting  required  in  front  of  the  build¬ 
ing.  He  said  local  residents  remain 
more  concerned  about  truck  traffic 
from  a  nearby  quarry. 

Knight-Ridder  Inc.  approved  the 
project  almost  three  years  ago,  and 
excavation  for  the  press  hall  began  in 
January  1 990.  The  first  press  parts  ar¬ 
rived  in  March  1991,  and,  according 
to  Hall,  the  ninth  press  is  slated  to  be 
installed  next  June. 

The  main  building  occupies  12 
acres.  Including  the  vehicle  mainte¬ 
nance  shop  just  beyond  the  distribu¬ 
tion  docks,  total  floor  space  exceeds 
700,000  square  feet.  Serving  the  plant 
underground  are  10  miles  of  electri¬ 
cal  cable  and  a  surrounding  water 
main  for  firefighting. 

Like  many  large  new  plants, 
Schuylkill  contains  room  for  expan¬ 
sion  and  devotes  enormous  space  to 
post-press  operations.  The  161,285- 
(See  PHILLYon  page  26) 


The  mail  room,  26,000  square  feet  larger  than  the 
pressroom,  will  package  various  editions  of  about 
700,000  newspapers  daily,  almost  1  million  on  Sunday, 
and  process  almost  1  billion  inserts  annually. 


EDITOR  &  PUBLISHER  for  August  15, 1992 


25 


Philly 


(Continued  from  page  25) 


square-foot  pressroom  can  accom¬ 
modate  a  tenth  press  and  two  more 
units  on  each  pressline.  Already  in 
place  are  capped  excavations  for  an¬ 
other  unit  on  the  end  of  each  line,  and 
hanging  over  the  empty  aisle  waits  a 
press-erection  crane. 

The  mailroom,  26,000  square  feet 
larger  than  the  pressroom,  will  pack¬ 
age  various  editions  of  about  700,000 
newspapers  daily,  almost  1  million  on 
Sunday,  and  process  almost  1  billion 
inserts  annually. 

Other  facilities  include  transporta¬ 
tion  administration  and  operations  of¬ 
fices;  a  two-story,  20,000-square-foot 
vehicle  maintenance  building;  vari¬ 


ous  support  shops;  permanent  train¬ 
ing  room;  public  meeting  area  that  is 
open  to  community  functions;  dis¬ 
pensary;  employee  assistance  office; 
and  cafeteria,  including  reserved  din¬ 
ing  room  and  other  employee  ameni¬ 
ties. 

Production  modernization 

Newsprint  is  unloaded  in  a  65,000- 
square-foot  warehouse  at  the  south 
end  of  the  plant,  where  a  15-day  sup¬ 
ply  of  50"  rolls  is  stacked  five  high. 
A  commercial  warehouse  holds  an¬ 
other  30  days’  worth  of  paper. 

Serving  the  warehouse  and  adja¬ 
cent  reelroom  is  a  Jervis  B.  Webb  Co. 
automated  storage  and  retrieval  sys¬ 
tem  for  newsprint.  Apart  from  the  rack 
storage,  principal  features  include 
three  roll  preparation  stations  and  20 
automatic  electric  monorail  carriers, 
which  transport  rolls  to  press-side 
racks  or  directly  to  reels.  Wastepaper 
stored  in  carts  is  removed  by  the 
monorail  carriers  to  a  baling  area. 

Hall  said  PNl  is  the  second  news¬ 
paper  customer  to  install  a  Jervis 
Webb  AS/RS.  Southam’s  Pacific 
Press  Ltd.  installed  a  smaller  config¬ 
uration  two  years  ago  for  its  Vancou¬ 
ver,  B.C.,  dailies  (E&P,  July  22, 
1989).  Jervis  Webb  also  has  another, 
medium-capacity,  overhead  monorail 
at  the  Los  Angeles  Times  Costa  Mesa 
plant. 

Newsprint 

Warehouse  manager  Bud  Seixas 
said  bar  codes  identify  newsprint  rolls 
at  the  autostripping  stations.  Any 
damaged  outer  portions  are  found  and 
removed;  rolls  are  then  reweighed. 
Optional  “manual”  roll  transport  pre¬ 
serves  all  information-recording  ca¬ 
pabilities  for  management  reporting 


Jervis  Webb  Co.’s  Automated  Electrified  Monorail  (above)  transports 
newsprint  rolls  as  part  of  its  Automated  Storage  and  Retrieval  System.  The 
overhead  system  (below)  also  moves  carts  designed  to  carry  pa^r  waste. 


by  keyboard  data  entry. 

Production  executives  said  the  ver¬ 
tical  storage  and  overhead  monorail 
saved  about  25,000  square  feet  from 
what  a  more  conventional  automatic 
guided  vehicle  system  would  have  re¬ 
quired. 

After  “a  constant  review  of  each 
other’s  drawings”  and  in  consultation 
with  Austin  Co.,  said  Seixas,  termi¬ 
nals  from  Jervis  Webb  subsidiary  Ann 
Arbor  Computer  were  installed  in 
each  Goss  reelstand,  where  they 
record  roll  type  and  history.  Opera¬ 
tion  can  be  fully  automatic  or  manual 
at  each  terminal. 

“The  impositions  are  downloaded 
from  the  Goss  [Layout  Assistant]  to 
the  Jervis  Webb  system,”  said  Seixas. 

Ready-to-run  newsprint  is  stored 
between  the  reel  rows  of  every  sec¬ 
ond  pressline.  Planning  and  facilities 
director  Edward  J.  Poletti  pointed  out 
that  should  access  to  one  set  of  racks 
be  lost  for  any  reason,  an  overhead 
carrier  can  retrieve  rolls  directly  from 
the  racks  on  the  opposite  side.  Near 
the  reelstands,  shields  and  a  pneu¬ 
matic  full-stop  safety  control  are  built 
in  to  protect  operators  from  moving 
rolls. 

Marbert  said  the  company  is  study¬ 
ing  newsprint  for  offset  printing.  For 
now,  newsprint  is  trucked  in.  Trucks 
from  Garden  State  Paper  have  also 
been  loading  up  with  papers  at  the  dis¬ 
tribution  dock,  carrying  away  test 
copies  for  recycling.  The  same  New 
Jersey-based  papermaker  takes  all  re¬ 
turns  and  waste  from  production 
downtown. 

Supplying  newsprint  made  from 
100%  deinked  pulp,  GSP  is  one  of 
PNI’s  two  recycled  paper  suppliers. 
The  other,  Georgia-based  Southeast 
Paper,  is  owned  in  part  by  PNI  parent 
company  Knight-Ridder. 

“We  have  now  reached  almost  35% 
recycled  content,”  said  communica¬ 
tions  and  public  affairs  vice  president 
Charles  B.  Fancher,  who  added  that 
PNI  will  try  to  meet  state  guidelines 
of  50%  recycled  content  by  1 995  and 
90%  by  the  year  2000. 

Moving  pages 

Pages  arrive  faster  than  paper, 
moving  as  scanned  facsimile,  or  “dig¬ 
ital  fax,”  from  scanners  and  RIPs  lo¬ 
cated  downtown  by  fiber  optic  cable 
over  an  Information  International  Inc. 
InfoFax  system. 

Platemaking  manager  Michelle 
Fryman  explained  that,  although  the 
sender  can  designate  a  specific 
recorder  for  output,  the  plant  can 
reroute  pages  using  either  the  Ricoh 
TP- 1 5  network  controller  or  by  patch¬ 
ing  —  rearranging  the  cable  plugs. 
Fryman  said  video  terminals  to  be  in¬ 
stalled  on  the  processor  side  (in  the 
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main  plateroom  outside  the  data  re¬ 
ceiving  room)  will  show  operators 
which  pages  are  queued  up  for  each 
processor. 

The  three  triple-I  recorders  output 
full-page  negatives  for  platemaking 
on  five  Western  Lithotech  Lith-X- 
Pozer  10  lines,  which  are  equipped 
with  pneumatic  punches  for  double¬ 
truck  plates,  a  plate  verifier  to  assure 
accurate  registration  and  wastewater 
processing  systems. 

A  Konica  Konsensus  II  is  installed 
for  proofing,  and  a  Goss  Page  Area 
Reader  takes  press  set-up  information 
from  plates. 

Out  in  the  pressroom,  each  36-cou- 
ple  Colorliner  comprises  five  mono 
units  and  five  tower  units  with  cou¬ 
ples  stacked  for  color.  The  configu¬ 
ration  permits  color  printing  on  the 
fronts  and  backs  of  all  sections  and 
various  spot  color  possibilities.  Each 
press  can  print  80  pages  in  straight 
mode,  with  16  pages  of  process  color 
and  16  pages  of  spot  color. 

Printing 

Process  color  is  printed  with  soy¬ 
bean  oil-based  inks  supplied  from 
eight  2,400-gallon  tanks.  The  ink  tank 
room  can  also  store  more  than  43,000 
gallons  of  black  ink,  a  petroleum- 
based  low-rub. 

When  downtown  production  ceases, 
most  of  the  old  letterpress,  some  dat¬ 
ing  from  1941,  will  probably  be 
scrapped,  according  to  Hall. 

Measuring  70'x34',  quiet  rooms  be¬ 
tween  pairs  of  presses  are  in  atrium 
style,  designed  with  a  view  of  the 
presses.  Press  control  is  centralized 
at  a  supervisory  processor  console, 
which  signals  workstations  at  each 
press  to  control  cutoff,  register,  etc. 
Densitometer  checks  are  also  made 
and  the  ink-water  balance  adjusted. 

An  important  aspect  of  marrying 
new  production  equipment  to  a  new 
product  design  was  the  need  to  shrink 
pages  to  the  new  22"  cutoff,  which  re¬ 
duces  useless  trim  space,  by  about  1  Vi 
on  the  Daily  News,  and  presumably 
newsprint  cost  as  well. 

Post-press 

About  1,400  feet  of  GMA  single 
gripper  conveyors  carry  printed 
copies  from  each  press  delivery  to  26 
winding  and  unwinding  Ferag  Ro- 
tadiscs  for  storage,  or  directly  to  Hall 
Monitor  HT  stackers.  Sections  can  be 
unwound  or  transported  directly  to 
three  24-into-one  and  six  eight-into- 
one  SLS-1000  inserters  from  GMA. 

While  in  July  most  of  the  Rotadisc 
equipment  remained  downtown, 
Marbert  said  the  operation  there 
probably  had  more  than  needed.  Po- 
letti  said  Ferag  was  working  to  in¬ 
terface  its  equipment  with  GMA 


equipment  at  Schuylkill. 

Poletti  said  that  although  the  SLS- 
1000s  are  slower  than  the  drum  in¬ 
serters  used  in  the  downtown  mail- 
room,  they  provide  the  automatic 
missed  insert  repair  capability  that 
keeps  productivity  high. 

An  Inter  Lock  system  bundles  and 
delivers  copies  from  each  press  to  the 
tray  distribution  system  comprising 
27  Hall  and  Idab  stackers,  27  Machine 
Design  Service  Inc.  rollertop  con¬ 
veyers,  33  Dynaric/Signode  tyers,  30 
Quipp  and  Hall  inkjet  printer  systems, 
and  three-quarter  wrappers.  Machine 
Design  also  supplied  the  waste  copy 
conveyer. 

Machine  Design’s  tilt-tray  bundle 
sorting  system  uses  550  double-bun¬ 
dle  carts  and  software  developed  by 
Carnegie  Mellon  Research  Institute. 
Bundles  can  be  selectively  delivered 
on  MDSI  conveyers  from  the  27  tie 
lines  to  MDSI  truck  loaders  at  any  of 
25  dock  positions,  as  well  as  to  nine 
auxiliary  discharge  points.  Running 
on  dual  DEC  VAX  computers,  the 
software  operates  in  conjunction  with 
sensors  to  provide  sorting,  counting 
and  accountability.  Four  Alvey  pal- 
letizers  and  two  Orion  stretch  wrap¬ 
pers  will  serve  12  bundle  docks. 

Perched  on  the  north  side  of  the 
plant  is  a  second-story,  glassed-in 
room  overlooking  the  mailroom  on 
one  side  and  the  distribution  docks  on 
the  other.  Largely  the  work  of  Mar¬ 
bert  and  EuGene  Falk,  who  is  now  Los 
Angeles  Times  executive  vice  presi¬ 
dent/administration,  this  computer¬ 
ized  control  center  for  packaging  and 
distribution  has  an  intercom  link  to 
the  covered  docks. 

Transportation  offices  extending 
along  one  side  of  the  docks  provide 
computer  printouts  of  manifest  in¬ 
formation  for  all  deliveries.  The  area 
houses  cashiers,  circulation  offices, 
a  10-county  map  room  and  a  drivers’ 
ready  room  that  includes,  among  other 
things,  an  overhead  video  monitor  that 
updates  drivers  on  truck  loading. 

Marbert  said  distribution  from 
Schuylkill  will  consolidate  trucking 
schedules,  using  area  circulation-dis¬ 
tribution  warehouses.  The  area  ware¬ 
house  operation  has  grown  from  a 
handful  to  41,  with  another  four 
planned,  according  to  Marbert. 

Beyond  the  main  plant  on  the  other 
side  of  the  docks  is  the  two-story  truck 
maintenance  building,  with  eight  fully 
equipped  bays,  parts  storage,  covered 
fuel  island,  and  even  a  vending  ma¬ 
chine  repair  area. 

Fuel  tanks  are  double-walled  and 
feature  leak  detection.  Service  drains 
contain  oil  interceptors  and  the  bat¬ 
tery  room  drains  into  an  acid  neutral¬ 
izing  tank. 


Personnel 

“We  have  added  a  lot  of  costs  this 
year”  attributable  to  the  Schuylkill 
start-up,  said  Hall.  Though  approxi¬ 
mately  1,000  people  will  work  at  the 
new  plant,  he  said,  “there  is  a  staff  re¬ 
duction  out  here.”  He  added,  how¬ 
ever,  that  the  move  to  two-part  pro¬ 
duction  will  increase  staffing  in  some 
areas. 

According  to  Marbert,  although 
some  Schuylkill  staffers  live  near  to 
the  new  plant,  about  half  commute 
from  the  city  or  New  Jersey 

He  said  that  because  Philadelphia 
has  two  tax  tiers,  one  for  residents 
who  work  in  the  city  and  another  for 
those  who  work  elsewhere,  some  em¬ 
ployees  gained  a  tax  advantage  when 
their  work  was  relocatd  to  Schuylkill. 

The  publisher  said  “a  very  signif¬ 
icant  arbitration  award”  only  a  few 
days  before  the  plant  opened  allowed 
for  press  staffing  reductions  based  on 
engineering  studies.  “Manning  is  on 
a  graduated  scale,”  he  said,  based  “on 
the  number  of  units  we  are  running” — 
from  four  or  five  operators  to  no  more 
than  eight  for  a  full  pressline. 

Noting  that  it  is  an  interim  award. 
Hall  called  it  “a  mechanism  to  get 
started.”  He  said  that  within  the  first 
90  days  either  side  may  raise  new  is¬ 
sues  related  to  Schuylkill  operations; 
thereafter  the  award  will  remain  un¬ 
changed. 

An  agreement  reached  with  the  pa- 
perhandlers.  Hall  said  last  month,  was 
still  subject  to  ratification,  and  while 
talks  with  the  mailers  union  were  pro¬ 
ceeding,  some  issues  were  in  arbitra¬ 
tion.  According  to  Marbert,  the  ex¬ 
isting  arrangement  calls  for  the  mail¬ 
ers  to  work  at  Schuylkill  for  an  initial 
period  before  they  may  contest  any¬ 
thing. 

Hall  said  he  could  put  no  number 
on  staff  cuts  because  “a  lot  of  it  is  still 
being  negotiated  or  is  in  arbitration,” 
but  he  was  aware  of  no  “hostile  dis¬ 
cussion  about  anything.” 

“We  are  training  all  our  people.  We 
are  not  hiring  new  people,”  said  Hall. 
Operators  receive  three  weeks  of  on¬ 
site  training  before  working  live  runs. 
With  all-new  operations,  training  was 
a  hot  topic  everywhere  and  figured 
prominently  in  the  plant  design. 

In  platemaking,  Frymann  said  re¬ 
training  of  long-standing  engraving 
personnel  and  staffers  from  other  de¬ 
partments  had  been  progressing  well. 
Everything  was  new  —  the  printing 
process,  imaging  of  offset  plates, 
computer  operation,  and  the  need  for 
color  reproduction  knowledge. 

Next  to  the  press  hall  is  a  perma¬ 
nent  training  room,  which  was  incor¬ 
porated  into  the  design  with  the  idea 
(See  PHILLY  on  page  35) 
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1992 

1991 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ALLENTDWN,  PA. 

Morning  Call-m 

ROPLocal . 

57.014 

58,874 

516 

Preprint  Local . 

3.664 

60,917 

13,668 

38,512 

ROPNational  . . 

3.039 

5,460 

PreprinI  National 

172 

Financial . 

1266 

110 

983 

110 

Classified 

66.390 

66,756 

Talal  . 

..  131,373 

61,027 

145,741 

39,310 

Morning  Call-S 

ROPLocal . 

16.826 

7,368 

29,236 

1,548 

PreprinI  Local . 

23.054 

49,871 

19,220 

64,266 

ROPNational 

4.031 

5,494 

Preprint  National . 

10.148 

1,320 

11,978 

Financial 

1.043 

40 

1,121 

Classified 

21.418 

29,922 

Total  . 

..  76,520 

58,599 

96,971 

65,814 

GRAND  TOTAL. 

..  207,893 

119,626 

242.712 

105,124 

YEARTODATE. 

..  1,285,095 

650,215  1.371,625 

519,660 

BERGEN  CDUNTY,  N.J. 

Record-m 

ROPLocal . 

62,732 

4,910 

65,505 

5,260 

PreprinI  Local . 

440 

5,867 

956 

5,404 

ROPNational 

5.892 

70 

8,434 

177 

PreprinI  National 

172 

rnnctti . 

3.405 

56 

2,605 

398 

Ctwilied . 

50.418 

44,895 

Total . 

..  122,887 

11,075 

122,395 

11,239 

Record-S 

ROPLocal . 

31,444 

5,170 

39,853 

7,447 

PreprinI  Local _ 

13,908 

63,041 

13,812 

92,818 

ROPNational . 

6,829 

7,899 

211 

PreprinI  National . 

11,696 

14,018 

68 

Financial . 

3,179 

26 

3.642 

190 

Classified 

34247 

40,474 

Total . 

...  101,303 

68,237 

119,698 

100,734 

GRAND  TOTAL. 

...  224,190 

79,312 

242,093 

111,973 

YEARTODATE 

...  1,318.492 

492,230  1,319,245 

498,177 

BDSTDN,  MASS. 

Gtobe-m 

ROPLocal 

49.706 

49,623 

328 

PreprinI  Local . 

7,950 

7,776 

ROPNational . 

10.862 

15.080 

10 

Preprint  National . 

220 

Financial . 

4.638 

3,409 

Classified . 

80.566 

62,556 

Total  . 

...  145,772 

8,170 

130,668 

8,114 

"Indicates  newspapers  reporting  figures  in  lines. 


1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


Globe-S 

ROP  Local .  20.850  11,547  27.443  12.950 

Prepiint  Local  22.907  50.820  36.256  27.590 

ROP  National  14.653  1.395  18.688  2.149 

Prepiint  National  11.782  1.760  14.730  48 

Financial  1.949  1.019  2.238  1,928 

Clas&iiied  86.775  130  97.505  1.393 

Total .  158,916  66,671  196,860  46,058 

GRAND  TOTAL...  304.688  74.841  327.528  54,172 

YEARTODATE...  1,764,223  417,943  1,715,767  283,266 

Herald-m 

ROP  Local .  24,692  24,460 

ROP  National  4,280  6.508 

Financial  _  ..  1.245  1.802 

Classilied  68.692  64.041 

Total .  98,909  96,811 

Herakt-S 

ROP  Local .  3,968  6.078 

Preprint  Local .  32,340  1.100  40.694 

ROP  National .  4,590  5.759 

Prepf ini  National .  6,794  8,256 

Financial... .  184  344  57 

Classilied .  20,952  21,372 

Total .  29,694  39,478  34,366  48,950 

GRAND  TOTAL...  128,603  39,478  131,177  48,950 


YEARTODATE...  746,860  241,978  746,762  252,141 

CINCINNATI,  OHIO 


Enquirer-m 

ROP  Local .  43,143  41,612 

Preprint  Local .  17,428  4,397  13,792  2,500 

ROP  National .  6,397  5,954 

Preprint  National .  880 

Financial .  1,837  1,762 

Classified .  75,602  11,443  81,570  8,897 

Total .  145,287  15,840  144,690  11,397 

Post-e 

ROP  Local .  30,435  27,941 

Preprint  Local .  24,364  7,352  19,946  7,751 

ROP  National .  3,396  3,262 

Preprint  National .  880 

Financial .  1,319  1,008 

Classified .  32,208  32,902 

Total .  92,602  7,352  85,059  7,751 

Enquirer-S 

ROP  Local .  29,244  33,941 

Preprint  Local .  38,503  2,893  48,749  4,752 

ROP  National .  6,009  7,721 

Preprint  National .  11,524  13,502 

Financial .  911  957 

Classified .  34,828  44,512 

Total .  121,019  2,893  149,382  4,752 

GRAND  TOTAL...  358,908  26,085  379,131  23,900 


YEARTODATE...  2,222,645  138,432  2,125,204  145,318 

DALLAS,  TEXAS 

Morning  News-m 


ROP  Local .  102,689  9,955  98,565  9,622 

Preprint  Local .  28,142  25,229  26,210  18,235 

ROP  National .  9,624  1,286  9,862  980 

Preprint  National .  1,706  344 

Financial .  3,596  70  3,038  286 

Classified .  189,755  1,486  188,671  9,884 

Total .  333,806  39,732  326,346  39,351 

Morning  News-S 

ROPLocal .  34,667  326  44,423  1,059 

Preprint  Local .  39,314  6,710  46,686  13,932 

ROP  National .  10,137  790  12,095  520 

Preprint  National .  11,438  110  14,878 

Financial .  1,972  2,491 

Classilied .  90,783  401  100,491  506 

Total .  188,311  8,337  221,064  16,017 


GRAND  TOTAL...  522,117  48,069  547,410  55,368 

YEARTODATE...  3,168,800  371,325  2,994,766  289,121 


FREMONT,  CALIF. 


Argus-m 

ROPLocal .  38,592  37,739 

Preprint  Local  40,078  10,565 

ROP  National  9,729  7,903 

Preprint  National  344 

Financial .  1,503  1,272 

Classified .  71,323  73,183 

Total .  161,569  10,565  120,097 


1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


Argus-S 

ROPLocal .  13,067  13,116 

Preprint  Local .  34,100  6,504 

ROP  National .  4,242  4,376 

Preprint  National .  10,750 

Financial .  319  170 

Classilied .  29,011  32.417 

Total .  91,489  6,504  50,079 


GRAND  TOTAL...  253,058  17,069  170,176 
YEARTODATE...  1,603,429  31,911  975,903 

HARTFORD,  CONN. 


Courant-m 

ROPLocal .  33,739  23,724  34,960  21,394 

Preprint  Local .  1,024  31,040  492  25,610 

ROP  National .  10,916  4,362  12,860  3,871 

Preprint  National .  344 

Financial...  2,869  2,365  2,397  2,094 

Classilied..  44,514  2,886  42,544  2,355 

Total .  93,061  64,721  93,253  55,324 

Courant-S 

ROPLocal .  12,422  4,763  17,271  4,939 

Preprint  Local .  4,964  123,623  4,926  151,658 

ROP  National .  7,560  1,841  9.536  1,413 

Preprint  National .  12,040  3,832  14,932  2,780 

Financial .  911  777  3,113  594 

Classilied .  25,229  12  29,578  30 

Total .  63,126  134,848  79^  161,414 


GRAND  TOTAL...  156,187  199,569  172,609  216,738 
YEARTODATE...  905,843  1,189,797  944,077  1,098,898 


HAYWARD,  CALIF. 

Review-m 


ROPLocal . 

32,541 

313 

30,724 

Preprint  Local . 

41,208 

16,696 

ROP  National .... 

9.638 

16 

8,191 

Preprint  National . 

344 

440 

Financial. 

1,517 

1,191 

Classilied . 

71,514 

70,204 

Total  . 

.  156,762 

17,465 

110,310 

Review-S 

ROPLocal . 

10,524 

9,202 

Preprint  Local . 

35,530 

10,120 

ROP  National . 

4,105 

4,585 

Preprint  National . 

Financial.. 

10,750 

311 

81 

Classified. 

28,929 

32,151 

Total  . 

90,149 

10,120 

46,019 

GRAND  TOTAL.. 

.  246,911 

27,585 

156,329 

YEARTODATE.. 

.  1,533,366 

69,699 

875,011 

LDNG  ISLAND,  N.Y. 


Newsday-m 


ROPLocal . 

Preprint  Local . 

27.026 

46,892 

14,290 

28,685 

52,602 

13,802 

ROPNational . 

4.950 

15,065 

8.263 

13,569 

Financial.. 

4,941 

2,885 

3,948 

2,190 

Classified 

29.005 

62,661 

28.309 

65,786 

Total  . 

65,922 

141,793 

69,205 

147,949 

Newsday-S 

ROP  Local . 

6,214 

17,730 

13,432 

28,967 

Preprint  Local . 

87,136 

14,404 

94,864 

ROP  National . 

7,615 

1,597 

8,539 

2,814 

PreprinI  National . 

12,808 

14,534 

1,871 

Financial. 

410 

522 

256 

555 

Classified 

7,762 

21,321 

9,272 

22,235 

Total  . 

22,001 

141,114 

60,437 

151,306 

GRAND  TOTAL... 

87,923 

282,907 

129,642 

299,255 

YEARTODATE... 

546,210  1,636,212 

744,735  1,636,183 

L.A./LONG  BEACH,  CALIF. 


Press-Telegram-m 


ROPLocal . 

38,463 

8,471 

37,700 

9,622 

PreprinI  Local . 

11,700 

20,029 

9,456 

23,740 

ROP  National . 

4,339 

273 

6,562 

86 

Preprint  National . 

392 

440 

Financial. 

1,335 

298 

1,742 

232 

Classified 

61,784 

1,866 

59,803 

Total . 

...  117,621 

31,329 

115,703 

33,680 
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FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Press-Telegram-S 

ROP  Local . 

13,741 

5 

17,252 

25 

Preprint  Local . 

34,364 

5,060 

35,008 

6,760 

ROP  National . 

3,609 

696 

5,315 

280 

Preprinl  Nalional . 

9,976 

12,728 

Financial 

361 

401 

Classilied 

18,328 

16,814 

Total  . 

80,379 

5,761 

87,518 

7,065 

GRAND  TOTAL.., 

.  198,000 

37,090 

203,221 

40,745 

YEAR  TO  DATE... 

,  1,172,731 

245,075  1,112,702 

219,255 

LOS  ANGELES,  CALIF. 

Daily  News-m 

ROP  Local . 

53,225 

17,595 

58,267 

13,004 

Preprint  Local 

24,570 

30,048 

33,629 

21,969 

ROP  National . 

9,463 

927 

12,706 

173 

Preprint  Nalional . 

282 

540 

Financial... 

1,248 

837 

1,976 

349 

Classilied. 

130,864 

11,760 

153,149 

Total  . 

.  219,370 

61,449 

259,727 

36,035 

News-S 

ROP  Local . 

11,520 

6.777 

15,389 

5,988 

Preprinl  Local 

28,479 

18,171 

28,078 

15.068 

ROPNalional . 

5,853 

466 

7,424 

308 

Preprint  National . 

9,460 

287 

11,868 

990 

Financial.. 

189 

360 

456 

393 

ClassiRed 

48,861 

2,775 

-  66,870 

Total . 

.  104,362 

28,836 

130,085 

22,747 

GRAND  TOTAL.. 

.  323,732 

90,285 

389,812 

58,782 

YEAR  TO  DATE.. 

.  1,928,421 

428,011 

2,107,202 

332,744 

Times-m 

ROP  Local . 

128,183 

58,637 

127,183 

67,872 

Preprinl  Local . 

12,006 

75,638 

13,732 

75,785 

ROPNalional . 

17,358 

7,043 

21,778 

5,997 

Preprint  National . 

2,137 

559 

Financial.. 

4,873 

3,296 

5,141 

2,891 

Classified. 

84,985 

155,258 

93,566 

139,749 

Total  . 

.  247,405 

302,009 

261,400 

292,853 

Times-S 

ROP  Local . 

38,417 

15,034 

48,849 

20,142 

Preprint  Local 

22,770 

35,413 

18,260 

38,034 

ROP  National . 

19,647 

2,300 

25,280 

1,809 

Preprint  Nalional . 

12,408 

430 

14,276 

263 

Financial. 

2,002 

1,053 

1,942 

406 

Classified. 

45,279 

55,971 

63,472 

77,026 

Total . 

.  140,523 

110,201 

172,079 

137,680 

GRAND  TOTAL.. 

.  387,928 

412,210 

433,479 

430,533 

YEAR  TO  DATE.. 

.  2,351,412 

2,389,483  2,465,225  2,304,764 

MARIN  COUNTY,  CALIF. 

Independent  Joumal-e 


ROP  Local . 

29,279 

24,802 

Preprint  Local . 

1,320 

ROP  Nalional . 

1,986 

2,204 

Financial.. 

2,997 

1,933 

Classilied 

42,566 

46,854 

Total  . 

..  78,148 

75,793 

Independent  Journal-S 

ROP  Local 

6,831 

10,469 

Preprinl  Local 

1,980 

880 

ROPNalional . 

3,512 

4,457 

Financial. 

411 

359 

Classified 

>  20,574 

23,336 

Total  . 

,.  33,308 

39,501 

GRAND  TDTAL.. 

..  111,456 

115,294 

YEAR  TD  DATE.. 

..  670,110 

640,898 

NEW  YORK,  N.Y. 

Daily  News-m 

ROP  Local . 

34,318 

20,959 

26,483 

18,211 

ROP  Nalional . 

5,957 

5,693 

6,189 

5,869 

Financial . 

1,562 

1,309 

569 

420 

Classified . 

12,428 

15,099 

11,924 

14,208 

Total . . 

..  54,265 

43,060 

45,165 

38,708 

Daily  News-S 

ROP  Local . 

9,376 

10,872 

12,308 

6,944 

Preprint  Local . 

2,726 

34,505 

3,520 

24,927 

ROP  National . 

4,590 

1,942 

6,614 

1,105 

Preprint  Nalional . 

8,084 

1,760 

Financial. 

126 

63 

11 

172 

Classilied 

2,781 

3,574 

3,289 

5,137 

Total . 

..  27,683 

52,716 

25,742 

38,285 

GRAND  TOTAL. 

..  81,948 

95,776 

70,907 

76,993 

YEAR  TO  DATE. 

..  487,268 

559,809 

365,434 

226,352 

*lndicates  newspapers  reporting  figures  in  lines. 


1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Post-m 

ROP  Local . 

25,795 

36,335 

ROPNalional . 

15,547 

15,261 

Financial . 

1,048 

1,310 

Classilied . 

4,238 

5,015 

GRAND  TOTAL... 

46,628 

57,921 

YEAR  TO  DATE... 

290,483 

398,111 

Times-m 

ROP  Local . 

53,688 

9,062 

57,076 

5,497 

ROPNalional . 

23,374 

3,252 

24,246 

2,547 

Financial 

8,406 

5,142 

9,092 

4,889 

Classified 

29,929 

1,102 

34,536 

1,474 

Total . 

115,397 

18,558 

124,950 

14,407 

Times-S 

ROP  Local . 

33,420 

24,532 

49,437 

28,613 

Preprinl  Local . 

440 

15,350 

88 

21,331 

ROP  National . 

30,980 

8,314 

36,145 

7,130 

Preprinl  Nalional . 

8,514 

2,600 

10,578 

2,304 

Financial . . 

5.667 

3,320 

7,579 

2,812 

Classifieo . 

49,441 

8,715 

66,516 

11,551 

Total  . 

,  128,462 

62,831 

170,341 

73,741 

GRAND  TOTAL 

.  243,859 

81,389 

295,291 

88,148 

YEAR  TO  DATE 

.  1,563,451 

509,766 

1,647,983 

478,691 

NEWARK, 

N.J. 

Star  Ledger-m 

ROP  Local . 

69,653 

12,670 

73,191 

13,384 

ROP  National . 

7,024 

921 

11,105 

1,037 

Financial . 

3,499 

1,197 

3,629 

750 

Classilied . 

87,510 

27,163 

81,587 

26,007 

Total . 

167,686 

41,951 

169,512 

41,178 

Star  Ledger-S 

ROP  Local . 

41,893 

3,521 

52,694 

3,728 

Preprinl  Local . 

32,922 

52,651 

45,614 

62,587 

ROPNalional . 

13,113 

95 

13,988 

5 

Preprinl  National . 

11,868 

15,262 

Financial . 

4,295 

4,845 

Classified . 

63,745 

72,213 

Total . 

167,836 

56,267 

204,616 

66,320 

GRAND  TOTAL.. 

.  335,522 

98,218 

374,128 

107,498 

YEAR  TO  DATE.. 

.  2,009,071 

616,421 

2,030,859 

448,490 

OAKLAND, 

CALIF. 

Tribune-m 

ROP  Local . 

22,267 

3,039 

20,275 

3,492 

Preprint  Local . 

8,800 

60,933 

11,440 

78,833 

ROP  National . 

2,501 

227 

6,093 

127 

Preprint  National . 

301 

301 

Financial 

1,181 

387 

1,141 

1,128 

Classified 

30,713 

8 

38,483 

14 

Total  . 

..  65,462 

64,895 

77,432 

83,895 

Tribune-S 

ROP  Local . 

7,540 

9,371 

Preprinl  Local . 

880 

41,697 

1,712 

51,260 

ROP  National . 

3,030 

3,776 

Preprint  Naional . 

10,578 

13,330 

Financial 

373 

447 

Classilied 

9,898 

13,541 

Total  . 

..  32,299 

41,697 

42,177 

51,260 

GRAND  TOTAL. 

..  97,761 

106,592 

119,609 

135,155 

YEAR  TO  DATE. 

..  597,783 

688,491 

684,058 

742,283 

PASADENA,  CALIF. 

Star-News-m 

ROP  Local . 

20,844 

23,873 

Preprint  Local . 

4,620 

ROP  National . . 

6,258 

3,865 

Financial . 

912 

1,025 

Classified . 

34,566 

29,799 

Total . 

...  67,200 

58,562 

Star-News-S 

ROP  Local... . 

7,727 

9,143 

ROP  National . 

2,911 

3,996 

Financial 

137 

126 

Classilied 

7,412 

10,407 

Total  . 

...  18,187 

23,672 

GRAND  TOTAL 

85,387 

82,234 

YEAR  TO  DATE 

...  473,704 

482,977 

1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

PLEASANTON,  CALIF. 


Herald-m 


ROP  Local . 

38,263 

290 

35.688 

Preprinl  Local . 

25,624 

28,126 

ROP  Nalional . 

11,057 

9,189 

Preprinl  Nalional . . 

344 

Financial . 

1,358 

192 

1,115 

Classified . 

68,963 

63,979 

Total  . 

145,609 

28,608 

109,971 

Herald-S 

ROP  Local . 

7,766 

9,810 

Preprinl  Local . 

25,080 

5,452 

ROP  Nalional . 

4,364 

4.888 

Preprint  Nalional . 

10,750 

Financial . . 

194 

368 

Classified . 

29,300 

32,769 

Total  . 

77,454 

5,452 

47,815 

GRAND  TOTAL 

223,063 

34,060 

157,786 

YEAR  TO  DATE 

1,272,943 

106,920 

956,183 

SAN  GABRIEL,  CALIF. 


Tribune-m 


ROP  Local . 

29,979 

38.265 

Preprint  Local . 

6,463 

ROP  National . 

7,377 

8235 

Financial . 

1,676 

1,339 

Classified . 

35,562 

34,400 

Total  . 

81,057 

82,239 

Tribune-S 

ROP  Local . 

6,141 

8,748 

Preprinl  Local . 

8.800 

880 

ROP  National . 

2,859 

3,554 

Financial . 

185 

341 

Classilied . 

6,186 

9,060 

Total . 

24,171 

22,583 

GRAND  TOTAL... 

105,228 

104,822 

YEAR  TO  DATE... 

576,105 

612,633 

SAN  JOSE,  CALIF. 


Mercury  News-a/d 


ROP  Local . 

75,302 

75.250 

Preprinl  Local . 

47,698 

43,828 

ROPNalional . 

12,368 

11,901 

Preprint  Nalional . 

526 

Financial . 

4,624 

3,621 

Classilied . 

143,702 

149,333 

Total . . 

284,220 

283,933 

Mercury  News-S 

ROP  Local . 

22,662 

26,631 

Preprint  Local . 

53,397 

66,848 

ROPNalional . 

8,193 

10,172 

Preprint  Nalional . 

11,118 

13,010 

Financial . 

385 

601 

Classified . 

45,925 

62,383 

Total  . 

.  141,680 

179,645 

GRAND  TOTAL.. 

.  425,900 

463,578 

YEAR  TO  DATE.. 

.  2,613,130 

2,578,097 

SAN  MATED, 

CALIF. 

Times-e 

ROP  Local . 

24,417 

22,779 

Preprint  Local . 

14,888 

28,160 

ROP  National . 

3,995 

5,843 

Preprint  Nalional . 

8,084 

12,642 

Financial . 

1,386 

1,512 

Classilied . 

29,955 

37,296 

GRAND  TOTAL 

...  82,725 

108,232 

YEAR  TO  DATE 

...  576,446 

527,792 

SANTA  ANA,  CALIF. 

Orange  County  Register-a/d 


ROP  Local .  114,521  11,687  130,449  12,639 

Preprint  Local  32,545  18.615  28,700  22,591 

ROPNalional  10.153  15,589 

Preprinl  Nalional .  880  3,156  990 

Financial .  3,860  86  2,860  134 

Classilied .  118,022  3,766  144,932  129 

Total .  279,981  37,310  322,530  36,483 
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Orange  County  Register-S 

ROP  Local 

26,094 

38.893 

PreprmtLocal 

43.604 

3,998 

42276 

1,304 

ROPNational . 

9,460 

11,609 

PreprinlNNional . 

11266 

14,566 

86 

Fnncial . 

633 

527 

ClKSiM . 

44.056 

66.754 

TaW . 

.  135,113 

3,998 

174,625 

1,390 

GRANDTOTAL.. 

.  415,094 

41,308 

497,155 

37,873 

YEARTODATE.. 

.  2,541,551 

247,478  2.719,402 

274.046 

SANTA  ROSA,  CALIF. 

Press  Democrat-m 

ROP  Local 

36.684 

35.428 

Preprml  Local 

110 

ROPNational 

2,133 

2,336 

Financial  .  . 

1,541 

2255 

Classified 

73,948 

81,196 

Tatol . 

.  114,416 

121,215 

Press  Democrat-S 

ROPLocal 

13.404 

16,484 

Preprint  Local 

220 

1,100 

ROPNational . 

3,178 

4,665 

Financial 

1,296 

1,869 

Classified 

18.737 

26,327 

Total . 

..  36,835 

50,445 

GRANDTOTAL.. 

..  151,251 

171,660 

YEARTODATE. 

..  909.899 

923,330 

VENTURA,  CALIF. 

Star-Free  Press-m 

ROPLocal 

38.331 

32,966 

ROP  National . 

8,394 

10,628 

Financial 

1,421 

2,349 

Classified 

36,306 

35,351 

Total . 

84,452 

81,294 

Star  Free  Press-S 

ROPLocal . 

7,773 

14,635 

ROPNational 

2,390 

4,127 

Financial . 

821 

660 

Classified . 

10,626 

18.136 

Total . 

21,610 

37,558 

GRANDTOTAL. 

..  106,062 

118,852 

YEARTODATE. 

..  684,370 

677,000 

WALNUT  CREEK,  CALIF. 

Contra  Costa  Times-m 


ROPLocal 

39,684 

39,101 

Preprint  Local . 

40,260 

51,030 

45,566 

ROPNational 

4259 

5.063 

Preprint  National . 

86 

516 

Financial 

2,403 

1,376 

2,249 

Classified 

57203 

63,308 

Talal  . 

143,895 

52,922 

155,287 

Contra  Costa  Times-S 

ROPLocal . 

13,639 

17,835 

Preprint  local 

42,051 

6,102 

50,980 

ROP  National . 

4,202 

5,271 

Preprint  National . 

10,234 

172 

18,314 

Financial 

1219 

1,246 

Classified 

20,900 

42,997 

Total . 

92,245 

6,274 

136,643 

GRANDTOTAL... 

236,140 

59,196 

291,930 

YEARTODATE... 

944,404 

59,196  1,573,419 

WESTCHESTER/ROCKLAND,  N.Y. 

Reporter-Dispatch-e 


ROPLocal . 

30,634 

1,528 

31,752 

2,166 

Preprint  Local 

10.380 

9,986 

10,664 

7,334 

ROPNational . 

4.860 

8,481 

40 

Preprint  National . 

508 

316 

Financial . . . 

4,413 

124 

4,664 

16 

Classified . 

35,300 

30,560 

Total . 

85,587 

12,146 

86,121 

9,872 

Reporter-Oispatch-S 

ROPLocal . 

9,136 

168 

15,406 

283 

Preprint  Local . 

28,631 

18,063 

40,790 

36,516 

ROP  National . 

5,987 

166 

7,077 

194 

Preprint  National . 

11,094 

688 

13,846 

Financial . 

2,741 

33 

2,382 

Classified . . . 

10,811 

13,041 

Total  . 

68,400 

19,138 

92,542 

36,993 

GRANDTOTAL... 

153,987 

31,284 

178,663 

46,865 

YEARTODATE... 

870,521 

198,952  1,022,527 

170,554 

*lndicates  newspapers  reporting  figures  in  lines. 
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ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


ALBANY,  N.Y. 

Times  Union-m 


ROP  Local .  29,245  36.373 

Preprint  Local .  39.154  42,330 

ROP  National .  4.807  5,031 

Preprint  National .  110  280 

Classified .  37,249  36,123 

Total .  110,565  120,137 

Times  Union-S 

ROP  Local .  15,220  15,456 

Preprint  Local .  79.244  74,577 

ROP  National .  3,161  2,825 

Preprint  National .  21,655  18,304 

Classified .  17,988  17,812 

Total .  137,268  128,974 


GRANDTOTAL...  247,833  249,111 

YEARTODATE...  1,190,721  1,230,898 


ALBANY,  ORE. 

Democral-HeraW-e 

ROPLocal . 

23,356 

23,719 

ROP  National . 

124 

498 

Classified . 

19,125 

20,536 

GRANDTOTAL... 

44,259 

45,942 

YEAR  TO  DATE... 

,  264,505 

270,808 

BANGOR, 

MAINE 

Daily  News-m 

ROPLocal . 

17,952 

5,869 

14,391 

7,347 

Preprint  Local . 

3,144 

28,041 

9,726 

14,693 

ROPNational 

1,425 

1.289 

Preprint  National . 

324 

Classified 

14,748 

200 

12,448 

148 

Total . . 

..  37,269 

34,110 

38,178 

22,188 

News-S 

ROPLocal . 

5,561 

1,477 

7,382 

1,665 

Preprint  Local . 

324 

19,923 

324 

23,036 

ROPNational . 

380 

493 

Preprint  National . 

10,692 

13,398 

Classified . 

10,213 

10,807 

Total . 

..  27,170 

21,400 

32,404 

24,701 

GRANDTOTAL. 

..  64,439 

55,510 

70,582 

46,889 

YEARTODATE. 

..  383,901 

304,213 

420,665 

224,993 

BENNINGTON,  VT. 


Banner-m 


ROPLocal . 

8,963 

9,602 

Preprint  Local . 

1,141 

1,366 

ROPNational . 

952 

379 

Preprint  National . 

55 

Classified 

7,806 

8,416 

GRANDTOTAL... 

18,902 

19,818 

YEARTODATE... 

104,148 

116,383 

BINGHAMTON,  N.Y. 

Press  &  Sun  Bulletin-m 


ROP  Local .  25,362  26,471 

Preprint  Local .  27,730  7,716  24,657  7,338 

ROPNational .  1,156  1,660 

Preprint  National .  77  57  275  40 

Classified . .  22,177  21,840 

Total .  76,502  7,773  74,903  7,378 

Press  &  Sun-Bulletin-S 

ROP  Local .  11,982  13,602 

Preprint  Local .  26,871  8,955  22,740  8,987 

ROPNational .  471  234 

Preprint  National .  10,358  9,542  26 

Classified . .  7,399  7,069 

Total .  57,081  8,955  53,237  9,013 


GRANDTOTAL...  133,583  16,728  128,140  16,391 
YEARTODATE...  786,143  99,577  805,913  95,893 


1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

BLOOMINGTON,  IND. 

Herald  Times-mS 


ROP  Local .  25,236  27,456 

Preprint  Local .  71,748  60,091 

ROPNational .  279  989 

Preprint  National .  3,482  4,381 

Classified  .  27,984  31,475 


GRANDTOTAL...  128,729  124,392 

YEARTODATE...  775,139  706,302 

BUFFALO,  N.Y. 


News-a/d 

ROP  Local .  31,807  24,907 

Preprint  Local .  3,187  5,557  3,022  5,330 

ROPNational .  4,621  8,357 

Preprint  National .  88  29 

Classified .  37,772  34,816 

Total .  77,387  5,645  71,102  5,359 

News-S 

ROP  Local .  14,086  18,335 

Preprint  Local .  2,487  11,963  4,503  10,234 

ROPNational  3,487  5,309 

Preprint  National .  445  4,032  290  5,254 

Classified .  11,504  12,071 

Total .  32,009  15,995  40,508  15,488 


GRANDTOTAL...  109,396  21,640  111,610  20,847 
YEARTODATE...  625,335  126,697  603,427  112,956 


CASA  GRANDE,  ARIZ. 


Dispatch-eS 

ROPLoal .  11,128  11,554 

ROPNational .  1,038  792 

Classified .  12,530  12,293 

GRANDTOTAL...  24,696  24,639 

YEARTODATE...  151,668  152,679 

CHAMPAIGN,  ILL. 

News  Gazette-eS 

ROP  Local .  32,960  302  36,112  102 

Preprint  Local .  81,043  26,832  95,718  15,222 

ROPNational .  1,427  1,203 

Preprint  National .  15,609  19,479 

Classified .  31,600  35,593 

GRANDTOTAL...  162,639  27,134  188,105  15,324 


YEARTODATE...  1,015,326  154,790  1,166,694  344,029 


CHARLOHE,  N.C. 

Observer-mS 

ROPLocal... 

59,823 

86,780 

58,070 

79,235 

Preprint  Local 

5,953 

43,600 

7,764 

47,306 

ROP  National . 

5,787 

876 

6,387 

607 

Preprint  National . 

9,252 

7,897 

574 

Classified... 

80,287 

36,872 

87,653 

37,661 

GRANDTOTAL. 

..  161,102 

168,128 

167,771 

165,383 

YEARTODATE. 

..  1,010,336  1,090,739  1,065,565  1,104,172 

CHICAGO 

,ILL. 

Daily  Herald-m 

ROPLocal . 

63,127 

46,469 

68,300 

36,134 

Preprint  Local . 

1,508 

47,826 

2,658 

60,757 

ROPNational . 

596 

438 

517 

274 

Classified... 

42,072 

43,880 

GRANDTOTAL. 

..  107,303 

94,733 

115,355 

97,165 

YEARTODATE. 

..  628,018 

595,428 

637,290 

587,708 

CLEVELAND,  OHIO 

Plain  Dealer-m 

ROPLocal . 

61,979 

15,885 

72,267 

14,327 

Preprint  Local . 

53,341 

31,690 

46,706 

25,683 

ROPNational . 

11,116 

502 

11,337 

576 

Preprint  National . 

11,319 

125 

13,451 

Classified... 

68,981 

13,815 

70,663 

23,388 

GRANDTOTAL. 

..  206,736 

62,017 

214,424 

63,974 

YEARTODATE. 

..  1,186,866 

388,582  1,160,916 

372,688 

CONWAY,  ARK. 

Log  Cabin  Democrat-eS 

ROPLocal . 

18,753 

19,572 

Preprint  Local . 

16,965 

13,420 

ROP  National . 

77 

600 

Preprint  National . 

106 

Classified... 

8,274 

8,571 

GRANDTOTAL. 

...  44,069 

42,269 

YEARTODATE. 

...  273,866 

243,087 
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DETROIT,  MICH. 

News  &  Free  Press-meS 

RUN 

RUN 

ROP  Local . 

92,193  46,600 

102.401 

33,285 

Preprint  Local . 

36,461  77,271 

35,718 

69.165 

ROP  National . 

11,609  947 

15,414 

601 

Preprint  National . 

10,825  3,059 

12,003 

1,849 

Classilied . 

69,224 

71,640 

GRANDTOTAL.. 

.  220,312  127,877 

236,996 

104,900 

YEARTODATE.. 

.  1,292,651  699,471  1,310,150 

DULUTH,  MINN. 

634,597 

News-Tribune-mS 

ROP  Local . 

23,360  3,806 

20,950 

5,862 

Preprint  Local 

19,772  43,679 

19,794 

39,031 

ROP  National 

1,097  15 

1.385 

Preprint  National . 

13,125 

12,125 

Classified... 

37,160 

29,249 

1,846 

GRANDTOTAL.. 

.  94,514  47,500 

83,503 

46,739 

YEARTODATE.. 

.  610,143  283,298 

DURHAM,  N.C. 

548.759 

284,576 

Herald-Sun-mS 

ROP  Local . 

38,734 

42,459 

ROPNalional . 

1,212 

2,620 

Classilied 

43,310 

51,857 

GRANDTOTAL.. 

..  83,256 

96,936 

YEAR  TO  DATE.. 

„  500,249 

EAU  CLAIRE,  WIS. 

535,317 

Leader  Teleg  ramies 

ROP  Local . 

31,127 

37,092 

Preprint  Local . 

37,526  20,690 

36,714 

36,188 

ROPNalional . 

1,758 

1,977 

Preprint  National . 

9,548 

11,121 

Classilied . 

29,897 

31,250 

GRANDTOTAL. 

..  109,856  20,690 

118,154 

36,188 

YEAR  TO  DATE. 

..  675,923  160,264 

EDMDNTON,  ALTA, 

660,639 

160,477 

Journal-m' 

ROP  Local 

..  740,790 

832,385 

Preprint  Local . 

,..  1,188,289 

947,789 

ROP  National . 

...  291,719 

269,948 

Preprint  National . 

55,467 

43,022 

Classified 

...  751,752 

782,853 

GRANDTOTAL. 

..  3,028,017 

2,876,409 

YEARTODATE...  16,664,178  16,430,098 

Note:  Figures  given  in  modular  agate  lines. 

ERIE,  PENN. 

Morning  News-m 

ROP  Local . 

20,189 

20,276 

Preprint  Local . 

24,856 

20,552 

ROP  National . 

1,128 

1,382 

Classified. 

26,584 

25,338 

Total . 

..  72,757 

67,548 

Daily  Times-e 

ROP  Local . 

23,341 

22,742 

Preprint  Local . 

25,363 

20,816 

ROPNalional . 

1,186 

1,396 

Classified. 

35,245 

33,179 

Total  . 

...  85,135 

78,133 

Times  News-S 

ROP  Local . 

17,425 

19,509 

Preprint  Local . 

34,575 

47,222 

ROP  National . 

219 

1,152 

Preprint  National . 

11,112 

11,878 

Classified. 

20,604 

26,302 

Total  . 

...  83,935 

106,063 

GRANDTOTAL 

...  241,827 

251,744 

YEARTODATE 

...  1,338,624 

1,331,023 

FORT  LAUDERDALE,  FLA. 

Sun  Sentinel-mS 

ROP  Local . 

107,398  189,193 

118,249 

157,749 

Preprint  Local 

59,332  44,226 

44,502 

37,930 

ROPNalional . 

19,846  1,436 

21,137 

731 

Preprint  National . 

19,580  1,026 

17,468 

1,565 

Classified 

200,611  82,471 

200,732 

77,534 

GRANDTOTAL 

...  406,767  318,352 

402,088 

275,509 

YEARTODATE 

...  2,086,746  1,713,428  2,161,377  1,558,685 

*lndjcates  newspapefs  feporting  figufes  in  lines. 
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GRAND  FORKS,  N.D. 


Herald-m 


ROP  Local . 

22,168 

24,876 

Preprint  Local . 

49,151 

41,972 

ROP  National . 

871 

819 

Preprint  National . 

11,260 

8,660 

Classified 

19,938 

17,295 

GRANDTOTAL... 

103.388 

93,622 

YEARTODATE... 

631,955 

603,511 

GRAND  ISLAND,  NEB. 


Independent-eS 

ROP  Local .  33.819  38,303 

Prepiinl  Local .  26,403  9,197  30,917  9,394 

ROP  National .  1,260  1,383 

Preprint  National .  218  792 

Classified .  17,779  16,306 

GRAND  TOTAL...  79,479  9,197  87,701  9,394 


YEAR  TO  DATE...  494,991  68,994  475,283  49,200 

GREENSBURG, PENN. 


Tribune-Review-m 

ROP  Local .  24,605  22,633 

Preprint  Local  11,029  16,827  10,098  10,350 

ROP  National  290  1,418 

Preprint  National .  520 

Classified  39,260  30,061 

Total .  75,704  16,827  64,210  10,350 

Tribune-Revievi-S 

ROP  Local .  21,618  20,952 

Preprint  Local .  37,925  25,156  40,394  27,990 

ROP  National .  493  530 

Preprint  National .  17,810  19,630 

Classified .  20,010  17,939 

Total .  97,856  25,156  99,445  27,990 

GRANDTOTAL.,.  173,560  41,983  163,655  38,340 

YEARTODATE...  940,969  211,164  941,912  205,669 


GREENWICH,  CDNN. 


Time-a/d 


ROP  Local . 

23,426 

19,935 

Preprint  Local . 

329,437 

409,728 

ROP  National . 

3,567 

5,803 

Preprint  National . 

13,324 

Classified . 

19,471 

17,334 

Total . . 

.  389,225 

452,800 

Time-S 

ROP  Local . 

7,710 

5,730 

Preprint  Local . 

413,038 

313,575 

ROP  National . 

2,472 

1,528 

Preprint  National . 

153,340 

148,279 

Classilied . 

7,050 

6,412 

Total  . 

.  583,610 

475,524 

GRANDTOTAL.. 

.  972,835 

928,324 

YEARTODATE.. 

.  5,235,232 

5,035,069 

HUTCHINSDN,  KAN. 


News-mS 

ROP  Local .  19,010  25,958 

Preprint  Local .  8,794  56,236  16,605  72,785 

ROPNalional .  1,308  1,452 

Preprint  National .  9.060 

Classified .  18,870  22,375 

GRANDTOTAL...  57,042  56,236  66,390  72,785 


YEARTODATE...  398,482  402,990  371,184  370,506 

INDIANAPDLIS,  IND. 


Star-m 

ROP  Local .  61,334  716  58,907  822 

Preprint  Local .  2,449  3,730 

ROPNalional .  2,496  2,902 

Classified  ^  57,632  60,013 

Total .  121,462  3,165  121,820  4,552 

N6WS*€ 

ROP  Local . .  46,179  716  42,850  822 

Preprint  Local .  2,449  3,730 

ROPNalional .  2,485  2,813 

Classified .  56,345  59,190 

Total .  105,009  3,165  104,853  4,552 


1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


Star-S 

ROP  Local .  20,553  18,809 

Preprint  Local .  909  10,146  734  10,298 

ROPNalional .  2,308  1.768 

Preprint  N^ional .  3,535  4,166 

Classified .  46,450  46,308 

Total .  73,755  10,146  71,785  10,298 


GRANDTOTAL...  300,226  16,476  298,458  19,402 
YEARTODATE...  1,547,136  87,137  1,551,177  96,690 

LINCOLN,  NEB. 


Joumal-Star-meS 

ROP  Local .  40,045  44,064 

Preprint  Local .  67,370  64,027 

ROPNalional .  903  1,539 

Preprint  Nabonal .  8,700  12,086 

Classified .  37,485  39,506 

GRANDTOTAL...  154,503  161,222 

YEARTODATE...  N/A 

LOUISVILLE,  KY. 

Courier  Journal-a/d 

ROP  Local .  39,012  19,720  39,448  25,769 

Preprint  Local .  37,445  25,310 

ROPNalional .  871  1,447 

Classified .  25,965  20,241  25,834  9,101 

Total .  65,848  77,406  66,729  60,180 

Courier  Joumal-S 

ROP  Local .  25,112  89  32,460  209 

Preprint  Local .  41,167  48,636 

ROP  National .  645  698 

Preprint  National .  11,137  12,595 

Classified .  14,167  18,281 

Total .  39,924  52,393  51,439  61,440 

GRANDTOTAL...  105,772  129,799  118,168  121,620 

YEARTODATE...  631,831  785,474  686,337  733,161 


MANCHESTER,  N.H. 


Union  Leader-m 


ROP  Local . 

44,078 

43,889 

ROP  National . 

1,003 

1,921 

Classified . 

29,866 

30,891 

Total . 

74,947 

76,701 

N.H.  Sunday  News-S 

ROP  Local . 

15,488 

16,126 

ROP  National . 

503 

744 

Classilied . 

18,633 

21,667 

Total  . 

34,624 

38,537 

GRANDTOTAL... 

109,571 

115,238 

YEAR  TO  DATE... 

635,077 

654,309 

MEDICINE  HAT,  ALTA. 


Ne'ws-e* 

ROP  Local .  355,118  355,886 

Preprint  Local .  733,811  618,656 

ROPNalional .  68,991  74,168 

Preprint  National .  34,190  42,762 

Classified .  119,579  121,429 


GRANDTOTAL...  1,311,689  1,212,900 

YEARTODATE...  6,946,840  6,731,595 

'Note:  Figures  given  in  modular  agate  lines. 

MIDDLETOWN,  N.Y. 

Times  Herald  Record-mS 


ROP  Local .  71,913  85,987 

Preprint  Local .  67,815  131,427  87,831  92,604 

ROPNalional .  765  2,272 

Preprint  National .  21,240  24,048 

Classified  .  60,975  67,055 

GRANDTOTAL...  222,708  131,427  267,193  92,604 


YEARTODATE...  1,324,000  682,956  1.335,655  518,777 

MONTREAL,  DUE. 


Gaaette-mS' 

ROP  Local .  625,271  718,647 

Preprint  Local .  61 7,431  471,944 

ROP  National .  439,337  343,673 

Preprint  National .  227,761  79,572 

Classified .  730,022  747,279 


GRANDTOTAL...  2,639,822  2,361,115 

YEARTODATE...  14,078,243  13,703,435 

'Note:  Figures  given  in  nnodular  agate  lines. 
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1992 

1991 

FUa  PART 

FUa  PART 

RUN  RUN 

MUNCIE,  IND. 

RUN  RUN 

Starnn 

ROP  Local . 

19,677 

24,898 

Preprint  Local . 

5,466 

3,051 

ROP  National . 

627 

805 

Prepnnl  National . 

59 

CiassMad. . 

15,443 

16.088 

TtM . 

41^13 

44,901 

Press-e 

ROP  Local . 

25,922 

31.809 

Preprint  Local . 

8292 

5,117 

ROPNatlonal 

642 

805 

Preprint  National 

59 

ClassiHed . 

17,100 

18.248 

TaM . 

51,956 

56,038 

Star-S 

ROPLocal 

5,990 

7,026 

Preprint  Local . 

7,669 

6.452 

ROPNatlonal 

28 

157 

Preprint  National 

496 

510 

Cassified 

4,199 

4.849 

TaW . 

18,382 

18,994 

GRAND  TOTAL... 

111,551 

119,933 

YEAR  TO  DATE... 

553,734 

602,052 

NASHVILLE,  TENN 

Tennessean-m 

ROPLocal . 

35.537 

39,538 

Preprint  Local 

17,623 

13,361 

ROPNatlonal ..  . 

2,375 

3,177 

Preprint  National 

42 

ClassiFied  ... 

34,161 

33,385 

Talal  . 

...  89,738 

89,461 

Banner.e 

ROPLocal . 

35.693 

39.094 

Prepnnl  Local 

17,623 

13.361 

ROPNatlonal 

2.359 

3.030 

Preprint  National 

42 

Classilied  . 

33,791 

32.600 

TabI . 

...  89,508 

88,085 

Tennessean-S 

ROPLocal . 

18,029 

28,613 

Preprint  Local 

28.755 

29,271 

ROPNatlonal 

1.438 

1,855 

Preprint  Natianal . 

11,448 

12.852 

Classified 

19.332 

24.164 

Total . 

...  79,002 

96,755 

GRAND  TOTAL. 

...  258,248 

274,301 

YEARTODATC 

...  1,599,295 

1,584,550 

NORTHAMPTON,  MASS. 

Daily  Hampshire  Gazette.e 

ROPLocal . 

34,679 

30,796 

Preprint  Local 

26.832 

24,381 

36.636 

17,415 

ROPNatlonal 

719 

446 

Preprint  National . 

258 

Classified 

15,359 

14,241 

GRAND  TOTAL... 

77,589 

24,381 

82,377 

17,415 

YEAR  TO  DATE... 

459,483 

100,749 

450,188 

85,656 

NuggetHii 

ROPLocal . 

NORTH  BAY,  ONT. 

25,471 

22,294 

Preprint  Local 

53,421 

51,058 

ROPNatlonal 

6,139 

4,726 

Preprint  National . 

2,954 

2,130 

Classified  . 

22,855 

21,186 

GRAND  TOTAL. 

..  110,840 

101,394 

YEAR  TO  DATE. 

..  582,106 

587,815 

NORTH  PLATTE,  NEB 

Telegraph-mS 

ROPLocal 

24,783 

21,164 

Preprint  Local 

17,095 

17,748 

20,228 

24,273 

ROPNatlonal 

1,191 

1,742 

Preprint  National . 

391 

130 

392 

Classified . 

9,799 

9,997 

GRAND  TOTAL... 

53,259 

17,878 

53,523 

24,273 

YEAR  TO  DATE... 

322,269 

106,357 

275,316 

130,893 

*lndicates  newspapers  reporting  figures  in  lines. 


Dally  Star-m 

1992 

FULL  PART 

RUN  RUN 

ONEONTA,  N.Y. 

1991 

FULL  PART 

RUN  RUN 

ROPLocal . 

17.075 

18,970 

ROPNatlonal . 

726 

722 

Classified  . 

14,079 

14.694 

GRAND  TOTAL... 

31.880 

34,386 

YEAR  TO  DATE... 

.  172,672 

180,850 

ONTARIO,  ORE. 

9.690  10.994 

36.894  43.022 

1.175  1.328 

10.102  9,179 

57,861  64,523 

363,070  360,681 


OHAWA,  ILL. 


Daily  Times-« 


ROPLocal . 

18.931 

14,374 

Preprint  Local . 

37,106 

1,446 

36.064 

2,506 

ROP  National 

680 

960 

Preprint  National . 

556 

Classified . 

6,953 

5.380 

GRAND  TOTAL.. 

63,670 

1,446 

57,334 

2,506 

YEAR  TO  DATE.. 

.  352,470 

13,084 

335,101 

14,819 

Argua  OI)server.eS 

ROP  Local . 

Preprint  Local 
ROP  National 
Classified 

GRAND  TOTAL... 
YEAR  TO  DATE... 


PORTAGE  LA  PRAIRIE,  MAN. 


Daily  Giaphic-e 


ROPLocal . 

11,340 

12,615 

Preprint  Local . 

10,554 

8,115 

ROP  National 

2,059 

1.568 

Preprint  National . 

52 

Classified 

4,025 

3,677 

GRAND  TOTAL... 

28,030 

25,975 

YEAR  TO  DATE... 

143,461 

126,654 

PORTLAND,  MAINE 


Press  Herakf-m 


ROPLocal . 

22,595 

21,538 

Preprint  Local . 

16,019 

15,693 

ROP  National . 

728 

1,027 

Preprint  National . 

108 

Classified . 

13,394 

12,352 

Total  . 

52,844 

50,610 

Telegram-S 

ROPLocal . 

13,990 

14.696 

Preprint  Local . 

32,961 

32,931 

ROP  National . 

643 

536 

Preprint  National . 

4,291 

4,440 

Classified 

17,651 

15.153 

Total . 

69,536 

67,756 

GRAND  TOTAL... 

122,380 

118,366 

YEAR  TO  DATE... 

716,081 

720,977 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Eagle-S 

ROP  Local . 

19,079 

25.963 

Preprint  Local . 

7.580 

31,610 

9.085 

23,385 

ROP  National . 

779 

907 

Preprini  National . 

11.160 

13,410 

Classilied 

20.280 

23.055 

Total  . 

58,878 

31,610 

72,420 

23.385 

GRAND  TOTAL... 

168,689 

31,610 

174,609 

23,385 

YEAR  TO  DATE... 

1,197,146 

114,625  1,030,373 

98,335 

RENO, 

NEV. 

Gazette-Joumal-m 

ROPLocal . 

59,764 

58,884 

Preprini  Local . 

110,364 

98,631 

ROP  National . 

1,626 

2,107 

Preprini  National . 

10,296 

10,472 

Classified . 

61,591 

54,266 

GRAND  TOTAL... 

243,641 

224,360 

YEAR  TO  DATE... 

1,505,991 

1,430,176 

RICHMOND,  VA. 

Times-Dlspatch-m 


ROPLocal . 

41,978 

10,186 

37,711 

3.378 

Preprint  Local . 

16,708 

1,742 

15,446 

1,992 

ROPNatlonal . 

2,616 

216 

3,637 

130 

Preprint  National . 

545 

Classified . 

32,591 

6,436 

31,230 

1,130 

Total  . 

..  93,893 

19,125 

88,024 

6,630 

Times-Olspatch-S 

ROPLocal . 

18,937 

4,655 

26,191 

Preprint  Local . 

26,418 

1,775 

26,625 

2,838 

ROPNatlonal . 

1,108 

4 

2,093 

Preprini  National . 

9.935 

10.880 

Classilied 

20,301 

6,676 

25,271 

Total  . 

...  76,699 

13,110 

91.060 

2,838 

GRAND  TOTAL. 

...  170,592 

32,235 

179,084 

9,468 

YEAR  TO  DATE. 

...  1,406,703 

126,829  1,424,317 

92,731 

RIVERSIDE,  CALIF 

Press-Enterprise-mS 

ROPLocal . 

54,561 

25,152 

66.383 

26,485 

Preprint  Local . . . 

...  142,068 

138,370 

ROPNatlonal . 

5,118 

218 

6,195 

265 

Preprint  National . 

16,380 

18,552 

Classified . 

61,728 

467 

88.485 

225 

GRAND  TOTAL 

..  279,855 

25,837 

317,985 

26,975 

YEAR  TO  DATE 

..  1,664,247 

144,754  1,673,118 

138,197 

ROCKFORD,  ILL. 

Register-Star-m 

ROPLocal . 

40,549 

44,621 

Preprint  Local . 

72,223 

65,863 

ROP  National . 

3,475 

2,330 

Preprini  Nalional . 

10,055 

9,960 

Classified . 

39.029 

41,513 

GRAND  TOTAL. 

..  165,331 

164,287 

YEAR  TO  DATE. 

..  1,033,491 

1,030,266 

PROVIDENCE,  R.l. 


Joumal-BulletIn-a/d 


ROPLocal . 

50,905 

15,889 

43,827 

9,802 

Preprini  Local . 

2,642 

246,749 

19,642 

109,529 

ROPNatlonal..- . 

3,945 

5,189 

Preprint  National . 

37,790 

288 

21,063 

Classified 

36,686 

1,116 

39,967 

1,194 

Total . 

94,179 

301,544 

108,913 

141,587 

Joumal-S 

ROPLocal . 

34,548 

2,878 

22,745 

2,310 

Preprint  Local . 

51,474 

173,982 

48,191 

160,417 

ROP  National . 

4,258 

4,416 

Preprint  National . 

17,047 

14,745 

Classified . 

17,861 

408 

17,819 

494 

Total . 

.  125,188 

177,268 

107,917 

163,222 

GRAND  TOTAL.. 

.  219,367 

478,812 

216,830 

304,809 

YEAR  TO  DATE.. 

.  1,033,817  2,114,853 

1,062,775  1,462,951 

READING,  PENN. 

Eagle-TImes-e 


ROP  Local .  39,328  36,119 

Preprint  Local .  30,160  29,730 

ROP  National  803  1,527 

Classified .  39,520  34,813 

Total .  109,811  102,189 


SACRAMENTO,  CALIF. 


Bee-mS 


ROP  Local . 

65,105 

19,791 

76,558 

23,406 

Preprint  Local . 

117,253 

34,114 

128,885 

40,302 

ROPNatlonal . 

13,947 

18,313 

Preprint  National 

18,460 

1,690 

20,914 

260 

Classilied . 

208,866 

7,384 

232,193 

7,176 

GRAND  TOTAL.. 

.  423,631 

62,979 

476,863 

71,144 

YEAR  TO  DATE.. 

N/A 

ST.  LOUIS 

,M0. 

Post-Dispatch-m 

ROPLocal . 

45,047 

20,770 

39,000 

18,947 

Preprint  Local . 

30,882 

19,007 

ROP  Nalional . 

3,654 

1,747 

3,303 

943 

Preprint  National . 

937 

Classified . 

42,080 

50,050 

6,348 

Total  . 

.  122,600 

22,517 

111,360 

26,238 

Post-Dispatch-S 

ROPLocal . 

22,093 

31,201 

Preprini  Local . 

36,778 

45,813 

ROP  Nalional . 

3,691 

4.600 

Preprint  Nalional . 

11,685 

14,987 

Classified . 

34,363 

42,693 

Total  . 

108,610 

139,294 

GRAND  TOTAL.. 

231,210 

22,517 

250,654 

26,238 

YEAR  TO  DATE.. 

1,486,761 

148,701 

1,505,367 

185,698 
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1992 

FULL  PART 
RUN  RUN 


1991 

FUa  PART 
RUN  RUN 


1992 

FULL  PART 
RUN  RUN 


1991 

FULL  PART 
RUN  RUN 


SAN  BERNARDINO,  CALIF. 


Sun-mS 

ROP  Local..,  48.357  50.287 

Ptepfint  Local  59,189  52,129 

ROP  National  3.191  6,593 

Preprint  National  11,690  9,994 

Classified .  47,850  48,424 

GRAND  TOTAL...  170,277  167,427 

YEAR  TO  DATE...  N.A. 


SAN  DIEGO,  CALIF. 

Union-Tribune-mS 

ROP  Local .  122,237  16,829  122,161  16,986 

Preprint  Local .  55,212  38,838  45,238  35,078 

ROP  National .  16,918  2,083  20,196  2,012 

Preprint  National .  10,652  626  9,674  1,776 

Classified . .  102.535  5,447  106,934  5,617 

GRAND  TOTAL...  307,554  63,823  304,203  61,469 


YEAR  TO  DATE...  1,859,772  368,114  1,864,544  354,216 


SAN  FRANCISCO,  CALIF. 


Chronicle-m 


ROP  Local . 

47,347 

14,836 

46,822 

13,044 

Preprint  Local . 

62,262 

55,242 

ROP  National 

17,248 

492 

17,990 

395 

Preprint  National . 

2,194 

260 

Classified . 

50,971 

50,280 

Total . 

180,022 

15,328 

170,594 

13,439 

Examiner-e 

ROP  Local... 

37,742 

14,133 

37,634 

12,432 

Preprint  Local 

62,262 

55,242 

ROP  National . 

15,696 

276 

16,700 

264 

Preprint  National . 

2,194 

260 

Classified  .. 

50,426 

49,853 

Total  . 

168,320 

14,409 

159,689 

12,696 

Examiner/Chronicle-S 

ROP  Local . 

23,887 

4,357 

25,094 

4,045 

Preprint  Local . 

57,546 

58,500 

ROP  National . 

10,756 

372 

8,276 

12 

Preprint  National . 

22,750 

21,580 

Classified.. 

28,753 

27,049 

Total . 

143,692 

4,729 

140,499 

4,057 

GRAND  TOTAL... 

492,034 

34,466 

470,782 

30,192 

YEAR  TO  DATE... 

2,460,408 

178,299 

2,440,228 

164,489 

SANTA  MONICA,  CALIF. 

Outtook-e 


ROP  Local . 

25,554 

26,672 

Preprint  Local . 

11,672 

8,590 

ROP  National . 

3,388 

6,711 

Classified . 

29,263 

33,373 

GRAND  TOTAL... 

69,877 

75,346 

YEAR  TO  DATE... 

418,304 

435,097 

SARATOGA  SPRINGS,  N.Y. 

Saratogian-m 


ROP  Local . 

9,728 

11,923 

Preprint  Local . 

10,896 

8,910 

17,004 

ROP  National . 

418 

451 

Classified . 

9,790 

9,259 

Total  . 

30,832 

8,910 

38,637 

Saratogian-S 

ROP  Local . 

4,466 

4,696 

Preprint  Local . 

29,022 

9,684 

24,522 

ROP  National 

127 

142 

Preprint  National . 

108 

Classified . 

3,725 

3,552 

Total . 

37,340 

9,684 

32,912 

108 

GRAND  TOTAL... 

68,172 

18,594 

71,549 

108 

YEAR  TO  DATE... 

383,572 

101,358 

342,298 

4,497 

SHELBYVILLE,  TENN. 

Times-Gazette-e 


SHREVEPORT,  LA. 


Tim*s-mS 


ROP  Local . 

38,648 

43,619 

Preprint  Local . 

22,713 

14,579  17,016 

ROP  National . 

1,608 

2,282 

Preprint  National 

9,159 

9,494 

Classified . 

33,506 

32,957 

GRAND  TOTAL... 

105,634 

14,579  105,368 

YEAR  TO  DATE... 

666,623 

116,272  1,159,486 

14,637 


14,637 

97,592 


SPOKANE,  WASH. 


Spokesman-Review-m 


ROP  Local . 

32,254 

28,867 

Preprint  Local . 

7,482 

6,225 

ROP  National 

2,696 

2,938 

Preprint  National . 

12 

Classified . 

37,803 

40,501 

Total  . 

80,235 

78,543 

Chronicle-e 

ROP  Local . 

32,111 

28,694 

Preprint  Local . 

3,289 

3,394 

ROP  National . 

2,696 

2,919 

Classified . 

37,715 

40,546 

Total  . 

75,811 

75,553 

Spokesman-Review-S 

ROP  Local . 

10,882 

15,446 

Preprint  Local . 

6,644 

7,440 

ROP  NSional . 

1,042 

1,795 

Preprint  National . 

1,342 

1,958 

Classified . 

17,311 

23,075 

Total . 

37,221 

49,714 

GRAND  TOTAL... 

193,267 

203,810 

YEAR  TO  DATE... 

1,162,309 

1,147,166 

STAMFORD, 

CONN. 

Advocate-a/d 

ROP  Local . 

27,822 

28,527 

Preprint  Local 

708,681 

856,466 

ROP  National . 

3,567 

5,803 

Preprint  National . 

31,312 

Classilied 

18,250 

15,979 

Total  . 

789,632 

906,775 

Advocate-S 

ROP  Local . 

8,442 

10,006 

Preprint  Local . 

1,139,028 

753,051 

ROP  National . 

2,472 

1,901 

Preprint  National . 

457,314 

437,224 

Classified . . 

6,858 

7,857 

Total  . 

1,614,114 

1,210,039 

GRAND  TOTAL... 

2,403,746 

2,116,814 

YEAR  TO  DATE... 

6,666,143 

6,223,559 

SYRACUSE,  N.Y. 

Post  Standard-m 

ROP  Local . 

27,932 

12,898 

28,473 

11,709 

Preprint  Local . 

94,738 

72,848 

ROP  National . 

2,314 

2,757 

Preprint  National . 

2,589 

Classified . . 

19,608 

19,010 

Total . 

..  147,181 

12,898 

123,088 

11,709 

Herald  Joumal-e 

ROP  Local . 

26,757 

7,062 

27,077 

6,612 

Preprint  Local 

102,539 

76,714 

ROP  National . 

1,929 

2,367 

Preprint  National . 

2,589 

Classified . 

18,447 

17,842 

Total . . 

..  152,261 

7,062 

124,000 

6,612 

Herald  Amerkan-S 

ROP  Local . 

14,483 

268 

18,433 

542 

Preprint  Local . 

82,341 

76,328 

ROP  National . 

1,579 

2,146 

Preprint  National . 

13,978 

14,575 

Classified 

14,091 

18,104 

Total  . 

,.  126,472 

268 

129,586 

542 

GRAND  TOTAL.. 

,.  425,914 

20,228 

376,674 

18,863 

YEAR  TO  DATE.. 

.  2,335,078 

121,261 

2,052,753 

115,081 

1992 

1991 

Fua 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

TOLEDO,  OHIO 

Blade-e 

ROP  Local . 

29,094 

5,230 

32,524 

6,307 

Preprint  Local. . 

24.003 

18,900 

ROP  National . 

1,611 

196 

2.268 

Preprint  National . 

189 

Classified . 

15,913 

713 

16,617 

909 

Total  . 

70,621 

6,141 

70,498 

7,216 

Blade-S 

ROP  Local . 

13,918 

21,007 

Preprint  Local . 

42,903 

50,904 

ROP  National . 

1,087 

2,371 

Preprint  National . 

17,514 

19,026 

Classified . 

12,839 

15,598 

Total  . 

88,261 

108,906 

GRAND  TOTAL... 

158,882 

6,141 

179,404 

7,216 

YEAR  TO  DATE... 

964,860 

36,142 

983,690 

47,158 

TOPEKA, 

,KAN. 

Capital  Joumal-m 

ROP  Local . 

42,151 

49,729 

Preprint  Local . 

19,013 

53,769 

25,844 

59,670 

ROP  NSional . 

1,293 

1,691 

Preprint  National . 

8,554 

10,724 

Classified . 

28,662 

30,713 

GRAND  TOTAL.. 

91,119 

62,323 

107,977 

70,394 

YEAR  TO  DATE.. 

.  596,643 

381,887 

567,247 

414,930 

TORRANCE,  CALIF 

Daily  Breeze-eS 

ROP  Local . 

44,520 

50,515 

Preprint  Local . 

73,172 

80,452 

ROP  National . 

5,028 

8,319 

Preprint  National . 

16,053 

18,460 

Classified 

55,905 

65,098 

GRAND  TOTAL 

...  194,678 

222,844 

YEAR  TO  DATE 

...  1,192,638 

1,221,464 

Daily  News-eS 

ROP  Local . 

TROY,  OHIO 

17,535 

14,039 

ROP  National . 

406 

490 

Classified . 

10,024 

10,487 

GRAND  TOTAL... 

27,065 

25,016 

YEARTODATC... 

152,679 

146,176 

TULSA,  OKLA. 

Wortd-m 

ROP  Local . 

34,523 

1,801 

34,360 

1,809 

Preprint  Local . 

2,350 

1,062 

2.213 

1,308 

ROP  National . 

1,134 

1,645 

Preprint  National . 

43 

Classified . 

31,673 

32,457 

Total . . 

69,680 

2,906 

70,675 

3,117 

Tribune-e 

ROP  Local . 

34,972 

1,801 

32,585 

1,809 

Preprint  Local . 

2,350 

1,062 

2,213 

1,308 

ROP  National . 

1,138 

1,645 

Preprint  National . 

43 

Classified . 

31,171 

31.779 

Total  . 

69,631 

2,906 

68,222 

3,117 

Wortd-S 

ROP  Local . 

18,603 

23,756 

Preprint  Local . 

5,859 

6,889 

ROP  National . 

1,652 

2,521 

Preprint  National . 

2,261 

3,094 

Classified 

19,801 

23,425 

Total . 

48,176 

59,685 

GRAND  TOTAL... 

187,487 

5,812 

198,582 

6,234 

YEAR  TO  DATE... 

1,104,023 

35,040  1,129,751 

32,482 

ROP  Local . 

15,107 

14,521 

Preprint  Local . 

18,737 

18,737 

ROP  National 

528 

Preprint  National . 

70 

96 

Classified . 

4,798 

4,596 

GRAND  TOTAL... 

38,712 

38,478 

YEAR  TO  DATE... 

249,554 

231,916 

TACOMA,  WASH. 


Morning  News  Tribune-m 


ROP  Local . 

41,905 

2,328 

44,307 

Preprint  Local 

65,603 

19,401 

71,528 

ROP  National . 

9,324 

174 

10,414 

Preprint  Natronal . 

16,664 

18,369 

Classified 

49,064 

1,583 

53,664 

GRAND  TOTAL.. 

.  182,560 

23,486 

198,282 

YEAR  TO  DATE.. 

.  1,099,352 

170,880  1,063,278 

WALLA  WALLA,  WASH. 


2,026 

Union  Bulletin-«S 

13,201 

ROP  Local . 

20,110 

19,450 

360 

ROP  National . 

760 

1,296 

17 

Preprint  National . 

62 

67 

1,778 

Classilied 

5,615 

5,028 

17,382 

GRAND  TOTAL... 

26,895 

26,076 

107,646 

YEAR  TO  DATE... 

155,667 

157,411 

•Indicates  newspapers  reporting  figures  in  lines. 
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1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

WASHINGTON,  PENN. 


Obse»v«f-R*po(1ef-m 


ROPLocal . - 

18311 

19.590 

Preprint  Local _ 

27219 

24.962 

ROP  National . 

929 

1.422 

Preprint  NNional 

516 

Classified . - . 

28.236 

25.754 

TtM . 

75211 

71,728 

Ol)sefver-Repoiter-S 

ROPLocal 

7.596 

7,082 

PreprinlLocal 

35.604 

30,573 

ROPNalional 

162 

182 

PreprinlNalional . . 

17.544 

129 

Classified . 

9289 

7,525 

Ttlal . 

70,197 

45,491 

BRAND  TOTAL... 

145,408 

117,219 

YEAR  TO  DATE... 

666,197 

651,952 

WICHITA  FALLS,  TEXAS. 

Times  Record  News-mS 


ROPLocal 

33,911 

41,724 

ROPNalional 

896 

1.806 

Classified . 

30.380 

34.072 

BRAND  TOTAL.. 

65,187 

77,604 

YEAR  TO  DATE.. 

N/A 

WINDSOR, 

ONT. 

Starve* 

ROPLocal. . . . 

_  541.904 

587,581 

PreprinlLocal 

756.942 

725,011 

ROPNalional 

159.758 

181.414 

PreprinlNalional 

91.351 

71,895 

Classified . 

356.761 

337,037 

BRAND  TOTAL. 

..  1,906,716 

1,902,938 

YEAR  TO  DATE. 

..  10,884,137 

10,827,770 

'Note:  Figures  given  in  modular  agate  lines. 


WINSTON-SALEM,  N.C. 


Joumal-m 

HOP  Local . .  42.080  10,161  44,691  9,659 

Preprint  Local . .  6^51  15.4T8  5,134  15,637 

ROP  National _  1266  2,656 

Preprint  National _  88  592  88 

Classified .  41236  37,245 

Tstal .  90,833  25,727  90,318  25,384 

Joumal-S 

ROPLocal .  14,188  1,755  17,907  2,465 

Preprint  Local .  6,574  25,753  6,352  30,601 

ROP  National.-. .  1,013  950 

PreprinlNalional . .  11,440  13,323 

Classified  20,098  20,213 

Total .  53,313  27,508  58,745  33,066 

BRAND  TOTAL...  144,146  53,235  149,063  58,450 

YEAR  TO  DATE...  894,022  339,741  847,969  323,554 


*lndicates  newspapers  reporling  figures  in  lines. 


Booklet  dissects 
polls 

“Twenty  Questions  a  Journalist 
Should  Ask  About  Poll  Results”  is 
being  distributed  by  the  National 
Council  on  Public  Polls,  New  York, 
N.Y. 

Evans  Witt,  the  Associated  Press’ 
director  of  election  planning,  is  co¬ 
author  of  the  pamphlet  with  Sheldon 
R.  Gawiser,  a  former  NBC  News  poll¬ 
ster  who  heads  a  consulting  firm  in 
Westport,  Conn.  The  two  ran  the 
AP/NBC  News  poll  when  it  was  cre¬ 
ated  in  1978. 

More  than  10,000  copies  have  been 
distributed  to  journalists,  journalism 
schools  and  professional  groups. 


LEGAL  BRIEFS 


AP  threatens  suit 
over  photog’s  arrest 

The  Associated  Press  has  filed  no¬ 
tice  that  it  may  sue  the  city  of  Pittsburgh 
and  its  police  department  in  connection 
with  the  arrest  of  a  part-time  photog¬ 
rapher. 

The  notice,  filed  July  21,  concerns 
the  March  arrest  of  Charles  A.  Palla  Jr. 
after  he  had  taken  photographs  of  po¬ 
lice  officers  pursuing  a  homeless  man. 
Police  seized  his  camera  and  film. 

Attorney  W.  Thomas  McGough  Jr., 
representing  AP,  said  the  filing  allows 
AP  to  review  information  to  determine 
what  happened  to  Palla’ s  camera  and 
film  and  to  decide  whether  to  file  a  civil 
suit. 

The  notice  named  the  city,  its  pub¬ 
lic  safety  department,  the  police  bureau 
and  Ronald  Nagy,  the  officer  who  ar¬ 
rested  Palla. 

Palla  has  been  ordered  to  stand  trial 
on  charges  of  obstruction  of  justice  and 
disorderly  conduct. 

— AP 

Pa.  daily  ordered 
to  pay  in 
libel  decision 

A  jury  has  ordered  the  New  Castle 
(Pa.)  News  to  pay  $370,000  to  a  politi¬ 
cal  candidate,  her  husband  and  her  fa¬ 
ther,  who  sued  the  newspaper  over  a 
headline. 

Max  Thomson,  publisher  and  gen¬ 
eral  manager  of  the  newspaper,  said  the 
verdict  will  be  appealed. 

The  candidate,  Mary  Ann  Reiter,  ran 
in  1987  for  the  Democratic  nomination 
for  district  justice  in  Shenango  Town¬ 
ship.  One  of  her  primary  opponents,  Pa¬ 
tricia  Allen,  tried  to  press  criminal 
charges  over  the  removal  of  her  cam¬ 
paign  signs  from  property  owned  by  Re¬ 
iter’ s  father,  Alfred  V.  Papa.  Papa  said 
he  and  his  son-in-law  removed  the  signs. 

The  Lawrence  County  district  attor¬ 
ney  told  Allen  her  case  belonged  in  civil 
court,  and  a  judge  upheld  the  opinion. 
In  reporting  that,  the  New  Castle  News 
ran  the  headline,  “Judge;  Sign  Theft  Is 
a  Civil  Complaint.” 

The  Reiters  and  Papa  sued  the  news¬ 
paper  and  reporter  John  K.  Manna,  say¬ 
ing  the  article’s  headline  was  libelous 
because  it  “obviously  indicated  to  ev¬ 
erybody  around  here  that  the  judge  had 
found  us  guilty  of  sign  theft.” 

A  Lawrence  County  jury  deliberated 
three  hours  before  finding  in  favor  of 
the  libel  plaintiffs. 


Papa  said  Allen  never  filed  a  civil 
suit  against  him  or  his  daughter. 

Reiter  won  the  Democratic  primary 
election  but  lost  the  general  election 
to  Republican  candidate,  David 
Rishel,  who  remains  in  office. 

—  AP 

Settlement  in 
challenge  of 
owner’s  will 

A  settlement  has  been  reached  in  a 
challenge  to  the  will  of  Elizabeth  Stu¬ 
art  Grant,  the  late  owner  of  the 
Danville  (Va.)  Register  &  Bee. 

Grant  left  her  estate,  initially  val¬ 
ued  at  $25  million,  in  the  hands  of  a 
trust  with  nine  beneficiaries — three 
colleges  and  six  charities  and  civic 
organizations.  She  left  nothing  to  her 
four  children  when  she  died  in  1990 
at  the  age  of  70. 

Three  of  the  children,  Elizabeth 
Grant  Peters,  Helen  Lawson  Grant 
and  R.  James  Grant,  sued  last  August, 
claiming  Grant  did  not  have  the  men¬ 
tal  capacity  to  make  a  valid  will. 

The  defendants  were  the  will’s  ex¬ 
ecutor,  the  charities,  and  their  brother, 
W.  Lawson  Grant  Jr.,  publisher  and 
general  manager  of  the  newspaper. 

After  the  settlement  was  reached, 
a  jury  trial  was  scheduled  to  be  held. 
Plaintiffs’  attorney  Edward  Trope 
said  his  clients  will  receive  a  cash  pay¬ 
ment.  The  terms  of  the  settlement  are 
confidential. 

Glenn  Pulley,  attorney  represent¬ 
ing  the  executor  of  the  will,  Ameri¬ 
can  National  Bank  &  Trust  Co.,  de¬ 
scribed  the  terms  of  the  settlement  as 
“quite  favorable”  for  the  estate. 

The  plaintiffs  will  not  inherit  the 
newspaper,  attorneys  said. 

Grant  said  in  a  1989  will  that  she 
wanted  an  employee  stock  ownership 
plan  formed  at  the  newspaper.  Pulley 
said  the  settlement  allows  the  execu¬ 
tor  to  decide  whether  to  establish  the 
plan. 

Such  a  plan  would  allow  the  trans¬ 
fer  of  the  paper  from  the  current  cor¬ 
porate  ownership  to  employee  own¬ 
ership,  with  the  employees  purchas¬ 
ing  stock  of  the  company. 

Grant  inherited  the  morning  news¬ 
paper,  the  Danville  Register,  and  the 
afternoon  paper.  The  Bee,  from  her 
father,  Rorer  A.  James  Jr.  when  she 
was  7 .  Four  year  later,  she  became  the 
owner  and  president  of  the  Register 
Publishing  Co.  The  two  papers 
merged,  forming  the  Danville  Regis¬ 
ter  &  Bee  in  1989. 

—  AP 
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Bashing 


(Continued  from  page  15) 


er  her  column  ever  knocked  Village 
Voice  advertisers.  She  recalled  hav¬ 
ing  taken  a  swipe  at  Camel’ s  “Smooth 
Joe”  ads. 

A  third  speaker,  Jeff  Cohen,  media 
critic  and  executive  director  of  FAIR 
(Fairness  and  Accuracy  in  Reporting), 
urged  alternative  papers  to  “raise 
skepticism”  about  conflicts  of  inter¬ 
est  between  the  establishment  media 
and  big  business. 

“There  is  not  a  clue  in  the  media  as 
to  how  the  system  works  in  this  coun¬ 
try,”  Cohen  declared. 

He  also  accused  the  mainstream 
press  of  applying  the  term  “special  in¬ 
terest  group”  to  describe  gays  and  les¬ 
bians,  pro-choice  advocates  and  fem¬ 
inist  groups,  but  not  to  “Wall  Street 
and  big  business”  groups. 

However,  when  Cohen  cited  the  oil 
companies  as  an  industry  that  is  be¬ 
ing  poorly  scrutinized  by  the  press, 
Shafer  disagreed. 

“Y ou’re  wrong  about  that,  Jeff,”  he 
cut  in.  “The  Wall  Street  Journal  and 
other  dailies  have  covered  this  story. 

1  wish  we  [in  the  alternative  press] 
would  be  doing  half  as  good  a  job  as 
the  big  papers”  on  the  oil  companies. 

In  a  later  interview,  Shafer  claimed 
there  is  little  regular  media  criticism 
from  the  alternatives. 

“Like  people  on  the  mainstream 
press,  staffers  on  the  alternatives  are 
worried  about  their  next  job,”  he  elab¬ 
orated.  “They’re  not  about  to  trash  a 
paper  or  an  editor  where  they  might 
be  applying  for  a  position.  There’s 
also  a  conspiracy  of  silence  that  you 
find  in  other  professions  like  law  and 
medicine.  They  don’t  blow  the  whis¬ 
tle  on  each  other.” 

At  another  panel,  “Writing  About 
Race,”  Seattle  Times  editorial  writer 
Terry  Tang  downplayed  the  immedi¬ 
ate  effects  any  hiring  of  minority  re¬ 
porters  would  have  on  how  daily 
newspapers  cover  ethnic  communi¬ 
ties  and  issues. 

“Real  change,”  she  said,  “is  possi¬ 
ble  five  years  from  now,  but  race  is  a 
pervasive  element  in  American  cul¬ 
ture  and  newspapers,  which  are  cri¬ 
sis-oriented  in  reporting  the  news, 
[and]  do  not  yet  have  a  mechanism  to 
effectively  handle  the  race  issue.” 

Tang,  a  Chinese-American  who 
joined  the  Times  from  the  alternative 
Seattle  Weekly,  said  the  alternative 
press  should  set  an  example  for  the 
dailies  in  diversifying  staff  and  cov¬ 
erage. 

“Your  readers  also  are  white  mid¬ 
dle-class  but  they  are  seekers  and  in¬ 
terested  in  getting  a  handle  on  the  race 


issue,”  she  said. 

A  black  panelist,  Laura  Washing¬ 
ton,  editor  of  the  investigative  Chi¬ 
cago  Reporter  magazine,  gave  both 
mainstream  and  alternative  papers 
low  marks  for  promoting  racial  di¬ 
versity,  but  said  the  alternatives  ap¬ 
pear  “more  willing  to  step  forward” 
about  race. 

Among  her  suggestions  was  that  the 
media  discard  their  “Rolodex  men¬ 
tality”  by  which  they  repeatedly  call 
the  same  sources  on  stories  involving 
minority  communities. 

“It  takes  work  but  you  can  find  new 
sources,”  Washington  insisted.  In  the 
black  community,  she  pointed  out,  the 
church  is  one  of  the  most  important 
institutions  and  should  be  sought  out 
for  information. 

“When  you  do  develop  new  sources,” 
she  went  on,  “respect  and  cultivate 
them.” 


No  newspaper  fan 


Wal-Mart  and  Sam’s  Stores  shun 
newspaper  advertising  because  news¬ 
paper  profits  are  too  high. 

At  least  that  is  what  a  vice  presi¬ 
dent  of  the  $55-billion  retailer,  the  na¬ 
tion’s  largest,  told  the  Oklahoma 
Newspaper  Association. 

ONA’s  newsletter  says  Wal-Mart 
executive  Paul  Higham,  in  an  inter¬ 
view,  scolded  ONA’s  Barry  Newton, 
Dennis  Shick  and  Julie  Jackson,  say¬ 
ing  newspaper  profits  are  excessive 
and  the  retailer  avoids  doing  business 
with  suppliers  earning  double-digit 
profits  on  gross  sales. 

Wal-Mart  buys  little  run-of-press 
newspaper  advertising,  and  dislikes 
newspapers  trying  to  sell  ads  to  local 
store  managers. 

Higham  indicates  Wal-Mart  would 
come  down  hard  on  suppliers  who  use 
newspaper  ads  to  boost  sales  of  their 
products  in  Wal-Mart  stores.  He 
prefers  that  they  cut  their  prices  in¬ 
stead  of  spending  on  advertising. 


N.Y.  Times  offers 
discount  card 


Philly 


(Continued  from  page  27) 


that  training  should  be  ongoing.  Be¬ 
yond  updates  and  refreshers  for  press 
operators  and  mechanics,  Marbert 
said  some  literacy  classes  and  other 
courses  will  be  offered. 

“Almost  every  department  has  got¬ 
ten  the  same  sort  of  training  and  prepa¬ 
ration,”  he  said.  Plant  planning  took 
staff,  as  much  as  systems,  into  ac¬ 
count,  and  managers  said  they  so¬ 
licited  employee  suggestions  from  the 
outset. 

Marbert,  who  bristles  at  a  col¬ 
league’s  reference  to  the  “factory”  out 
at  Schuylkill,  said  about  one-quarter 
of  the  non-operational  space  is  devoted 
to  training  and  employee  amenities. 

In  addition  to  office  space,  an  at¬ 
tractive  and  roomy  cafeteria  with  full 
kitchen  and  a  private  dining  area  are 
located  in  front  of  the  main  building. 
Not  restricted  to  management  or  even 
to  business  use,  the  private  dining  area 
can  be  reserved  by  any  employee  for 
any  reason,  for  themselves  and  non¬ 
employee  guests. 

Other  amenities  include  a  dispen¬ 
sary,  automatic  teller  machine,  credit 
union  services  and  employee  assis¬ 
tance  offices.  Also,  a  room  has  been 
reserved  as  a  fitness  center,  pending 
the  outcome  of  a  survey  of  employee 
interest. 

Marbert  said  he  was  especially 
pleased  to  be  able  to  freely  borrow 
ideas  from  other  newspaper  plants  he 
visited,  a  practice  not  possible  in  some 
other  industries.  Ideas  on  motor  con¬ 
trols  came  from  Albuquerque,  some 
amenities  from  Charlotte,  and  mail- 
room  and  training  areas  from  Fort 
Lauderdale. 

Ideas  were  also  gleaned  from  vis¬ 
its  to  new  plants  for  papers  in  New 
York,  Los  Angeles  and  Baltimore. 

Smoking  is  prohibited  inside  the 
building,  which  fully  complies  with 
provisions  of  the  Americans  with  Dis¬ 
abilities  Act,  according  to  Poletti. 


Cowles  grants 


The  New  York  Times  has  introduced 
TimesCard,  a  new  service  that  offers 
discounts  at  New  Y ork-area  businesses 
to  the  newspaper’ s  home-delivery  sub¬ 
scribers. 

A  personalized  plastic  card  resem¬ 
bling  a  credit  card,  TimesCard  is  of¬ 
fered  without  charge  to  seven-day  sub¬ 
scribers  who  pay  in  advance  for  six 
months.  Other  subscribers  may  obtain 
the  card  for  a  fee. 

More  than  600  businesses  have 
signed  on  as  charter  service  providers. 


Cowles  Media  Foundation  an¬ 
nounced  four  grants  totaling  $  1 70,500. 
They  include;  $150,000  over  three 
years  to  Children ’  s  Museum  for  a  new 
addition  in  St.  Paul,  Minn.;  $5,000  to 
La  Creche  Early  Childhood  Centers 
for  building  improvements  in  Min¬ 
neapolis;  $10,000  for  MIGIZE  Com¬ 
munications  Inc.  to  develop  a  Com¬ 
munity  Youth  Center  and  Native 
American  radio  programming;  $5 ,500 
to  the  Walker  Art  Center  for  the  Min¬ 
neapolis  Sculpture  Garden. 
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Fell  becomes  a  fax/radio  cartoonist 


By  David  Astor 

After  Paul  Fell  lost  his  Lincoln 
Journal  editorial  cartooning  post  ear¬ 
lier  this  summer,  he  was  on  the  tele¬ 
phone  for  hours  discussing  the  layoff 
and  seeking  job  leads. 

Finally,  a  caller  got  through  Fell’s 
busy  phone  line  the  following  day.  It 
was  KFOR-AM  program  director 
Scott  Young,  and  he  had  a  cartooning 
offer  that  Fell  described  as  a  “weird 
bolt  out  of  the  blue.” 

“Paul,”  said  Y oung,  “1  want  to  make 
you  North  America’s  first  radio  car¬ 
toonist.” 

It  is  hard  to  know  for  sure  if  Fell  is 
indeed  the  only  editorial  cartoonist 
appearing  regularly  on  North  Amer¬ 
ican  radio,  but  the  Nebraska-based 
creator  is  certainly  doing  something 
quite  unusual. 

What  Fell  does  is  draw  a  cartoon 
that  gets  faxed  for  free  each  Tuesday 
courtesy  of  KFOR  and  the  Lincoln  Of¬ 
fice  Equipment  company,  both  of 
which  are  identified  as  sponsors  un¬ 
der  the  cartoon. 

Receiving  the  fax  so  far  are  nearly 
200  clients,  including  state  govern¬ 
ment  offices,  insurance  companies, 
and  other  businesses.  An  average  of 
50  or  so  employees  per  workplace  see 
Fell’s  weekly  cartoon. 

Then,  each  Wednesday  at  7:45  a.m.. 
Fell  appears  on  KFOR  to  discuss  the 
previously  faxed  cartoon  with  the  Lin¬ 
coln  radio  station’s  announcers.  The 
five-minute  session  is  repeated,  via 
tape,  later  that  morning  at  1 1 :35. 


The  Paul  Fell  fax 


I  IgJ  BUSH  Bt-ElKTiOH  STMTEGY  gV/tUiV. 


KFOR  i 

1240AM  ^ 


Uncoin  Office  Equipment 


l»  FMi  Ml  M  OOB  iMOAir  MC*  at  *  i 


Lease  a  Minolta  Copier 


A  fax  from  last  month. 

Fell  is  hoping  that  the  Wednesday 
session  will  be  expanded  to  allow 
politicians  and  other  cartoon  targets 
to  respond  and  also  to  allow  KFOR 
listeners  to  call  in. 

“I  think  there  are  some  great  pos¬ 
sibilities  here,”  said  Fell. 

The  46-year-old  cartoonist  is  paid 
for  his  participation  in  the  fax/radio  ef¬ 
fort,  but  the  amount  obviously  does  not 
come  close  to  a  full-time  salary.  Fell  is 
actively  seeking  another  staff  editorial 
cartooning  job,  and  is  also  trying  to  sign 
new  clients  for  the  three  cartoons  he 
self-syndicates  each  week  to  daily  and 
weekly  newspapers  in  Nebraska. 


Paul  Fell  at  the  mike. 

Fell,  whose  work  also  appears  in 
the  Washington  Post  and  National  Fo¬ 
rum,  currently  has  about  a  dozen  Ne¬ 
braska  clients. 

The  award-winning  Fell  began 
self-syndicating  in  1986  —  two  years 
after  becoming  the  Journal’ s  staff  ed¬ 
itorial  cartoonist  and  newsroom  artist. 
He  and  several  other  employees  lost 
their  jobs  this  summer  in  a  cost-cut¬ 
ting  move. 

Fell  —  who  also  does  caricatures 
at  conventions  and  trade  shows  and 
speaks  at  banquets  and  meetings  — 
was  a  free-lance  editorial  cartoonist 
for  10  years  before  joining  the  Jour¬ 
nal.  He  has  also  been  a  high  school 
art  teacher,  high  school  football 
coach,  and  college  art  professor. 

The  Massachusetts  native  —  based 
at  53 1 9  Thies  Cove  Dr.,  Lincoln,  Neb. 
685 1 6  —  has  authored,  co-authored, 
or  illustrated  four  books. 


Perkins  is  doing  an  opinion  coiumn  for  NEA 


Joseph  Perkins 


San  Diego  Union-Tribune  opinion 
writer  Joseph  Perkins  is  doing  a  po¬ 
litical  commentary  and  analysis  col¬ 
umn  for  Newspaper  Enterprise  As¬ 
sociation. 

His  feature  covers  subjects  such 
as  economic  policy,  constitutional 
issues,  party  politics,  social  issues, 
science,  technology,  and  popular  cul¬ 
ture. 

Prior  to  joining  the  Union-Tribune, 
Perkins  was  deputy  assistant  for  do¬ 
mestic  policy  under  Vice  President 
Dan  Quayle  as  well  as  an  editorial 
writer  for  the  Wall  Street  Journal.  His 
work  has  also  run  in  the  Baltimore 
Sun,  Cleveland  Plain  Dealer,  Wash¬ 
ington  Post,  National  Journal,  and  In¬ 
terview  magazine. 


And  the  Howard  University  grad¬ 
uate  —  who  has  appeared  on  televi¬ 
sion  shows  such  as  Good  Morning 
America,  CBS  Morning  News,  the 
MacNeil-Lehrer  NewsHour,  and 
Donahue  —  is  currently  developing 
a  tv  series  with  producer  Norman  Lear 
of  All  in  the  Family  fame. 

Financial  service 

A  daily  fax  delivery  of  personal 
stock  listings  and  business  news  sum¬ 
maries  has  been  launched  by  the  Los 
Angeles  Times  Syndicate  (LATS). 

The  Financial  Fax  service  is  being 
offered  through  the  Los  Angeles 
Times  and,  in  September,  through  the 
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San  Francisco  Chronicle. 

In  addition,  a  promotional  agree¬ 
ment  between  LATS  and  Prudential 
Securities,  a  division  of  Prudential  In¬ 
surance  Co.,  will  enable  the  securi¬ 
ties  firm  to  offer  Financial  Fax  sub¬ 
scriptions  to  its  clients. 

Subscribers  will  receive  aone-page 
report  at  the  end  of  each  business  day. 
They  can  have  a  personalized  listing 
of  up  to  IS  stocks,  a  digest  of  the  lat¬ 
est  business  news,  and  two  stock  mar¬ 
ket  summaries. 

A  2x3-inch  space  in  the  lower  left- 
hand  corner  of  the  sheet  is  available 
to  advertisers.  AT&T,  Murata,  and 
Hilton  Hotels  already  have  commit¬ 
ted  to  advertise  in  the  newsletter,  it 
was  announced. 

“Financial  Fax  is  a  logical  exten¬ 
sion  of  the  newspaper  and  an  exciting 
new  way  to  strengthen  and  enlarge  its 
role  as  a  vital  source  of  reliable  daily 
financial  and  business  information,” 
said  LATS  president  Jesse  Levine. 

The  subscription  price  of  the  ser¬ 
vice  is  48  cents  per  day  and  up,  de¬ 
pending  on  the  length  and  delivery 
time  of  the  subscription. 

The  software  that  creates  and  de¬ 
livers  Financial  Fax  was  designed  by 
Sharefax  Corp.,  of  Westlake  Village, 
Calif. 

— M.L.  Stein 


The  July  27  cartoon. 

Wright  does  poll 

More  than  9,000  readers  from  36 
states  responded  to  editorial  cartoon¬ 
ist  Dick  Wright’s  July  poll  asking 
readers  to  pick  the  presidential  can¬ 
didate  they  favor. 

A  total  of  3,795  votes  went  to  Ross 
Perot  ( who  dropped  out  duri  ng  the  bal- 
loting),  3,037  to  Bill  Clinton,  and 
2,271  to  George  Bush. 

Many  readers  thanked  Wright  for 
asking  their  opinion,  with  a  number 
of  them  saying  they  had  never  been 
polled  before. 

Wright  —  who  is  with  the  Provi¬ 
dence  (R.I.)  Journal-Bulletin  and 
United  Feature  Syndicate  —  did  a 
July  13  cartoon  seeking  reader  votes 
and  a  July  27  one  with  the  results. 


Exhibition  news 

An  exhibit  marking  the  50th  an¬ 
niversary  of  the  birth  of  Walt  Kelly’s 
“Pogo”  will  be  held  September  16 
through  January  3  at  the  Cartoon  Art 
Museum,  665  Third  St.,  San  Fran¬ 
cisco. 

“Pogo”  is  now  done  by  Pete  and 
Carolyn  Kelly  of  the  Los  Angeles 
Times  Syndicate. 

Another  exhibit  featuring  editorial 
cartoons  will  run  from  September  17 
to  November  1 1  at  the  Jewish  Com¬ 
munity  Center  Art  Gallery,  4800  E. 
Alameda  at  Dahlia,  Denver. 

Editorial  cartoonist  Ed  Stein  of  the 
Denver  Rocky  Mountain  News  and 
Newspaper  Enterprise  Association 
is  expected  to  give  a  workshop  at  some 
point  during  the  run  of  the  Election 
Year  show. 

Kelley’s  comedy 

Political  cartoonist  Steve  Kelley 
will  perform  his  stand-up  comedy 
routine  at  the  Laff  Stop  in  Houston 
August  18*20,  when  the  Republican 
National  Convention  is  in  town. 

Also,  a  small  exhibit  of  Kelley’s 
San  Diego  Union-TrihunefCopXey 
News  Service  cartoons  will  be  dis¬ 
played  in  the  lobby. 


TRAVEL  TIPS _ 

Women  make  37  percent  of  bueineet  tripe 

Av«rag«  bu«ln«M  trips  per  year  and  percent  of  business  travel  by 
men  and  by  women: 

Men  /"iX  ^woenlel 

.  a ,  /  I  \  btielneea  travel 


SOURCE:  rravW  WMk^magailn* 


Copley  Newt  Servloe/Ken  MartheS 


HELP  TRAVELING  READERS  GET  THE  PICTURE. 


Tip  off  your  roaming  readers  with  Travel  Tips,  our  weekly 
infographic  that  proves  pointers.  Illustrates  words  to  the  wise 
traveler.  And  looks  at  the  ever-growing  world  of  travel  and 
tourism  from  both  sides  of  the  suitcase. 

Pleasure  travelers  enjoy  the  inside  information.  Business 
travelers  cash  in  on  the  extra  knowledge.  That's  exactly  why 


Travel  Tips  is  a  travel  editor's  ticket  to  increased  readership. 

Call  toll-free  800-445-4555  for  a  free  sample  of  Travel  Tips, 
available  in  our  FILLERS  &  GRAPHICS,  TRAVEL  and  DAILY 
NEWS  SERVICE  packages.  Don't  let  your  readers  leave  home 
without  it. 


COPLEY 


P.O.  Box  190  •  San  Diego,  CA  92112-0190 

*AU»lui,  CaMfornia,  Hawaii  and  Canada,  call  coll«ct  (619)  293-1018. 
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SYNDICATES/NEWS  SERVICES 


Texas  syndicate  now  distributing  four  artists 


Texas  International  Features 
now  has  four  artists  in  its  visual  com¬ 
mentary  package. 

TIF  president/illustrator  Paul  Kol- 
sti  has  been  joined  by  award-winning 
Dallas  Morning  News  artists  Randy 
Mack  Bishop  and  Lamberto  Alvarez 
and  former  Dallas  Times  Herald  ed¬ 
itorial  cartoonist  Dan  Foote. 

The  syndicate  offers  up  to  1 2  pieces 
per  month  to  clients.  Kolsti  said  TIF 
creators  have  been  published  in  46  pa¬ 
pers,  including  the  Atlanta  Journal 
and  Constitution,  Baltimore  Sun,  Des 
Moines  Register,  Hartford  Courant, 
Orange  County  Register,  Philadel¬ 
phia  Inquirer,  Sacramento  Bee,  and 
Washington  Post  national  weekly  edi¬ 
tion. 

TIF  is  based  at  1431  Greenway  Dr., 
Suite  360,  Las  Colinas,  Texas  75038- 
2442. 


By  Randy  Mack  Bishop. 


By  Lamberto  Alvarez. 


Feature  on  family 

A  column  covering  parent-child  re¬ 
lationships,  teen  concerns,  marriage, 
and  other  family  issues  is  being  syn¬ 
dicated  by  Mesa  Media  Services. 

The  weekly  question-and-answer 
column  is  by  James  Dobson,  Ph.D., 
who  hosts  a  radio  program  heard  daily 
over  1,500  stations  and  has  written 
12  books  on  family  issues.  They  in¬ 
clude  the  best-selling  Dare  to  Disci¬ 
pline  as  well  as  the  Strong  Willed 
Child  and  Straight  Talk  to  Men  and 
Their  Wives. 

Dobson  was  associate  clinical  pro¬ 
fessor  of  pediatrics  at  the  University 
of  Southern  California  School  of 
Medicine  for  14  years  and  served  on 
the  attending  staff  of  Childrens  Hos¬ 
pital  in  Los  Angeles  for  17  years.  He 
earned  his  Ph.D.  in  the  field  of  child 
development  from  USC. 

The  award-winning  Colorado 
Springs  resident  has  also  been  in¬ 
volved  in  various  governmental  ac¬ 
tivities  related  to  the  family  during 
the  presidential  administrations  of 
Jimmy  Carter  and  Ronald  Reagan. 

Mesa  is  based  at  P.O.  Box  220 1 93, 
El  Paso,  Texas  79913. 


By  Dan  Foote. 


By  Paul  Kolsti. 


James  Dobson 

The  winner  was  six-year-old  Ma¬ 
son  Gamble  of  Illinois,  according  to 
press  reports. 

John  Hughes’  1993  movie  will  also 
feature  Walter  Matthau  and  Joan 
Plowright  as  the  Wilsons,  and  Lea 
Thompson  and  Robert  Stanton  as  Den¬ 
nis’  parents. 

The  “Dennis  the  Menace”  comic  is 
by  Hank  Ketcham  of  North  America 
Syndicate. 

Puzzle  Is  offered 

A  weekly  puzzle  called  “If  You’re 
So  Smart .  .  .’’is  being  offered  by  In¬ 
ternational  Puzzle  Features  (IPF). 


Pat  Battaglia 

The  feature  —  which  offers  cash 
prizes  to  readers  —  is  by  Pat  Bat¬ 
taglia,  who  has  had  two  books  of  puz¬ 
zles  published. 

IPF  is  based  at  740  Van  Rensselaer 
Ave.,  Niagara  Falls,  NY  14305. 

Murphy’s  comics 

“Prince  Valiant”  cartoonist  John 
Cullen  Murphy  of  King  Features 
Syndicate  has  presented  a  collection 
of  his  original  work  to  the  Ohio  State 
University  Cartoon,  Graphic,  and 
Photographic  Arts  Research  Library. 
Included  are  60  “Prince  Valiant”  and 
2,845  “Big  Ben  Bolt”  comics. 


Many  sought  role 

More  than  20,000  videotapes  were 
submitted  in  response  to  an  open  cast¬ 
ing  call  for  a  kid  to  play  Dennis  the 
Menace  in  the  upcoming  Warner  Bros, 
film. 
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Ombudsman 

( Continued  from  page  5) 


one.  So  where  is  the  “licking”?  Evi¬ 
dently  only  in  the  need  of  the  head¬ 
line-writer  to  come  up  with  a  stamp- 
related  pun. 

Here  is  another:  “Antiques  provide 
vehicles  for  nostalgia,  curiosity  at 
Hartford  show.”  The  show  featured 
antique  cars;  that  is  what  the  “vehi¬ 
cles”  pun  was  all  about.  But  the  pun 
so  dominated  the  headline  that  it  re¬ 
ally  didn’t  get  the  idea  that  the  event 
was  a  car  show. 

Why  do  headline-writers  often 
stretch  so  far  for  a  play  on  words? 
Partly,  I  think,  in  the  mistaken  belief 
that  quips  make  the  headlines  more 
intriguing  and  attractive  to  readers. 

In  fact,  readers  have  told  me  over 
and  over  again  that  they  want  head¬ 
lines  just  to  tell  the  story — simply 
fairly,  precisely.  There  is  another  fac¬ 
tor,  too.  Like  anyone  else,  the  editors 
who  write  headlines  want  their  work 
to  be  praised,  and  in  the  Courant’s 
newsroom  it  is  often  the  would-be 
amusing  or  witty  headlines  that  get 
talked  about,  admired  and  put  on  the 
bulletin  boards. 

That  sends  a  message:  An  ordinary, 
straightforward  headline  is  not  good 
enough.  You  have  got  to  be  witty  to 
be  noticed. 

It  is  difficult  to  advise  creative  peo¬ 
ple  to  be  clever,  but  that  is  my  mes¬ 
sage.  Except  in  the  rarest  cases — let’ s 
say  once  a  month  or  so,  and  only  on  a 
lighthearted  feature — headline-writ- 
ers  should  forget  the  puns  and  con¬ 
centrate  on  getting  the  message  across 
effectively. 


Shop  Talk 


edition,  with  news  that  had  happened 
the  same  day. 

On  his  way  out  of  the  downtown 
office  where  he  is  now  ombudsman 
for  the  Times-Dispatch,  Finch  still 
catches  himself  looking  for  the  Blue 
Streak  rack  in  the  lobby.  On  the  way 
home,  he  listens  to  newscasts  devoid 
of  a  lot  of  local  news  he  knows  should 
be  on  the  air,  despite  pledges  from  the 
stations  to  be  more  alert  to  coverage 
on  their  own. 

For  the  Leader  reporters  trying  to 
adjust  to  a  more  leisurely  pace  toward 
deadline,  and  the  readers  who  re¬ 
mained  loyal  to  the  end,  there  is  Poe’s 
haunting  refrain:  “Nevermore.” 


( Continued  from  page  48) 


the  reasoning  this  way:  “Let’s  retire 
the  afternoon  paper  now  while  it’s  still 
a  champion.” 

Known  for  its  aggressive  local  cov¬ 
erage,  the  alumni  include  editor  Doug- 
las  Southall  Freeman,  the  Pulitzer 
Prize-winning  author,  and  cartoonist 
Jeff  MacNelly,  twice  a  Pulitzer  win¬ 
ner. 

Then-editor  James  Kilpatrick  stirred 
controversy  in  the  1950s  with  an 
adamant  “massive  resistance”  against 
racial  integration,  a  stand  he  has  come 
to  regret  and  which  the  Bryans  and 
longtime  staff  members  privately  feel 
is  mentioned  too  frequently  and  over¬ 
shadows  positive  strides  through  the 
years. 

There  were  many,  to  be  sure,  in¬ 
cluding  a  late-afternoon  “Blue  Streak” 


Teachers  union 
urges  ban  on 
classroom  ads 

The  nation’ s  largest  teachers  union 
urged  companies  to  stop  classroom 
tv  ads  that  students  are  required  to 
watch,  calling  commercials  in  that 
environment  “unacceptable  and  re¬ 
pugnant.” 

The  resolution  by  the  8,500-mem¬ 
ber  National  Education  Association 
does  not  mention  it  by  name,  but  NEA 
officials  acknowledged  their  key  tar¬ 
get  is  Whittle  Communications,  which 
offers  a  daily  12-minute  news  show 
with  advertising  for  7.1  million  stu¬ 
dents  in  nearly  1 1,800  schools  na¬ 
tionwide. 

Whittle  blasted  the  NEA  plan, 
while  a  company  spokesperson  said, 
“The  NEA’s  position  against  com¬ 
mercialization  of  the  classroom  is  old 
news  and  runs  contrary  to  the  value 
teachers  place  on  innovative  projects 
such  as  Channel  One.” 

In  New  Jersey,  an  administrative 
law  judge  ruled  recently  that  putting 
schoolchildren  in  front  of  a  television 
set  to  watch  Channel  One’s  mix  of 
news  and  commercials  violates  state 
law  and  should  be  banned. 

Annenberg  fellows 

The  Annenberg  Washington  Pro¬ 
gram  in  Communications  Policy  Stud¬ 
ies  of  Northwestern  University  ap¬ 
pointed  five  new  Fellows  for  1992- 
93. 

Appointed  as  the  three  senior  fel¬ 
lows  are:  Georgia  Anne  Geyer,  jour¬ 
nalist  for  almost  30  years  and  recently 
inducted  into  the  Gridiron  Club,  the 
Chicago  Journalism  Hall  of  Fame,  and 
Society  of  Professional  Journalists; 
Janice  Obuchowski,  the  former  as¬ 
sistant  secretary  for  communications 
and  information  and  administrator  of 


the  National  Telecommunications 
and  Information  Administration  who 
served  as  principal  communications 
policy  adviser  to  President  George 
Bush,  and  is  currently  president  of 
Freedom  Technologies  Inc.,  a  tele¬ 
communications  consulting  firm;  and 
Alvin  Snyder,  a  high-ranking  com¬ 
munications  official  in  the  adminis¬ 
trations  of  Presidents  Ronald  Reagan, 
Gerald  Ford,  and  Richard  Nixon. 

Appointed  as  fellows  are:  Stephen 
Bates,  author  of  Defending  Church 
Hill:  Religion,  Politics  and  Public 
Schools;  If  No  News,  Send  Rumors; 
Anecdotes  of  American  Journalism; 
The  Media  and  the  Congress;  The 
Spot:  The  Rise  of  Political  Advertis¬ 
ing  on  Television;  and  Peter  David 
Blanck,  an  associate  professor  of  law 
at  the  University  of  Iowa  College  of 
Law. 

Reuters  Textline 
now  on  Nexis 

With  more  than  300  sources  dat¬ 
ing  back  to  1 980,  Reuters  Textline  is 
now  available  in  the  World  library 
on  the  Nexis  on-line  information  ser¬ 
vice  from  Mead  Data  Central  Inc., 
which  had  already  carried  about  60 
of  the  sources.  Other  recent  contrib¬ 
utors  of  business  and  financial  data 
to  Nexis  include  a  German  trade  as¬ 
sociations  directory  and  four  more 
newsletters  from  the  Europe  Infor¬ 
mation  Service. 

Textline  contains  almost  90%  full- 
text  materials,  indexed  and  coded, 
including  worldwide  financial  and 
business  news  from  newspapers, 
newsletters  and  industry  and  trade  pub¬ 
lications,  with  emphasis  on  European 
coverage.  Information  is  translated 
into  English  from  17  other  languages. 

Editor  takes  over 
Jordan  press  group 

The  Jordanian  Press  Association 
has  elected  an  editor  at  the  liberal  A/- 
Rai  daily  newspaper  as  its  president. 

Suleiman  Qudah  won  69  votes,  four 
more  than  his  rival,  Mohammed 
Daoudyeh,  a  columnist  at  the  Islamic- 
leaning  Ad-Dustour. 

Qudah,  47,  has  been  editor  at  the 
mass-circulation  Al-Rai  for  22  years. 
He  succeeds  Hashim  Khreisat,  who 
resigned  last  month  after  more  than 
half  of  the  association’ s  23 1  members 
called  for  his  dismissal  for  failing  to 
push  reforms.  The  association,  one  of 
the  kingdom’ s  most  powerful  unions, 
is  supporting  a  new  to  expand  press 
freedom. 

—  AP 
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Classified  Advertising 


11  W.  19th  Street,  NY,  NY  10011 
PHONE  (212)  675-4380 
FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


900  PERSONALS 


***  FREE  900  #’s  *** 

Yes  -  FREE  900  #’s  already  approved 
900  Call  Association  1(800)  982-6224 

ASTROLOGY 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 

AUTOMOTIVE 


CAR  FEATURES  are  our  business; 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history,  new 
gadgets.  (313)  573-2755. 

CARTOONS 

TV  TOONS  -  Now  in  it’s  6th  year.  Popu¬ 
lar  TV  panel  cartoon.  Free  samples  and 
rates:  (301)  921-0315. 

VITELLO’S  VIEW 
EDITORIAL  CARTOONS! 
Custom  drawn  for  YOUR  community. 

Send  for  samples  and  rates; 

PO  8ox  740175,  Arvada,  CO  80006. 


DEMYSTIFYING  ECONOMICS  written 
for  average  reader  by  PhD  economist. 
Appears  weekly  in  15  papers  from  PA  to 
KS  to  TX.  M  low  as  $2. 50/week. 
Business/editorial  page.  Free  samples. 
Allen  Smith,  Econ.  Dept.  ElU,  Charles¬ 
ton,  IL  61920.  (217)  581-2719. 


NEWS  SERVICES 


TRACK  YOUR  BIGGEST 
COMPETITION: 

Journal  Graphics  monitors  (and  tran¬ 
scribes)  most  TV  News,  including  CNN, 
24  hours  a  day.  Our  fax  and  computer- 
based  services  keep  you  current  and 
assist  in  your  own  coverage.  For  infor¬ 
mation  and  free  samples,  call  Jim 
Smith  at  (800)  825-5746,  ext.  312. 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (714)  926-4843. 


What  impact  does  mood  have  on  adver¬ 
tising  effectiveness?  Many  of  your 
competitors  know  (818)  791-5236  FAX 
797-2335. 

SENIOR  HEALTH 

“SENIOR  CLINIC."  America's  ONLY 
doctor  written  column  on  Senior  Health. 
9th  year  in  Rochester  (NY)  Democrat  & 
Chronicle.  Weekly,  600  words.  Try  for  2 
month’s  free  trial  and  let  your  readers 
decide.  Samples,  rates.  Frank  Macln- 
nis,  M.D.  HFM  Literary  Enterprises, 
#104-3283  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VIW  3L6. 
(604)  868-8603 


ENTERTAINMENT 

SENIOR  TRAVEL 

HOLLYWOOD  COLUMN  AVAIUBLE 
Weekly  or  monthly. 

Info:  1(800)  533-0073. 

GET  UP  AND  GO!  a  monthly  travel 
column  researched  and  written  by 
seniors,  and  filled  with  senior  deals. 

HUMOR 

IN  A  NUTSHELL.  Give  your  readers  a 
good  laugh  and  keep  them  coming  back 
for  more.  Award-winning,  7(X)  word 

Traveler  newsletter.  Details:  Get  Up  and 
Go!  PO  Box  50820,  Reno,  NV  89513  or 
(702)  786-7419. 

wfwkly  column  hds  fsns  codst  to  codst. 
Free  samples.  Barbara  Naness,  119 

SYNDICATION  COLUMNS 

Washington  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 

A  TOUCH  OF  VELVET,  radiantly  inspir¬ 
ing  how-to  serial,  800  words,  camera 

MOVIE  REVIEWS 

ready,  samples.  Bootstraps,  249  West 

MINI  REVIEWS  (Cartoon  illustrated). 

21  Street,  New  York,  N'T  10011. 

Great  for  weekend  section  or  entertain- 

VIDEO 

Our  18th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown,  NY  10940; 
(914)  692-4572. 

TAPEHEADS 

B  Titles,  Drive  In  Escapees,  Art  House 
Flicks,  and  Major  Releases.  Increase 

MUSIC 

your  reader’s  options  with  monthly 

Weekly  music  column  aimed  at  18-45 
crowd.  Rock  and  reel  them  in.  (407) 
964-7355. 

humor.  Free  samples.  Rochelle 
O’Gorman  Flynn,  47  Cummings  Street, 
Medford,  MA  02155  (617)  391-6150. 

CLASSIFIED  ADVERTISING  DEADLINES 
IN-COLUMN  ADVERTISEMENTS 

TUESDAY  NOON  (EST)  FOR  FOLLOWING 
SATURDAY  ISSUE 

CLASSIFIED  DISPLAY 

FRIDAY  5PM  (EST)  8  DAYS  PRIOR  TO  PUBLICATION 


CONSULTANTS 


PLAN  NOW  FOR 
LARGER  ADVERTISING 
PROFITS  IN  1993! 

If  your  profits  are  at  “ROCK  BOTTOM" 
or  "A  NEW  PERCEPTION  IS  NEEDED," 
then  you’ll  appreciate  our  new  concept 
of  “HANDS-ON"  overview  of  your 
Retail/Classified/Marketing  and  inner 
offices.  All  inquiries  are  kept  confiden¬ 
tial.  Reservations  are  limit^!  Write  to: 
Seman’s  Communication  Network,  Box 
5985,  Editor  &  Publisher. 


MAGAZINES  FOR  SALE 


NEW  LIFE  STYLE  DESIRED?  Profitable 
established  magazine  for  sale  on  Amelia 
Island,  Florida.  Desk  Top  Publishing 
System  included.  Will  train  new  owner. 
SANDSON,  INC.  (904)  277-8012. 


NEWSPAPER  APPRAISERS 


APPRAISALS  for  estate,  tax,  stock, 
asset,  depreciation,  insurance,  bank, 
partner,  others;  ROBERT  N.  BOLITHO 
&  ASSOCIATES,  POB  3008,  Palm 
Beach,  FL  33480  (407)  820-8530. 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  Box  C, 
Boston,  MA  02174  (617)  643-1863. 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 

PROFESSIONAL  APPRAISALS.  Detail¬ 
ed,  accurate  appraisals  of  your  firm. 
Any  purpose.  Confidential.  RICKENBA- 
CHER  MEDIA,  3828  Mockingbird, 
Dallas,  TX  75205.  (214)  520-7025. 


NEWSPAPER  BROKERS 


“1st  in  RESULTS" 

Sales  &  Appraisals 
WEBSTER  &  ASSOCIATES 
Oak  Tower,  Yantis,  TX  75497 

(903)  473-7200 

600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  ■  Appraisers  ■  Consultants 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-(601)  627-7906 
Tony  Baker-West-(818)  707-8660 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 

(904)  234-1117 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758(916)684-3987 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  '  Appraisals  -  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  -  Appraisals  -  Brokers 
(407)  368-4352 

900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal  before 
listing  your  paper.  Box  C, 
Boston,  MA  02174.  (617)  643-1863. 


CRIBB  MEDIA  SERVICE 
1  Annette  Park  Drive 
Bozeman,  MT  59715 
John  T.  Cribb  (406)  586-6621 
Newspaper,  Free  &  Specialty 

Fournier  Media  Service  Inc. 
Appraisal'BrokerageConsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440FAX  (714)  624-8852 

MICHAEL  D.  LINDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


REMINDER 

Editor  &  Publisher's  offices  will  be  closecj  on 
September  7,  1992 
for  the  Labor  Day  Holida 
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.1992  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Dec.  1991) 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 


J992  EDITOR  &  PUBLISHER  INTERNATIONAL  YEAR  BOOK  (Published 
April  1992)  The  encyclopedia  of  the  newspaper  industry. 


Market  (Jukle 


The  cost  of  each  book,  $80  per  copy.  Bulk  orders  of  5  or  more  of  each  book, 
$72  each.  $105  per  copy  outside  the  U.S.  or  Canada.  NY  State  residents  add 
applicable  sales  tax. 


Payment  must  be  in  U.S.  funds  and  accompany  all  orders.  Please  provide 
complete  street  address  with  zip  code  for  UPS  delivery. 


Name 


Title 


Yearbook 


Comoanv 

Address 

Ste./Apt. 

City 

State 

Zip 

Visa.^C  account  # 

Exp.  date 

Sienature 


BUSINESS  Circle  One  Category 

1.  Newspapers 

2.  Newspaper  equipment  manufacturer 

3.  Syndicates/news  services 

4.  Advertising  agency 

5.  Public  relations  firm 

6.  Legal  firm 

7.  Government 

8.  Manufacturer-general 

9.  Manufacturer-auto  &  truck 

10.  Manufacturer-food 

11.  Service  industry 

12.  University/public  library 

13.  Financial 

14.  Retail 

15.  Public  transportation 

16.  Individual 

17.  Publishing  other  than  newspaper 

18.  Other _ 


AFFIX 

POSTAGE 

HERE 


Editor  &  PubNslier 

Circulation  Department 
11  West  19th  Street 
New  York,  NY  10011-4234 


ANNOUNCEMENTS 

NEWSPAPER  BROKERS 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

ROBERT  N.  BOLITHO 
&  ASSOCIATES 
Our  Firm  Established  1923 
POB  3008,  Palm  Beach,  FL  33480 
Bob  Bolitho  -  (407)  820-8530 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPER  FINANCING 

Debt  load  restructuring 
$2MM-$25MM 
JM&A  (614)  889-9747 

NEWSPAPERS  FOR  SALE 

BE  FIREPROOF.  Own  your  paper.  Free 
list,  some  publisher  financed.  Bill 
Berger,  ATN,  1801  Exposition,  Austin, 
TX  78703,  (512)  476-3950. 

NEWSPAPER  FOR  SALE:  Monthly 
magazine/tabloid  on  newsprint  serving 
30,000  seniors  in  Richmond.  4  years 
reliable  and  excellent  reputation  with 
city,  advertisers  and  suppliers.  Serious 
inquiries  respond  to:  President,  1654 
Winding  Way,  Richmond,  VA  23235. 

NEWSPAPERS  WANTED 

Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

WE  ARE  owner/operators  of  more  than 
200  daily  and  weekly  newspapers  in  the 
U.S.  We  are  aggressively  seeking 
acquisitions.  Circulation  5,000  to 
25,000.  All  correspondence  and 
discussions  are  confidential.  Contact: 
Kenneth  W.  Cope 
Executive  Vice-President 
American  Publishing  Co. 

1006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 
FAX  (417)  451-6408 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 

ALTERNATE  DELIVERY  -  Turn  Mail 
COSTS  into  PROFITS.  We  offer 
complete  development  services  includ¬ 
ing  routing,  mapping,  carrier  training, 
quality  control  methods  and  administra¬ 
tive  techniques.  Over  21  years  of  deliv¬ 
ery  experience.  For  more  information, 
call  us  collect  at  (517)  732-2081  or 
write  to  APS  Development  (E),  PO  Box 
645,  Gaylord,  Ml  49735. 

ALWAYS  SETTING  THE  STANDARD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 

CIRCUUTION  SOLUTIONS 
Complete  Circulation  Development 
100%  Guaranteed  Quality  Starts 
Increased  Single  Copy  Sales 
Alternate  Delivery  Systems 
All  your  Circulation  Needs 
More  than  30  years  experience  in  circu¬ 
lation,  promotion  and  distribution. 

Van  (iozier  (205)  821-8373. 


INDUSTRY  SERVICES 

CIRCULATION  SERVICES 


AMERI-TEL  1  MARKETING 
BY  USE  OF  TELEMARKETING 
AMERI-TEL  CAN  INCREASE  YOUR 
NEWSPAPER  CIRCULATION  WITH: 
1:  NEW  STARTS 
2:  STOP  SAVERS 
3:  VERIFICATION 
4:  CONVERSION  PROGRAMS 
5:  HIGH  RETENTION 
FOOT  CANVASSING  IS  ALSO 
AVAILABLE 
CALL  MR.  PRIOLO 
1(800)  25  AMTEL 

DOVER  PROMOTIONS,  INC. 
Crews  and  Phones 
Sales  Training  Seminars 
(609)  383-0250 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (616)  458-6611 


KEVIN  S.  PAPPERT 
(313)  673-9533 

POSTAL  RATES  KILLIN’  YA?  Convert 
from  mail  delivery  to  carrier  home  deliv¬ 
ery  today.  Van  Dozier,  Circulation  Solu¬ 
tions,  (205)  821-8373.  30  years  exper¬ 
ience  in  newspaper  promotion  and 
distribution. 


SUNSET  CREWS  INC. 
Exclusively  Crew  Sales. 
Bill  Kary  l-(800)  877-7176 


TELEMARKETING 
(216)  434-4466 
PRO  STARTS 


VER-A-FAST  CORPORATION 
“The  Customer  Connection" 
Fall  Circulation  Specials 
Conversions/Stop  Saver 
Preapproved  Sampling 
Call  l-(800)  327-8463 


CONSULTANTS 


ARE  YOU  GETTING  EVERYTHING  YOU 
CAN  OUT  OF  YOUR  NEWSROOM? 
Former  daily  editor  will  evaluate 
content,  staffing  with  an  eye  toward 
improving  quality,  productivity. 
Specialist  in  small  and  medium-size 
papers.  Write  Mike  Wallace  News 
Consulting,  512  Capitola  Ave.,  Suite 
100,  Capitola,  CA  95010,  or  call  (408) 
479-1757. 


USE  MY  44  YEARS  of  publishing  exper¬ 
ience  to  buy,  sell  or  improve  profit. 
Write  for  resume.  Morris  Hallock,  News¬ 
paper  Consultant  (605)  347-2440. 
2352  Fulton  St.,  Sturgis,  SD  57785. 

MARKETING  SERVICES 


MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  for  newspap¬ 
ers.  Consulting  for  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


INDUSTRY  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
wort? 

‘Daily  Service  Contracts* 

‘One  Time  Service* 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 

CALL  TOLL  FREE  1(800)  657-2110 

PRESSROOM  CONSULTANT.  Consult¬ 
ing  in  every  aspect  of  the  pressroom, 
specializing  in  training,  quality  control, 
service  and  repair.  18  years  experience, 
Rockwell  Goss,  USA  Today,  St.  Pete 
Times.  Metro,  Metroliner  1  and  II,  TKS 
and  M.A.N.  Roland.  Single  and  Double 
Width.  Tele:  011-44-425-653328. 
Fax:  011-44-202-299680. 

SERVICE  &  REPAIR 

METRO  CYLINDER  EXCHANGE 

NO  CORROSION  PROBLEMS 
ENVIRONMENTALLY  RESPONSIBLE 
COMPLETE  REBUILD  PARTS 

MOUNTAIN  STATES,  INC. 

(602)  574-0031  (800)  257-3045 

EQUIPMENT 
&  SUPPLIES 

CAMERA  &  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 

H.  Carlbom  CKOptical  310/372-0372 

MAILROOM 

24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim  at 
(800)  527-1668  or  (214)  869-2844. 

GUMMED  LABELING  MACHINE  by 
MMS 

PS  140  w/Model  4100  Quarter  Folder 
Used  less  than  6  months. 
Signode  Bundle  Strappings  Machines. 
(1)  MLN-2A  High  Speed-30  ties/min. 
(1)  MLN-2  Standard-20  ties/minute 
HELL  299  Color  Scanner  and  Assoc. 
Equip. 

Including  extra  drums,  screens, 
densitometer,  spare  parts,  film 
processor,  revolving  darkroom  door, 
safe  lights,  sink,  etc. 

Contact 

Frank  Anthony 

Chattanooga  Publishing  Co. 

(615)  757-6402 

“KANSA"  MODEL  “480"  inserter  and 
480  add-on  stations,  excellent  condi¬ 
tion,  best  offer  will  own!  Financing/ 
leasing  available. 

Call  (316)  342-7900. 

MULLER-MARTINI 

Model  227  Inserter,  3  into  1.  Used  only 
on  weekends,  less  than  2  years  old. 
Excellent  -m-  condition.  Pilot  Graphics 
Corporation,  Mt.  Airy,  NC  (919) 
351-2000;  fax:  (919)  351-2080. 


EQUIPMENT  &  SUPPUES 

_ MAILROOM 


MAIL  ROOM 

3  Muller-Martini  5-1  227S  Inserters 

4  Ferag  single  gripper  conveyors 
200'  long  each 

10  Oval  strapping 

J.P.  40  &  J.P.  80  machines 

2  Stepper  tying  &  inserting  machines 
1987 

2  Chelshire  quarter  folders 
and  labeling  machines 

Northeast  Industries  (213)  256-4791 

REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  uf^rades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-5218  or  (800)  741-1937 


MISCELLANEOUS 


1001  WAYS  TO  SAY  “SAID”.  Tired  of 
the  standard  “he  said,”  “she  replied,” 
“the  senator  claimed”  and  “the  judge 
explained”?  Here  are  hundreds  of  clever 
alternatives,  arranged  on  a  large,  color¬ 
ful  wall  chart.  A  practical  novelty  for  the 
newsroom!!  Send  $9  check  to  The 
Crowd  Inc.,  PO  Box  4192-EP,  Harris¬ 
burg,  PA  17111.  Add  6%  sales  tax  in 
PA. 


USED  NEWS  RACKS  with  coin  mechan¬ 
ism.  Freshly  painted.  Very  good  condi¬ 
tion.  $125  each.  ABC  Home  Delivery 
(510)  532-2432. 


PHOTOTYPESETTING 


Autokon  2000  Laser  Input  Scanner, 
like  new,  90  day  parts  warranty, 
$12  000 

Call  Bob  Weber,  Inc.  (216)  831-0480, 
Fax  (800)  837-8973/(216)  831-1628. 


PRESSES 


4  unit  Goss  Community,  grease  with 
sidelay  1/4  folder.  Also  6  unit  (jOss 
Urbanite  with  1/4  fold  twin  75hp 
drives.  Both  presses  currently  in  use 
and  can  be  seen  running.  Community 
available  immediately.  Call  Bill  Stabler 
or  Dave  Church  at  (707)  226-3711. 


AVAILABLE 

Refurbished  King  units  (Color  &  News) 
and  folders.  Motors  and  drive  units. 
Rebuilt  blanket,  plate  cylinders,  includ¬ 
ing  bearers,  for  King  presses,  guaran¬ 
teed  5  years.  Sheet  fed  press  and 
bindery  equipment  available. 

Lee  Smith  Industries  manufactures 
many  King  parts.  We  offer  full  service 
on  King  presses,  with  emphasis  on 
weekend  service.  24  hour  delivery  on 
parts.  Inquire  for  prices  on  parts  and 
senrice.  (^11  Lee  Smith  Industries  at  1 
{800)  866-0515  for  further  details. 
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EQUIPMENT  &  SUPPUES 

PRESSES _ 


GOSS  &  HARRIS  PRESSES 
4  Goss  Community  units  1978, 

6  Harris  V22  units,  JF-10  &  JF-1 
folders 

Baldwin  104,105  &  108  Count-0- 
Veyors 

DAMCO  EQUIPMENT 
(212)  265-2211. 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1 528  FAX  (404)  552-2669. 

PRESS  ROOM 

MAN-Roland  Folders 
160  pages  -  double  out  -  22-3/4 
with  3  high  former  &  angle  bars 
Only  7  years  old 

8  Unit  Hoe  Colormatic  Press 
4  color  humps  -  3/2  folder  &  balloon 
8  40”  or  42"  RTPs 

Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 

Northeast  Industries  (213)  256-4791 
SINGLE-WIDTH 

SSC  folders  and  Goss  SSC  U.O.P.  units 
with  or  without  stacked  units. 

C-150  21  1/2”  w/two  4-highs,  one 
3-high,  2  pasters  -  excellent  condi¬ 
tion,  1985  vintage. 

8- unit  Urbanite  (1000  series) 
w/U-1263  folder  &  upper  former. 

Urbanite  add-on  units  and  folders. 
6-unit  1500  series  Suburban,  1973. 

9- unit/2-Folder  double-ended  Harris 
VI 50,  1980  vintage. 

5-unit  Harris  V15D,  1989  with  JF25B 
folder,  21  1/2”  cut-off. 

3- unit  Harris  V15A  press,  1974 
vintage. 

4- unit/2  News  King  w/KJ8A,  1984. 
News  King  add-on  units,  folders  and 

upper  formers. 

2-unit  Web  Leader  1980  vintage. 

(ASK  ABOUT  OUR  DOUBLE-WIDTH 
PRESSES) 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)492-9050  Fax  (913)492-6217 
PRESSROOM 
PRESSROOM  ENVIRONMENTAL 
SYSTEMS 

Noise  and  Dust  Control 
Waste  Ink  Reclaimers 
Solvent  Recovery  Systems 
Eclectic  Company  Da^on,  Ohio 
(800)  824-8934/FAX  (513)  277-8395 

WANTED  TO  BUY 

NEW  OR  GOOD  CONDITION  Kodak 
Etkamatic  614-K  stabilization  proces¬ 
sor  or  parts  for  same. 

Steven,  (216)  688-0088. 

WANTED 

Muller-Martini  inserters  227S. 
(800)  356-4886. 

XENOTRON  XVC3A320  Admaster  in 
operating  condition.  Call  Garth  Ander¬ 
son,  Fairbanks  Daily  News-Miner,  (907) 
456-6661,  Ext.  239. _ 

Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  E&P. 

Write: 

11  West  19th  Street 
New  York,  NY  10011 


HELP 

WANTED 


ACCOUNTING 


ACCOUNTING  SYSTEMS  MANAGER 

Lesher  Nevrspapers,  Inc.  is  seeking  a 
highly  motivated,  qualified  individual  to 
manage  the  accounting  systems  of  our 
newspaper  group.  Successful  candidate 
should  have  at  least  5  years  extensive 
experience  in  use  and  supervision  of 
Collier  Jackson  newspaper  accounting 
software,  including  working  knowledge 
of  Editor  and  Query  utility  programs. 
Accounting  degree  required.  Send 
resume  and  salary  history  to  Human 
Resources  Department,  TO  Box  739, 
Merced,  CA  95341.  EOE. 


ADMINISTRATIVE 


OUR  GROWING  COMPANY  is  seeking  a 
goal  oriented  Publisher  with  extensive 
marketing  background.  This  is  a  good 
opportunity  for  the  right  candidate  to 
step  into  a  well  established  newspaper 
in  Zone  7.  All  responses  kept  in  strict 
confidence.  Send  resume  and  salary 
history  to  Box  5978,  Editor  & 
Publisher. 


PHOTO  TRADER  MANAGER 
UNIQUE  OPPORTUNITY 
If  you  have  had  solid  experience  with  a 
photo  vehicle  trader  publication,  we 
may  hire  you  to  manage  ours,  with  profit 
participation  and  ownership  possibili¬ 
ties.  Publication  profitable,  but  needs  a 
skilled  trained  guiding  hand.  Midwest 
location.  Write  Box  5962,  Editor  & 
Publisher,  list  experience.  Replies  held 
in  complete  confidence. 


POSITIONS;  Manager/Publisher, 
Marketing  Director/Account  Manager 
for  growing  small  press.  Available  1/93. 
$300K  annual  rev’s,  going  up. 
Midwest.  Send  to  Box  5989,  Editor  & 
Publisher. 


ADVERTISING 


AD  DIRECTOR 
The  Daily  lllini  is  an  independent 
college  paper  in  a  competitive  market. 
Are  you  the  right  person  to  hire,  train, 
and  manage  our  full-time  and  student 
sales  staff?  The  Ad  Director  must  have  a 
strong  business  background,  organiza¬ 
tional  skills,  leadership  qualities,  and 
be  detail  oriented.  Experience  manag¬ 
ing  and  training  a  print  sales  staff  is 
required.  You  must  have  a  degree  in 
advertising  or  related  field.  EOE.  Send 
resume  and  management  philosophy  to: 
Terry  Dugan-Nolan,  General  Manager/ 
Publisher,  The  Daily  lllini,  57  E.  Green 
Street,  Champaign,  IL  61820. 


ADVERTISING  SALES  person  needed 
Salary,  commission.  Daily  News, 
Russell,  KS  67665,  (913)  483-2118. 


piNG?  HII^ING'>  HII^INGV  HII^ING? 
DR  JUST  LOOKING?  OR  JUST  LO? 
NG?  BUYING?  BUYING?  BUYING 
CELLING?  SELLING?  SELLING?  SE 
RING?  HIRING?  HIRING?  HIRING? 
NG?  OR  JUST  LOOKING?  OR 
NG?  BUYING?  BUYING?  BUYING? 
LUNG?  SELLING?  SELLING?  SELLIN 
RING?  HIRING?  HIRING?  HIRING?! 

Use  the  Classified 
Ad  Pages  of 
E&P! 


E&P's  Classified  Section  is  where  you'll  find  the 
used  equipment  you  need,  sell  the  used  equip¬ 
ment  you  want  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  people  who  will 
make  your  newspaper  run. 

E&P  Classified  contains  up  to  10  pages  of  new, 
fresh  and  up-to-date  classified  listings  every  week ! 

Rotes  and  order  form  are  in  this  section.  To  place 
your  classified  ad  call  21 2 •675 *4380,  or  mail  it 
to:  E&P  Classified  Department,  1 1  West  19th  St., 
NewYork,  NY  10011. 

YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 

FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADI 


ADVERTISING  DIRECTOR— The  Oxford 
EAGLE,  a  5-day  PM  daily,  is  seeking  an 
Advertising  Director  to  lead,  develop 
and  expand  our  advertising  sales  force. 
Applicant  must  be  able  to  supervise 
others  while  maintaining  account  list. 
College  graduate  desired  with  degree  in 
advertising  or  marketing  with  a  proven 
record  in  print  advertising  sales.  Send 
resume  and  salary  requirements  to  The 
Oxford  EAGLE.  Box  866-A,  Oxford.  MS 
38655.  (Home  of  the  University  of 
Mississippi  and  Ole  Miss  Rebels) 


E&P  Classified 

...the  difference  is  in  the  resuits 
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HELP  WANTED 

ADVERTISING 


HELP  WANTED 

ART/GRAPHICS 


HELP  WANTED 

CIRCULATION 


AMERICAN  PUBLISHING  COMPANY 
seeks  a  number  of  Advertising  Directors 
for  general  management  and  publisher 
track.  We  are  a  growing  chain  of  over 
200  community  newspapers  throughout 
the  United  States.  If  you  are  a  success¬ 
ful  Advertising  Director  who  wishes  to 
grow,  contact  us.  Resumes,  letter  of 
application  and  salary  history  to  Gene 
A.  Hall,  Vice  President,  American 
Publishing  Company,  PO  Box  397, 
Charles  City,  lA  50616.  Phone  (515) 
22B-3211. 

ASSISTANT  CLASSIFIED 

ADVERTISING  MANAGER 
Albuquerque  Publishing  Company 
seeks  an  Assistant  CAM.  Successful 
applicant  will  be  involved  in  the  de¬ 
velopment,  training  and  supervision  of 
inside  and  outside  sales  staff.  Experi¬ 
ence  in  designing  and  implementing 
classified  promotions  a  plus.  5  years 
advertising  management  and  strong 
communications  skills  essential.  Please 
send  resume  to:  Kim  McDonough,  PO 
Drawer  J-T,  Albuquerque,  NM  87103. 

CLASSIFIED  ADVERTISING  MANAGER 
The  Toledo  Blade  is  seeking  a  creative 
and  results-oriented  classified  advertis¬ 
ing  manager  with  sales  management 
experience  in  a  metropolitan  market 
and  a  proven  track  record  in  generating 
voluntary  sales.  The  position  oversees  a 
staff  of  40. 

The  position  offers  a  competitive  salary 
and  benefits  package.  Toledo  is  central¬ 
ly  located  in  a  highly  desirable  area  with 
a  diversity  of  cultural  and  recreational 
points  of  interest. 

Please  send  resume,  cover  letter,  and 
salary  expectations  to:  Ms.  Jo  Adams, 
Human  Resources  Department,  The 
Blade,  541  N.  Superior  Street,  Toledo, 
OH  43660.  The  Blade  is  an  equal 
opportunity  employer. 

SALES  EXECUTIVE  for  Minnesota  and 
surrounding  states  to  sell  and  service 
newspaper  church  pages.  50  year  old 
company  gives  field  support.  Weekly 
travel  required.  Full  or  part  time.  Phone 
(804)  293-4709. 

ART/EDITORIAL 

GRAPHICS  EDITOR 
The  European  Stars  and  Stripes,  a  daily 
newspaper  serving  American  military  in 
Europe,  seeksagraphics-editor  to  super¬ 
vise  the  work  of  both  the  art  and  photo 
department,  initiating  graphics  and 
photos  to  illustrate  news  and  feature 
stories  and  contributing  expertise  to 
design  and  style  aspects  of  the  news¬ 
paper  as  a  whole.  Position  is  located  in 
Darmstadt,  Germany.  Applicants 
should  have  sound  news  judgment  in 
addition  to  graphics  skills  and  experi¬ 
ence  in  full-color  work,  and  at  least  two 
years  supervisory  experience.  Starting 
salary  is  $28,000-$32,000  p/a 
depending  on  qualifications,  plus  tax- 
free  living  quarters  allowance,  group 
insurance,  commissary  and  PX 
privileges.  Three-year  contract,  round- 
trip  relocation  expenses  paid.  Call  our 
New  York  Office  (212)  620-3333  for  an 
application  and  send  it  with  a  cover 
letter  to: 

European  Stars  and  Stripes 
Attn:  Human  Resources 
Unit  29480 
APO  AE  09211 

or  FAX  011-49-6155-601421 
Applications  must  be  received  by:  21 
AUGUST  1992.  ES&S  is  an  equal 
opportunity  employer. 

EDITOR  &  PUBLISHER  for  August 


AD  DESIGN  ARTIST/COORDINATOR 
The  Press  Democrat,  a  New  York  Times 
newspaper.  Northern  California's 
fastest  growing  daily  newspaper,  is 
seeking  a  highly  creative  ad  design 
coordinator  in  its  advertising  production 
department.  The  successful  candidate 
will  perform  most  of  the  normal  respon¬ 
sibilities  of  a  graphics  artist  (prepare 
specs  and  production  layout)  plus  moni¬ 
tor  the  flow  of  production  and  creative 
work  through  our  ad  design  department. 
Other  duties  will  include  conducting 
layout  workshops  with  sales  staff  and 
advertisers  and  making  new  advertising 
campaign  presentations  to  advertisers. 
Art  school  graduate  and  previous  super¬ 
visory  experience  a  plus.  We  offer  a 
competitive  wage  and  benefit  package. 
Send  resume  and  sample  copies  of  your 
creative  work  to  Rod  Jones,  Advertising 
Production  Manager,  The  Press  Demo¬ 
crat,  PO  Box  569,  Santa  Rosa,  CA 
95402. 

GRAPHICS  EDITOR 
The  New  Haven  Register,  a  100,000 
daily  in  Yale's  hometown,  seeks  a  hands 
on  graphics  editor  who  can  lead  a  three- 
person  staff  to  new  dimensions.  Full 
knowledge  of  the  Mac  and  process  color 
is  imperative.  Supervisory  experience  is 
preferred,  though  we're  most  interested 
in  someone  who  knows  hers  or  his  stuff 
and  wants  to  strut  it  in  a  lively  newspap¬ 
er.  Letter,  resume,  clips  tO:  Vern 
Williams,  AME-design,  New  Haven 
Register,  40  Sargent  Drive,  New  Haven, 
CT  06511. 

NEWS  ARTIST  —  The  Maui  News,  a 
19,000  circulation  PM  daily,  seeks  an 
experienced  news  artist  with  computer 
and  illustration  skills.  The  person 
selected  for  this  position  will  split  time 
between  the  news  and  advertising 
departments  creating  artwork.  Respon¬ 
sibilities  include  maps,  charts  and 
other  infographics  for  both  local  and 
wire  stories.  We  use  Freehand,  Mac- 
draw  and  Quark  XPress  on  a  Macin¬ 
tosh  Ilex  with  a  color  monitor.  A  mini¬ 
mum  of  two  years'  experience  at  a  daily 
newspaper  required.  Send  resume, 
clips  and  references  to  Roy  Tanaka, 
News  Editor,  The  Maui  News,  100 
Mahalani  St.,  Wailuku,  HI  96732. 

_ CIRCULATION _ 

CIRCULATION  MANAGER 

The  18K,  7  day/week  Columbia  Daily 
Tribune  needs  an  effective  team  leader 
to  continue  its  pace-setting  circulation 
traditions.  If  you  are  driven  to  serve 
customers,  an  ardent  marketer,  love 
community  involvement,  are  positive, 
vibrant,  and  continually  strive  to 
improve...  you  are  a  candidate.  College 
degree  required,  marketing  or  journal¬ 
ism  preferred.  Proven  track  record  with 
a  daily  newspaper  a  must.  Please  mail 
your  resume,  references  and  salary 
history  to:  Jack  Waters,  PO  Box  798, 
Columbia,  MO  65205.  No  phone  calls, 
please.  EOE. 

CIRCUUTION  MANAGER  -  Fast  grow¬ 
ing  group  of  three  weekly  and  one  three 
times  weekly  products  in  the  beautiful 
high  desert  of  Southern  California. 
Strong  emphasis  on  home  delivery, 
subscription  sales  and  sales  supenri- 
sion.  Must  be  well  organized  and  famil¬ 
iar  with  PCs.  Mail  resume,  references 
and  salary  history  to:  Jerry  Wright,  PO 
Box  880,  Yucca  Valley,  CA  92286. 

15,  1992 


CIRCULATION  MANAGER 
The  Daily  I  Mini,  the  independent  college 
newspaper  on  the  University  of  Illinois 
campus,  is  now  hiring  a  Circulation 
Manager.  We  are  one  of  a  hand  full  of 
paid  circulation,  carrier  delivered 
college  papers  in  the  country!  Are  you 
looking  for  a  challenge?  Are  you  a  crea¬ 
tive  communicator,  and  an  exceptional 
problem  solver?  Is  customer  service  one 
of  your  strongest  points?  If  you 
answered  yes  to  these  questions  we 
need  to  hear  from  you  as  of  YESTER¬ 
DAY!  Circulation  experience  is  nice  and 
Macintosh  computer  experience  is  a 
must.  EOE.  Send  resume  and  manage¬ 
ment  philosophy  to:  Terry  Dugan-Nolan, 
General  Manager,  The  Daily  lllini,  57  E. 
Green  Street,  Champaign,  IL  61820. 


CIRCULATION  SALES  MANAGER 
Excellent  opportunity  for  a  hands-on 
manager  to  join  a  progressive  newspap¬ 
er  group  located  in  Zones  1  and  2.  The 
ideal  candidate  will  have  a  minimum  of 
5  years  experience  in  circulation 
management  at  newspapers  in  the 
10,000-30,000  circulation  range. 
Must  have  knowledge  of  all  facets  of 
circulation  including  sales,  staff  de¬ 
velopment,  collections,  TMC  distribu¬ 
tion  and  customer  service.  Send  cov¬ 
er  letter,  resume  and  salary  history  to 
Box  5981,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Ideal  position  for  current  number  2 
person  looking  to  grow.  Upscale,  fast¬ 
growing,  dynamic,  southwest  market. 
Hands-on,  sales-oriented,  aggressive 
sales  manager.  Tremendous  growth 
opportunity  with  quality  organization. 
Telemarketing  management  back¬ 
ground  a  must.  Send  resume,  work 
history  and  references  to  Box  5952, 
Editor  &  Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  MANAGER 

The  Times  Herald-Record  (86,000 
daily,  101,000  Sunday),  an  estab¬ 
lished  community-oriented  daily  news¬ 
paper  located  90  miles  north  of  New 
York  City  in  the  Hudson  Valley,  is  seek¬ 
ing  a  circulation  manager. 

The  individual  we  seek  will  be  an  inno¬ 
vative  team  player  who  has  a  proven 
track  record  in  servicing  existing 
subscribers  and  single  copy  sales  and 
boosting  new  subscriber  sales  in  news¬ 
paper  circulation. 

This  position  is  responsible  for  supervis¬ 
ing  staff  in  the  delivery,  sales  and 
service  of  the  daily  carrier  and  single 
copy  distribution  of  our  newspaper. 

This  position  reports  to  the  circulation 
director. 

Salary  commensurate  with  experience. 
Excellent  company  benefit  package 
available. 

Send  resume,  including  salary  history 
tO:  Debra  A.  Sherman,  Personnel  Direc¬ 
tor,  THE  TIMES  HERALD-RECORD,  40 
Mulberry  Street,  Middletown,  NY 
10940. 


EDITORIAL 


AGRICULTURAL  REPORTER 
Respected  livestock  publication  seek¬ 
ing  an  individual  that  is  dedicated  and 
knowledgeable.  Journalism  degree 
preferred  but  not  required.  Ranching 
background  a  plus.  Must  be  familiar 
with  cattle,  sheep  and  goats.  Write  Box 
5976,  Editor  &  Publisher. 


We’ie  looking 
for  the  best  & 
the  brightest 

If  you’ve  got  what  it  takes  to  make  our 
newspaper  the  best  in  the  world,  we 
want  to  hear  from  you.  We’re  looking 
for  the  best  circulation,  promotion,  and 
advertising  professionals  in  America. 
If  you  share  our  belief  that  the  Nation’s 
Capital  deserves  the  best  and  the 
brightest,  send  a  cover  letter  and  your 
outstanding  qualifications  to: 

Tracey  L.  Hoff,  Director,  Human  Resources 
The  Washington  Times,  Dept.  EPS 
3600  New  York  Avenue,  Northeast 
Washington,  D.C.  2000Z 

NO  TELEPHONE  CALLS,  PLEASE. 
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HELP  WANTED 


BUSINESS  EDITOR 
Business  Editor  who  can  work  with 
small  staff  of  reporters,  developing 
aggressive  local  coverage  and  sharpen¬ 
ing  reporters'  analytical  skills  is  needed 
at  Zone  9  moming<irculation  daily  in  a 
competitive  environment.  We're  looking 
for  someone  who  has  a  strong  news 
sense  and  is  a  go-getter  and  can  similar¬ 
ly  nwtivate  reporters.  Send  letter  with 
thoughts  on  business-section  philoso¬ 
phy,  resume  and  samples  of  work  to  Box 
5972,  Editor  &  Publisher. 


CITY  EDITOR 

Medium-sized  Zone  9  daily  is  looking 
for  a  strong,  aggressive  city  editor  who 
has  the  leadership  skills  to  motivate  a 
staff  of  talented  reporters.  Must  have 
strong  reporting  and  city  desk  experi¬ 
ence  with  an  ability  to  develop  ideas 
into  good  copy.  Local  news  is  our 
franchise  and  we  need  an  editor  who 
can  make  good  local  covers  even 
better.  Send  letter,  resume  and  work 
samples  to  Box  5973,  Editor  & 
Publisher. 


CITY  EDITOR  —  The  “Tahoe  Daily 
Tribune”  in  South  Lake  Tahoe,  CA, 
seeks  an  experienced,  organized  and 
motivated  editor  to  guide  its  team  of 
talented  reporters,  plan  stories  and  edit 
copy.  Some  page  layout  is  involved,  and 
Macintosh  pagination  experience 
using  Quark  XPress  is  helpful.  Waste  no 
time  sending  resumes  and  work 
samples  to  John  Stearns,  Managing 
Editor,  Tahoe  Daily  Tribune,  PO  Box 
1358,  South  Lake  Tahoe,  CA  96156. 


COLOR  UYOUT  EDITOR  for  major 
metro  sports  department  in  Zone  6. 
Looking  for  industrious,  experienced 
editor  for  section  which  emphasizes 
creative  design  with  superior  color 
reproduction.  At  least  two  years  experi¬ 
ence  with  color  required.  Send  resume, 
tearsheets,  references  to  Box  5987, 
Editor  &  Publisher. 


COPY  EDITOR 

Must  have  strong  headline  vwiting  and 
layout  skills.  Ability  to  work  under  dead¬ 
line  pressure.  Two  years  reporting  and 
two  years  desk  experience  required. 
Send  resume  and  tearsheets  to: 

San  Juan  Star 
do  Stanislaus  Palchowsky 
PO  Box  364187 

San  Juan,  Puerto  Rico  00936-4187 


COPY  EDITOR  —  The  Maui  News,  a 
19,000  circulation  PM  daily,  seeks  an 
experienced  copy  editor  to  share  the 
heavy  workload  at  a  growing  newspaper. 
Page  layout,  headline  writing  and  Sit¬ 
ing  of  both  local  and  wire  copy  are  all 
part  of  the  job.  A  minimum  of  tvro  years' 
experience  at  a  daily  newspaper 
required.  Send  resumes,  clips  and 
references  to  David  Hoff,  Editor-in- 
Chief,  The  Maui  News,  100  Mahalani 
St.,  Wailuku,  HI  96732.  No  phone 
calls,  please. 

COPY  EDITOR 

Experienced  hard  worker  wanted  for 
busy  night  desk.  A  good  opportunity  in 
the  sun  on  a  bright  100,000  daily. 
Contact  Dick  Dunkel,  Senior  Managing 
Editor,  News-Journal,  PO  Box  2831, 
Daytona  Beach,  FL  32120-2831. 

The  greatest  animal  in  creation 
is  the  animal  who  cooks. 

Douglas  Jennold 


HELP  WANTED 


Hard-driving  editor  with  superb  teach¬ 
ing  and  writing  skills  to  supervise 
award-winning  weeklies  in  suburban 
Washington,  DC.  Must  be  able  to 
produce  crisp  stories  for  deadline.  Send 
resumes  and  clips  to  PO  Box  1 19,  Alex¬ 
andria,  VA  22313. 


EDITOR  -  hands-on  job  for  sound,  hard¬ 
working,  professional  Floridian  journal¬ 
ist.  Take  charge  of  all  aspects  of  fast¬ 
growing,  6,000  circulation  daily  and 
oversee  8  weeklies.  Send  letter, 
resume,  a  few  editorials,  page  tear- 
sheets,  4  solid  references  and  salary 
requirements  to;  William  Doolittle,  Box 
846,  Cape  Coral,  FL  33904. 


EDITORIAL  VISION  needed  by  very 
small  Michigan  daily.  Shirt  sleeve  editor 
must  have  writing,  editing,  design 
skills.  But  staff  development  and 
communication  most  important. 
Resume,  clips  and  pages  designed  to 
Box  59^,  Editor  &  Publisher. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  All  skills/levels. 
Details:  Writer-Editor-EP,  PO  Box 
40550,  5136  Macarthur  NW,  Washing¬ 
ton,  DC  20016;  (703)  356-1683. 


EDITOR  wanted  for  Michigan  7-day, 
full-color  newspaper,  circulation  of 
35,000,  with  one  zoned  section,  two 
TMCs  and  one  real  estate  publication. 
Excellent  opportunity  for  career-minded 
individual  with  proven  track  record  of 
editorial  leadership,  sound  news  judg¬ 
ment,  strong  motivational  skills,  and 
flair  for  marketing  the  news  product  to 
help  us  achieve  our  goal  of  becoming 
the  primary  regional  newspaper  with 
40,000  circulation.  Salaried  position 
reports  directly  to  publisher  and  has 
excellent  incentive  and  benefit  pro¬ 
rams.  Send  letter  of  application, 
resume  and  professional  references  to 
Charles  Casner,  Publisher,  The  Herald- 
Palladium,  PO  Box  128,  St.  Joseph,  Ml 
49085. 

COPY  EDITOR 

The  York  Daily  Record,  42,000  AM 
daily  in  southcentral  Pennsylvania, 
seel»  a  copy  editor  with  a  sharp  eye  for 
detail,  the  ability  to  make  a  good  story 
better  and  a  gift  for  writing  clear  and 
accurate  headlines.  The  position 
requires  some  layout  and  pagination. 
$561  weekly.  The  Daily  Record  is  the 
number  1  paper  in  a  competitive,  grow¬ 
ing  market  50  miles  north  of  Baltimore. 
Excellent  benefit  package  including 
company-paid  health,  life,  optical  and 
dental  insurances  and  generous  vaca¬ 
tion  and  holiday  schedule.  Send  resume 
and  layouts  to  the  Copy  Editor,  York 
Daily  Record,  1750  Industrial  Highway, 
York,  PA  17402.  An  equal  opportunity 
employer. 


EDUCATION  REPORTER 
Delaware's  only  capital  city  daily  is  in 
need  of  an  experienced  education 
reporter.  This  position  will  be  filled  by 
someone  who  understands  that  local 
and  state  education  policies  affect 
parents  and  pupils  as  well  as  teachers 
and  administrators.  This  is  a  statewide 
beat  with  a  strong  local  accent.  Two 
years  daily  experience,  or  five  years  on  a 
large  weekly,  is  required.  Send  resume, 
cover  letter  and  10  strong  clips  to: 
Michael  Pelrine,  City  Editor,  Delaware 
State  News,  PO  Box  737,  Dover,  DE 
19903.  No  calls,  please. 


you  can 
count  on  it 

•  to  bring  you  the  news  of 
the  newspaper  industry 
every  week  of  the  year. 

•  to  focus  on  the  issues 
that  are  important  to  you. 

EDITOR  &  PUBLISHER 

has  stood  the 
test  of  time. 

It  has  served  the 
newspaper  community 
for  over  100  years. 

call  212  675-4380 
to  subscribe  or  to  advertise 
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HELP  WANTED 

EDITORIAL 


EXPERIENCED  EDITOR.  NEWSROOM 
MANAGER.  Small  afternoon  and 
Sunday  daily  redesigning  and  expand¬ 
ing.  Salary  negotiable.  Send  resume  to 
Eagle  Times,  RED  2  Box  301,  Clare- 
mont,  NH  03743. _ 

FEATURES  WRITER 
The  Times  Herald-Record  (86,000 
daily,  101,000  Sunday),  an  estab¬ 
lished  community-oriented  daily  news¬ 
paper  located  90  miles  north  of  New 
York  City  in  the  Hudson  Valley,  is  seek¬ 
ing  a  reporter  to  write  human  interest 
stories  for  our  Features  department. 

We  are  looking  for  a  reporter  with  the 
ability  to  write  lively,  useful  and  hard¬ 
hitting  stories.  Special  interest  in 
education  or  health  issues  a  plus.  Appl¬ 
icants  should  be  able  to  produce  clips 
that  demonstrate  an  ability  to  make  the 
story  matter  to  readers. 

Reporting  experience  necessary;  degree 
desired,  preferably  in  journalism  or 
English. 

Salary  commensurate  with  experience. 
Excellent  company  benefit  package 
available. 

Send  resume,  including  salary  history 
to:  Debra  A.  Sherman,  Personnel  Direc¬ 
tor.  THE  TIMES  HERALD-RECORD,  40 
Mulberry  Street,  Middletown,  NY 
10940. 

Equal  Opportunity  Employer 
FEATURES  EDITOR 

HOT  TOPICS,  spectacular  writing  and 
sizzling  presentation  are  the  standards 
at  the  El  Paso  Times,  and  we  need  a 
FEATURES  EDITOR  who  can  make  sure 
we  meet  them.  A  great  opportunity  to 
prove  you  can  do  it  all:  spot  trends,  plug 
into  community  interests,  edit  for  preci¬ 
sion  and  style,  teach  young  reporters, 
recruit  and  challenge  talented  writers. 
If  you're  bilingual,  es  magnifico! 

Please  send  letter,  resume,  references 
and  work  samples  to  Managing  Editor 
Paula  Moore,  PO  Box  20,  El  Paso,  TX 
79999.  We’re  a  Gannett  Newspaper 
and  an  equal  opportunity  employer. 

FEATURE  WRITER  —  We’re  seeking  a 
gifted  writer  whose  stories  will  lead  the 
fronts  of  our  redesigned  features 
sections  two  or  three  times  a  week.  If 
you  can  generate  timely  ideas  on 
subjects  ranging  from  serious  social 
issues  to  the  latest  fun  trends,  and  if 
you  have  some  hard  news  experience, 
tell  us  what  else  makes  you  the  right 
person  for  the  job.  Send  resume  and 
clips  (no  phone  calls,  please)  by  August 
22  tO:  Dennis  Royalty,  Features  Editor, 
The  Indianapolis  Star,  PO  Box  145, 
Indianapolis,  IN  46206-0145. 

FULL  TIME  reporting,  writing  and  edit¬ 
ing  position  opening  soon  with  specialty 
publications  division  of  Wooster  Daily 
Record.  Excellent  entry  level  opportuni¬ 
ty  in  a  growing  company.  Send  resume 
and  references  to  Jon  Kinney,  Spectrum 
Publications,  PO  Box  8,  409  N.  Main 
St.,  Orville,  OH  44667. 

NEWS  COPY  EDITOR-  Experienced 
copy  editor  needed  for  suburban 
Philadelphia  daily.  Applicants  should 
be  well  versed  in  page  layout.  Clever 
headlines  and  good  organizational  skills 
essential.  Send  resume  and  samples  of 
work  to  Box  5990,  Editor  &  Publisher. 


HELP  WANTED 

EDITORIAL 


GROWING  SOUTHWEST  DAILY  is 
expanding  its  GRAPHICS  DEPART¬ 
MENT  and  needs  a  person  skilled  in 
page  design,  able  to  operate  a  photo 
desk  system  and  produce  informational 
graphics.  Box  5983,  Editor  & 
Publisher. 

GULF  COAST  NEWSPAPERS.  INC. 
North  group  is  currently  accepting 
resumes  for  the  position  of  editor  at 
several  of  our  weekly  newspapers. 
Candidate  must  be  experienced  in 
community  journalism.  Send  resume 
and  clips  to  Larry  E.  Shearer,  Vice  Pres¬ 
ident,  Gulf  Coast  Newspapers,  Inc.,  PO 
Box  609,  Conroe,  TX  77305-0609. 

KNIGHT  BIDDER  NEWSPAPER  needs 
an  experienced  copy  editor,  designer 
and  layout  ace  to  do  a  newly-created 
newsroom  job:  News  Production  Mana¬ 
ger.  You  supervise  and  help  develop 
copy  editors;  direct  design,  layout  and 
production  of  news  pages;  review  and 
approve  style  daily;  coordinate  with 
metro,  sports,  graphics,  photo  and 
others  to  meet  deadline  nightly. 
Successful  applicant  is  creative,  inno¬ 
vative,  thorough  with  details,  hungry  for 
accuracy,  gets  a  rush  meeting  deadline 
and  leaves  traditional  thinking  at  the 
door.  Mac  a  must;  Leafdesk  a  plus. 
Minimum  experience:  7  years,  w/ 
supervision,  (see  May  2  E&P;  May  WJR) 
CONTACT:  Night  Newsroom  Manager 
Jim  O’Neill,  Post-Tribune,  1065  Broad¬ 
way,  Gary,  IN  46402-2998,  or  call  Jim 
at  (219)  881-3130  or  call  Newsroom 
Manager  Will  Button  at  (219) 
881-3158. 

MANAGING  EDITOR 

Experienced  Manager/Editor  to  lead 
14-person  newsroom  of  major 
(135,000  circulation)  alternative  news¬ 
weekly.  ME  skills  plus  ability  to  carry  on 
26-year  tradition  of  independent,  criti¬ 
cal  journalism.  Resume/clips  to  ME 
Search,  San  Francisco  Bay  Guardian, 
520  Hampshire,  San  Francisco,  CA 
94110.  No  phone  calls,  please.  EOE. 

MANAGING  EDITOR 

Suburban  daily  seeks  take-charge  news¬ 
room  leader  to  direct  30-person  staff. 
We  are  a  30,000  7-day  morning  opera¬ 
tion  in  Zone  4  with  big  city  competition 
on  our  doorstep.  Hard  news  orientation 
a  must.  Send  resume  including  refer¬ 
ences,  salary  requirements  and  one 
page  letter  outlining  your  news  philoso¬ 
phy  to  Box  5967,  Editor  &  Publisher. 

MANAGING  EDITOR  FOR  DESIGN  AND 
FEATURES  FOR  METRO  DAILY 

The  Kansas  City  Star,  a  290,000  circu¬ 
lation  daily  newspaper  seeks  a  Manag¬ 
ing  Editor  for  Design  and  Features  to 
supervise  its  features,  design,  photo, 
news  and  universal  desks.  The  success¬ 
ful  applicant  will  have  proven  ability  to 
lead,  superior  news  judgment,  and 
experience  in  both  visual  and  text  edit¬ 
ing.  Send  resume  and  work  samples  to 
Arthur  S.  Brisbane,  Editor  and  Vice 
President,  The  Kansas  City  Star,  1729 
Grand  Avenue,  Kansas  City,  MO 
64108.  No  telephone  calls.  Equal 
Opportunity  Affirmative  Action 

Employer. _ 

Whoever  thinks  of  going  to  bed 
before  twelve  o'clock  is  a 
scoundrel. 

Samuel  Johnson 


HELP  WANTED 

EDITORIAL 


NEWS  EDITOR  needed  to  fill  in  for  3 
month  maternity  leave  starting  in  late 
September.  Responsible  for  producing 
weekly  news  section.  Includes  writing 
major  feature  stories;  assigning  stories 
and  artwork  to  freelancers;  editing 
copy;  writing  headlines  and  captions; 
proofreading  flats.  Must  also  oversee 
editorial  assistant.  Minimum  3  years 
experience  required.  Familiarity  with 
Rhode  Island  politics  preferred.  Salary 
commensurate  with  experience.  Send 
responses  to  Lisa  Prevost,  News  Editor, 
The  Phoenix’s  NewPaper,  131 
Washington  St.,  Suite  301,  Providence, 
Rl  02903. 

NEWSWIRE 
REPORTERS  & 

COPY  READERS 

WORLD  FINANCIAL  CENTER 
NEW  YORK  CITY 

The  Dow  Jones  News  Service  is  seeking 
Reporters  and  Copy  Readers  with  varied 
levels  of  experience,  preferably  but  not 
essentially  in  business  journalism. 
Recent  college  graduates  will  also  be 
considered.  Qualified  candidates  for 
this  business  newswire  must  have 
strong  journalism  skills;  speed  and 
accuracy  a  must.  We  offer  responsible 
positions  with  a  prestigious  publication 
that  is  expanding  its  staff,  career 
advancement  opportunities,  competi¬ 
tive  salaries  and  excellent  benefits. 
Send  resume  with  salary  history  and 
requirements,  in  confidence,  to:  Em¬ 
ployee  Relations  Department-SP/RS. 

Dow  Jones  &  Co.,  Inc. 

Harborside  Financial  Center 
600  Plaza  II 

Jersey  City,  NJ  07311-3992 
Equal  Opportunity  Employer  m/f/d/v 


Send  E&P  Box  Replies 
to; 

Editor  &  Publisher 

Classified  Ad  Dept. 
11  West  19th  St. 
New  York,  NY  10011 


HELP  WANTED 

EDITORIAL 


POLICE  REPORTER  needed  for 
35,000-circulation  PM  midwestern 
daily.  Must  thrive  on  deadlines,  know 
how  to  cultivate  sources  and  be  able  to 
see  the  story  beyond  the  official  blotter. 
Immediate  opening.  Send  resume  and 
6  best  clips  to  Box  5974,  Editor  & 
Publisher. 


REPORTER 

Weekly  newsmagazine  on  Congress  and 
politics  seeks  veteran  reporter.  Must 
have  experience  covering  Congress  and 
legislative  affairs.  Strong  writing  and 
analytical  skills,  story  initiative  and 
ability  to  meet  deadlines  are  essential. 
Send  resume  and  clips  to  Assistant 
Managing  Editor  David  Rapp,  1414 
22nd  St.  NW,  Washington,  DC  20037. 


REPORTERS  -  The  opportunities  are  on 
the  desk.  If  you  are  educated,  meticul¬ 
ous,  organized,  have  street  smarts  and 
two-plus  years  feature  or  news  reporting 
experience,  we’ll  train  you  in  headline 
writing,  layout,  editing,  pagination,  and 
give  you  a  chance  to  help  manage  news¬ 
room  of  quality  30,000  daily  in  eastern 
Pennsylvania.  Box  5992,  Editor  & 
Publisher. 


REGIONAL  EDITOR 

The  Times  Herald-Record  (86,000 
daily,  101,(X)0  Sunday),  a  newspaper 
situated  in  the  Hudson  Valley  of  New 
York  State,  is  seeking  a  supervisory 
editor. 

This  position  will  involve  assigning  and 
directing  staff  writers  and  editing  their 
daily,  Sunday  and  enterprise  work. 

The  successful  candidate  will  have  good 
news  sense,  some  management  experi¬ 
ence  and  the  demonstrated  ability  to 
coach  and  develop  reporters. 

Send  resume,  including  salary  history 
to:  Debra  A.  Sherman,  Personnel  Direc¬ 
tor,  THE  TIMES  HERALD-RECORD,  40 
Mulberry  Street,  Middletown,  NY 
10940. 


IT'S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note 

listing  the  newspapers  or  companies  you 
do  not  want  the  reply  to  reach. 

If  the  Box  Number  you're  answering 
is  on  your  list,  we'll  discard  your  reply. 

When  you  need  Classified, 
we're  here  -  every  week! 


EDITOR  &  PUBLISHER  for  August  15, 1992 


45 


HELP  WANTED 

EDITORIAL 


HELP  WANTED 

EDITORIAL 


HELP  WANTED 

PUBUC  RELATIONS 


HELP  WANTED 

PRESSROOM 


PRESSROOM  SUPERVISOR 
Large  Zone  2  suburban  newspaper  look¬ 
ing  for  strong,  aggressive  pressroom 
supervisor.  Must  have  offset  experience 
preferably  on  Headliner  presses. 
Successful  candidate  will  be  able  to 
deal  effectively  with  a  Union  environ¬ 
ment  and  must  be  capable  of  setting 
quality  standards  and  improving  quality 
through  coaching  and  goal  setting. 
Excellent  opportunity  for  advancement. 
Competitive  salary  and  benefits.  Box 
5995,  Editor  &  Publisher. 


REPORTER  NOW  for  midwest  recrea¬ 
tion  area  6-day  daily.  Motivated  begin¬ 
ner  does  it  all.  Experience  or  degree. 
Group  fringes.  Call  Milo  Dailey  (605) 
665-7811. 

REPORTER  for  Aspen,  CO  daily  paper. 
Hards  news,  investigative  background. 
Photo  or  Mac  experience  helpful.  Dave, 
(303)  925-2221,  7:30-9:30  AM  MDT 
or  clips  to  PO  Box  DD,  Aspen  CO 
81612. _ 

REPORTER:  2  time  winner  of  national 
award  for  excellence  seeks  business 
writer  with  strong  business  news  back¬ 
ground.  Ability  to  break  stories,  digest 
and  relate  complex  information  essen¬ 
tial.  Minimum  three  years'  experience 
required.  Send  resume,  clips,  salary 
history  to  Department  E,  Rochester 
Business  Journal,  55  St.  Paul  Street, 
Rochester.  NY  14604. _ 

STATE  EDITOR 

We're  looking  for  an  experienced 
reporter/editor  to  head  our  bureau  in  the 
New  York  State  Capitol.  This  is  a  job  for 
a  writing  editor  who  can  handle  the  big 
story  while  guiding  two  capable 
colleagues  in  a  strongly  competitive 
environment.  Our  bureau  thrives  on 
enterprise  and  investigative  work.  If  you 
have  supervisory  experience,  a  taste  for 
big-time  political  coverage  and  a  feel  for 
how  government  and  politics  touch  the 
lives  of  ordinary  people,  send  a  resume 
and  a  half  dozen  clips  to  Dan  Lynch, 
Managing  Editor/News,  The  Times 
Union,  Box  15000,  Albany.  NY  12212. 
An  equal  opportunity  employer. 

THE  DAILY  RECORD,  a  growing, 
65,000-circulation  AM  in  northern  New 
Jersey  30  miles  from  New  York  City,  is 
seeking  a: 

ASST.  METRO  EDITOR.  A  key  position 
on  our  20-person  Metro  staff  for  an 
energetic,  fine-eyed  journalist  to  edit 
local  stories  and  supervise  late- 
afternoon,  evening  coverage.  Experi¬ 
ence  required  working  with  and  direct¬ 
ing  reporters  and  improving  their  copy. 

SPORTS  COPY  EDITOR.  A  creative, 
fast-moving  position  involving  consider¬ 
able  layout  (including  the  section 
front),  copy  editing  and  headline  writ¬ 
ing.  At  least  five  years  sports  desk 
experience  required. 

Send  resume,  samples  to  Jack  Bowie, 
Managing  Editor,  Daily  Record,  PO  Box 
217,  Parsippany,  NJ  07054-0217. 

The  SF  Business  Times  is  searching  for 
a  new  managing  editor.  Applicants 
should  have  solid  editing  experience, 
write  snappy  headlines,  have  good  news 
judgment  and  good  management  skills. 
Write  tO:  Mike  Consol,  Editor,  SF  Busi¬ 
ness  Times,  325  Fifth  St.,  San  Francis¬ 
co,  CA  94107.  Zone  9  applicants  only. 

THE  DAYTON  DAILY  NEWS  is  looking 
for  a  police  or  city  hall  reporter  who 
writes  for  Page  1.  We're  looking  for  a 
digger  who  can  also  turn  a  phrase  on 
deadline.  The  equivalent  of  three  years 
daily  experience  required.  No  calls, 
please.  Send  resume/clips  to  John 
Erickson,  Deputy  Metro  Editor,  Dayton 
Daily  News,  45  S.  Ludlow  St.,  Da^on, 

OH  45402. _ 

/  sometimes  give  myself 
admirable  acMce,  but  I  am 
incapable  of  taking  it. 

Mary  Wortley  Montagu 


WIRE  EDITOR.  Must  have  strong  edit¬ 
ing,  headline  writing  and  design  skills. 
Must  understand  state,  national  and 
international  issues.  Tuesday-Saturday 
shift.  Our  award-winning,  16,(X)0-cir- 
culation  daily  newspaper  has  good  repu¬ 
tation  as  solid  news  product.  We're 
located  in  desirable  SE  Washington 
location.  Prefer  Northwest  applicants. 
Send  complete  resume,  references  and 
samples  of  headlines,  editing  and 
design  to  Personnel  Manager,  Walla 
Walla  Union-Bulletin,  PO  Box  1358, 
Walla  Walla.  WA  99362.  EOE. 

MARKETING 


LOS  ANGELES  AREA  syndicate  looking 
for  an  ambitious  individual  to  dig  in  and 
increase  feature  exposure  in  daily  publi¬ 
cations.  Some  editorial/newspaper 
experience  preferred,  traveling  will  be  a 
must.  For  44  years  we’ve  served  the 
newspaper  industry  with  quality 
columns.  Now  seeking  candidates  who 
would  enjoy  working  in  a  small,  friendly 
office  atmosphere  and  are  eager  to  be  in 
on  the  ground  floor  of  growth  and 
expansion.  Send  resume  to:  (^neral 
Manager,  EUBCO,  Inc.,  Box  2383,  Van 
Nuys,  CA  91409-2383;  or  FAX  (818) 
785-3229. 


MEMBER  OF  CONGRESS  SEEKS 
PRESS  ASSISTANT.  Strong  writing 
skills  and  NYC  media  contacts  are  ideal 
combination  for  key  position  w/active, 
visible  NY  Representative.  Position  has 
unlimited  potential.  Compensation 
commensurate  with  qualifications. 
Send  resume,  writing  samples  to  J. 
Frantz,  3456  Mildred  Dr.,  Falls  Church, 
VA  22042. 

PRESSROOM 


PRESSMAN 

Experienced  on  Web  offset  presses 
(Goss  community  preferred).  Good 
benefits.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave.,  2nd  floor, 
Philadelphia,  PA  19142. 


PRESSROOM  FOREMAN 
We  have  an  immediate  opening  for  a 
night  time  Pressroom  Foreman.  Must 
have  an  excellent  history  in  producing 
top  quality  products,  managing  press 
crews,  and  maintaining  a  Goss  Urbanite 
Press.  We  are  a  daily  newspaper,  7  days 
a  week.  Send  resumes  to:  Charlotte  Sun 
Herald,  Attention  Michael  Stewart, 
23170  Harborview  Road,  Charlotte 
Harbor.  FL  33960. 


PRESSROOM  SUPERINTENDENT  for  7 
day  publication  producing  full  color  in 
Zone  4.  Must  be  willing  to  work  with 
and  manage  employees.  Have  strong 
working  knowledge  of  Goss  Urbanite, 
color  stripping,  page  stripping,  page 
camera  and  platemaking.  Good  apti¬ 
tude  for  maintenance  and  repair.  Send 
resume  to  Box  5988,  Editor  & 
Publisher. 


PRESS  FOREMAN 

Large  Zone  2  suburban  newspaper  look¬ 
ing  for  strong,  no-nonsense  foreman  to 
supervise  press  crews  in  extremely 
competitive  market.  Successful  candi¬ 
dates  will  be  able  to  work  effectively  in 
Union  environment,  to  enforce  quality 
standards,  to  achieve  higher  productivi¬ 
ty  through  coaching.  Must  be  obsessed 
with  quality,  skilled  at  achieving 
improved  quality  and  experienced  in 
offset  printing,  preferably  on  Headliner 
press.  Excellent  opportunity  for 
advancement.  Competitive  salary  and 
benefits.  Reply  to  Box  5994,  Editor  & 
Publisher. 


PRODUCTION/LA  YOUT 

TIRED  OF  BIG  CITY  PROBLEMS?  Come 
home  to  Wyoming!  The  Shopper  needs 
an  experienced  advertising/layout  and 
production  person.  (307)  347-4880. 


POSITIONS 

WANTED 


_ ACCOUNTING _ 

CPA  with  8  years  financial  management 
experience  in  newspapers  specializing 
in  reengineering  accounting,  advertis¬ 
ing,  and  circulation  operations  to  meet 
the  needs  of  the  1990s,  seeking 
controller  or  GM  position.  Presently 
with  major  CPA  firm,  concentrating  in 
business  planning  and  systems  devel¬ 
opment.  Reply  in  confidence  to  Mike 
Reibling,  PO  Box  160387,  Mobile.  AL 
36616.  Phone  (205)  476-7685. 


ADMINISTRATIVE 

GROUP  PUBLISHER  with  18  years 
experience  seeks  new  challenge. 
Strengths  in  marketing,  revenue  gener¬ 
ating,  turnarounds.  Energetic  family 
man  knowledgeable  in  all  aspects  of 
publishing  and  commercial  printing. 
Send  to  Box  5958,  Editor  &  Publisher. 

MARKETING/SALES 

NEED  TO  BREATHE  NEW  LIFE  into 
your  sales  and  marketing  effort?  Aggres¬ 
sive  marketing  professional  in  early  40s 
seeks  new  challenge.  Outstanding  track 
record  in  management,  sales,  recruiting 
and  training.  Experience  in  both  large 
and  smaller  markets.  Reply  to:  4025 
Old  (tolony  Rd.,  Mulberry,  FL  33860. 


Assistant 

Production 

Manager 

Join  Dow  Jones 
Where  Success 
is  the  Way  of  Life 

Dow  Jones  &  Company,  Inc.,  publisher  of  The  Wall  Street  Journal, 
currently  has  an  entry  level/management  position  for  an  Assistant 
Production  Manager. 

The  successful  candidate  will  work  with  the  Production  Manager  in 
one  of  our  18  printing  plants  located  throughout  the  U.S.  and  gain 
hands  on  experience  with  the  most  advanced  newspaper 
technology  in  the  world.  Candidates  should  possess  a  Bachelor’s 
degree  along  with  an  interest  in  a  production  oriented  career. 
Previous  print  management  training  or  experience  considered  a 
plus. 

Dow  Jones  offers  an  excellent  benefit  package  along  with  a 
professional  career  environment.  If  you  are  interested  in  working  for 
one  of  America’s  “Most  Admired  Corporations”,  please  submit  a 
resume  in  confidence  along  with  salary  history  to: 

Lisa  Charles 

Regional  Employee  Relations  Mgr. 

Dept.  PM 

Dow  Jones  &  Company,  Inc. 

PO  Box  300 

Princeton,  NJ  08543-0300 
An  Equal  Opportunity  Employer  M/F/H 
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aASSIFIED  ADVERTISING  RATES 

Voice  Classifieds  Add  $25  per  insertion 

Payment  must  accompany  all  Posttlons  Woried  ads. 

Effective  January  1, 1992 


UNE  ADS 

1  week-$7.00  per  line 

2  weela-$6.15  per  line,  per  issue. 

3  weeks-$5.35  per  line,  per  Issue. 

4  weel(s-$4.60  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$3.95  per  Ine 

2  weeks-$3.2S  per  ine.  per  issue. 

3  weeks-$2.75  per  ine.  per  Issue. 

4  weeks-  $2.55  per  ine.  per  issue. 


Add  $6.50  per  insertion  for  box  service.  Add  $4.25  per  insertion  for  box  service. 
Count  os  on  oddltiorKi^  Ine  In  copry.  Count  os  on  oddHional  Ine  in  copry. 

Count  approximately  34  characters  and  or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boidfoce.  iustrotions.  logos,  etc.,  on  ckxsified  ads  chcxged 
the  foioviiing  rates  p>er  column  inch,  par  Insertion:  1  time,  $85;  2  to  5  times.  $80; 
6to  12tlmes,  $75;  13  to  25  times  $70;  26  to  51  times  $65;  52  times.  $60. 

DEADLINE:  8  days  prior  to  publication  dote. 
Contract  rates  available  upon  request. 

Box  number  resp>onses  are  mailed  each  day  os  they  ore  received. 


Company . 


Classification 


Authorized  Signature . 


POSITIONS  WANTED 


ADMINISTRATIVE 


A-1  CREDENTIALS  -  3  major  chains 
20+  years.  (41).  Now  consultant/ 
broker,  ready  to  return:  Publisher, 
Manager,  equity  situation  idedl.  No 
relocation  cost.  Will  travel.  Top  refer¬ 
ences.  (207)  856-7034. 


ADVERTISING 


NATIONALLY  RECOGNIZED  Marketing 
Director/Ad  Director  with  ability  to 
increase  revenue  in  tough  markets  seek- 
ing  similar  position.  Excellent 
motivator/trainer.  P.  Lewis  (901) 
767-7002. 


CARTOONIST 


CARTOONIST.  Local,  state  and  national 
issues.  Tie  your  editorials  to  custom 
cartoons.  Experienced  award  winner. 
Samples  by  return  mail.  Box  5993, 
Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  -  seeking 
position  with  daily.  Familiar  with  all 
phases  of  circulation.  Prefer  Zones  1,  2 
or  3.  Send  to  Box  5979,  Editor  & 
Publisher. 


AWARD  WINNING  EXECUTIVE  EDITOR 
with  solid  track  record  in  managing  both 
established  and  start-up  operations 
seeks  new  challen^  with  daily  or 
weekly  group  operation.  Staff  manage¬ 
ment,  training  and  recruiting  are 
specialties,  along  with  graphic  redesign 
and  reader- interest  analyses.  Try  a 
20-year  pro  and  give  your  papers  a 
boost.  Send  to  Box  5975,  Editor  & 
Publisher. 


AWARD  WINNING  married  couple 
seeks  new  challenge.  He’s  an  editor 
with  a  creative  flair;  she’s  an  investiga¬ 
tive  reporter  who  can  explain  complex 
issues  in  simple  terms.  If  stability  and 
dedication  attract  you,  we’re  your  team. 
Box  5986,  Editor  &  Publisher. 


EXPERIENCED  EDITOR  specialized  in 
fixing  broken  newspapers  satisfied  with 
present  prize  winner;  ready  to  move  on. 
If  you  want  to  go  from  dull  to  dazzling 
and  you’re  serious  about  quality,  reply 
to  Box  5982,  Editor  &  Publisher. 


VERSATILE  EDITOR/REPORTER  with 
initiative,  daily  and  weekly  experience, 
and  a  fascination  with  life’s  stories 
seeks  position  is  Zone  3.  Please 
respond  to  Box  5991,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


NEED  A  FOOTBALL  WRITER? 
Award  winning  sports  writer,  recent 
Purdue  University  graduate  with  4+ 
years  experience,  seeks  beginning 
sports  position  covering  high  school  or 
college.  Will  relocate.  Call  or  write  for 
resume,  clips.  Matt  Youmans,  509  East 
First,  Sheridan,  IN  46069.  (317) 
758-5072. 


COLLEGE  GRADUATE  seeks  entry-level 
sports  writer  position.  Two  years  experi¬ 
ence  on  college  paper,  with  nine 
months  additional  experience  on  mid¬ 
sized  daily.  Will  relocate.  Call  Keith 
(313)  395-7215. 


LETTERS-TO-THE-EDITOR  EDITOR  of 
morning  conservative  daily  on  south 
Atlantic  coast;  editing  ability 
unequalled;  can  write,  read  and  spell  as 
most  can’t  today;  1%7  graduate,  major 
Missouri  university.  Former  correspon¬ 
dent  to  COMMERCIAL  APPEAL.  Must 
be  city  where  Wells  Fargo  has  office; 
(615)  859-1537  collect. 


REPORTER/PHOTOGRAPHER  seeks 
position  at  weekly  or  daily.  2  years 
experience  at  weekly.  Extensive  dark¬ 
room  skills  and  will  relocate  to  Zone  5, 
7,  8,  or  9.  Please  leave  message  at 
(612)  522-3379. 


SPORTS  WRITER/EDITOR,  23  years 
daily/weekly  experience,  seeks  position 
in  any  zone.  Award-winner.  Strong 
design,  layout,  photography  skills. 
Available  immediately.  Michael  Elliot, 
8064  Fort  Dade  Ave.,  Brooksville,  FL 
34601.  (904)  796-7948. 


WEEKLY  EDITOR’S  position  sought  by 
energetic,  experienced  editor/writer. 
Will  relocate.  (305)  891-2595. 


YOUR  team  playing  in  Southwest  Ohio? 
You  want  IT  covered,  not  just  the  game? 
Free-lance  writer.  (513)  742-4847. 


/  have  never  let  my  schooling 
interfere  with  my  education. 

Mark  Twain 


FREELANCE  SERVICES 


DOES  YOUR  WEEKLY/BIWEEKLY  cover 
Southwestern  States  (MN),  ElU,  South¬ 
western  MO  State  U.,  Southern  IL  U., 
Western  KY  U.,  but  only  at  home? 
Award  winning  journalist  wants  to  bring 
you  your  games  against  Illinois  State  U. 
at  great  price. 

Call  Steve  (309)  664-0900. 


□  VOICE  CLASSIFIED 


No.  of  Insertions: - 


□  CLASSIFIED 


.  Amount  Enclosed:  $_ 


.  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 


Editor  &  Publisher 


1 1  West  19m  Street.  NY,  NY  1001 1 .  (212)  675^1380.  FAX  (212)  929-1250 
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SHOP  TALK  AT  THIRTY 

A  special  headline  in  Richmond 


By  H.L.  Stevenson 

Jerry  Finch  was  not  happy  that  night 
last  May  with  the  headline  he  had  to 
write  but  wished  he  didn’t. 

He  sat  in  his  den,  scratching  on  a 
pad.  On  May  30,  1992,  a  few  days 
away,  his  beloved  Richmond  (Va.) 
News  Leader  was  to  come  out  for  the 
29,84 1  St  and  last  time,  five  years  short 
of  its  100th  birthday. 

Its  fate  was  the  newspaper  grave¬ 
yard  already  thick  with  the  tombstones 
of  other  good,  and  some  great,  after¬ 
noon  dailies  in  Miami,  Dallas, 
Chicago,  Cleveland,  Philadelphia, 
Washington,  Raleigh,  New  York, 
Newark,  Jacksonville,  Lexington,  Al¬ 
bany.  The  list  is  long. 

Finch,  the  managing  editor  of  the 
Leader,  as  it  was  known  in  the  his¬ 
tory-steeped  capital  of  Virginia,  had 
seen  or  heard  about  all  the  farewell 
headlines:  “So  Long!”  “Farewell.” 
“Goodbye.” 

He  wanted  something  different. 

“What  we  had  were  pretty  wimpy,” 
he  says  of  the  headlines  he  and  his 
staff  had  been  agonizing  over  for  days. 

He  kept  scribbling  “more”  on  his 
pad,  remembering  those  days  when 
afternoon  newspapers  had  ahernoon 
deadlines.  Reporters  sent  their  type¬ 
written  stories  a  few  paragraphs  at  a 
time  to  the  composing  room.  Each  car¬ 
ried  a  “more”  slug. 

“I  tried  ‘No  More’  but  didn’t  like 
it,”  he  recalls. 

Something  clicked. 

The  book  he  wanted  was  on  a  nearby 
shelf.  He  sat  back  to  read  The  Raven, 
that  haunting  poem  by  Edgar  Allen 
Poe,  the  neurotic,  lonely,  tormented 
and  frequently  drunk  author  who 
called  Richmond  home  for  30  years 
in  the  early  1800s. 

Death  finds  its  way  into  and  hangs 
relentlessly  over  much  of  Poe’s  bril¬ 
liant  work:  “Once  upon  a  midnight 
dreary/suddenly  there  came  a  tap¬ 
ping/as  of  some  one  gently  rap¬ 
ping/rapping  at  my  chamber  door.” 
Enter  the  Raven,  a  “grim,  ungainly, 
ghastly,  gaunt  and  ominous  bird  of 
yore,”  in  Poe’s  tortured  language. 

As  Poe  decries  the  loss  of  a  beloved 
Lenore,  the  mocking  creature,  perched 
on  a  bust  of  Pallas  in  his  chamber,  had 
but  aone  word  rejoinder:  “Nevermore.” 


(H.L.  Stevenson,  former  editor  in 
chief  of  United  Press  International, 
spent  three  of  his  31  years  with  UPI 
in  Richmond.) 


Eleven  of  the  17  verses  end  with, 
“Quoth  the  Raven,  ‘Nevermore.’  ” 

“A  little  chill  hit  me,”  Finch  re¬ 
members. 

His  colleagues  liked  the  inspira¬ 
tion,  and  so,  on  its  final  day,  the  Leader 
banner  proclaimed,  “Nevermore.” 

One  line  above  the  banner  said: 
“It’s  the  last  day  for  the  Leader,  it’s 
our  last  day  at  your  door!”  A  line  be¬ 
low  said,  “After  95  years,  the  guest 
departs.” 

This  was  a  reference  to  an  1 896  ed¬ 
itorial,  quoted  by  Finch  in  the  story 
he  wrote  for  Page  One:  “The  Leader 
will  always  be  a  guest  whom  you  will 
not  be  ashamed  to  entertain  at  your 
fireside.” 

Don’t  misunderstand.  Finch  is  a 
newspaperman  by  profession,  not  a 
poet,  but  he  recalls  with  a  certain  sat¬ 


isfaction  the  overline:  “It  has  the  me¬ 
ter  of  ‘The  Raven.’  ” 

It  does,  too,  and  you  have  to  won¬ 
der  how  many  of  the  93,000  sub¬ 
scribers  —  more  than  100  of  whom 
signed  up  in  the  Leader’s  final  week 
—  fully  appreciated  this  literary  send- 
off. 

There  was  much  to  contemplate  in 
the  big,  final  edition  —  a  glossy  mag¬ 
azine,  “It  seems  like  only  Y esterday ,” 
reflections  of  Leader  reporters  and  ed¬ 
itors,  and  Finch’s  story  on  how  the 
forces  that  choked  and  killed  other  af¬ 
ternoon  papers  had  slowly  encroached 
on  the  Leader: 

Television  in  the  evening;  less  time 
for  reading;  flight  to  the  suburbs,  mak¬ 
ing  delivery  more  difficult;  stiff  com¬ 
petition  with  the  morning  sister,  the 
Times-Dispatch  —  advertisers  pre¬ 
ferred  one  paper,  the  one  read  in  the 
morning. 

Richmond’ s  News  Leader  was  dif¬ 
ferent  from  most  of  the  other  failed 
afternoon  papers. 

It  maintained  a  large,  independent 
editorial  staff  to  the  end.  Circulation, 
which  had  peaked  at  127,000  in  the 
late  1960s,  hovered  around  100,000, 
then  dipped  after  the  decision  to  fold 
the  paper  had  been  announced  nine 
months  earlier  —  still  respectable  fig¬ 
ures. 


Other  papers  withered  under  the 
pressures  of  climbing  expenses,  even 
when  staffs  were  combined  with 
morning  partners. 

The  Leader  was  purchased  in  1 896 
by  John  Bryan,  grandfather  of  D.  Ten¬ 
nant  Bryan,  who  was  publisher  for  34 
years  before  turning  the  reins  over  to 
his  son  J.  Stewart  Bryan  III  in  1978. 
The  Leader  was  the  pride  of  the  hold¬ 
ings  they  amassed  under  Media  Gen¬ 
eral,  papers  in  Tampa  and  Winston- 
Salem,  added  to  the  Richmond  Times- 
Dispatch.  The  T-D  grew  and  surpassed 
its  afternoon  rival.  Dominant?  Not  to 
the  Leader’s  alumni. 

With  earlier  production  deadlines, 
long  gone  were  the  days  when  the 
Leader  could  banner,  as  it  had  in  1 956, 
Don  Larsen’s  perfect  World  Series 
game,  which  ended  at  2:09  p.m.  The 


Leader  was  out  at  4  p.m.  with  full  de¬ 
tails,  a  box  score  and  two  pictures. 

With  competition  increasing  from 
radio  and  television,  weeklies  and 
other  publications,  the  Leader  entered 
the  1990s  with  delivery  to  only  three 
of  10  metropolitan  homes.  Fifty  years 
ago  it  was  nine  of  10. 

Despite  the  close  family  attach¬ 
ment,  the  Leader’s  closure,  first  con¬ 
sidered  two  years  before,  became  in¬ 
evitable.  When  asked  about  the 
agony,  Tennant  Bryan  smiles  and 
says,  “The  readers  and  advertisers 
made  the  decision.” 

It  is  a  gracious  answer  from  a  man 
known  for  his  graciousness. 

Many  of  the  Leader’s  columns  and 
features  have  shifted  to  the  “new” 
Times-Dispatch,  printed  in  a  new 
$  175  million  plant  in  the  suburbs.  The 
main  office  remains  in  downtown 
Richmond. 

With  nine  months  to  prepare,  the 
staff  of  nearly  1 ,000,  shrunken  by  at¬ 
trition  and  early  retirements,  required 
only  50  or  so  layoffs  at  the  end.  The 
news  staff,  224  on  the  Times-Dispatch 
today,  dropped  by  nine  after  the 
Leader  closed.  T-D  circulation  is  ex¬ 
pected  to  climb  from  1 50,000  to  more 
than  200,000  daily. 

In  the  final  edition.  Finch  explained 

{See  SHOP  TALK  on  page  39) 


For  the  Leader  reporters  trying  to  adjust  to  a  more 
leisurely  pace  toward  deadline,  and  the  readers  who 
remain^  loyal  to  the  end,  there  is  Poe’s  haunting 
refrain:  “Nevermore.” 
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•  100%  satisfaction  guaranteed  on  all  products  and  services, 


•  Accuracy  monitored  on  all  products  and  services. 


A  multitude  of  television  listings  styles  and  combinations. 


A  comprehensive  line  of  camera-ready  listings  products  including  grids, 
rolling  logs  and  breakouts. 


•  Macintosh-based  electronic  listings  products  and  services  including 
SPEEDLink,  TVInterLink  and  Electronic  Production  Service. 


Unique  feature  packages  with  articles  and  photos  focusing  on 
TV  programming  and  stars. 


A  team  of  experts  willing  to  share  and  develop  ideas  for 
TV  section  designs. 


Our  Guaranteed  Listings  Senrice,  innovative  ideas 
and  service-oriented  staff  work  together  to 
make  producing  your  TV  section  easy  for  you. 


INNOVATIVE  PRODUCTS, 
SERVICES  AND  PEOPLE 


82  0,  ^uite  150 


mbelhe 

first  to  admit, 
v^cWt 
ha\€thebest 

Sunda^^  OfMoti 
.  Sectm 
intheworid. 


We  do,  however,  have  the  best  in  the  country.  As  awarded  in  1991  by  the  Association  of 
Opinion  Page  Editors.  We  think  it  was  a  commendable  decision.  (Of  course,  that’s  just  our  opinion.) 


I 


